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Executive Summary

his report provides an overview of internation-
ally emerging ebook markets, with a unique set
of data from a wide array of the best available
sources, a thorough analysis and a synopsis of
key global developments and a broad set of de-
tailed references to both global and local actors, forming
aresource for anyone interested in the globalization of
digital (book) content production and dissemination.

The Global eBook report, update spring
2014

The Update spring 2014 includes recent market
data and reflects on key events until March 2014,
and newly introduces a comparative data based
overview on market developments in both print
and ebooks, shiftsinsales channelsfrom brickand
mortar to online, profiles of newly launched sub-
scription platforms for books and readers, as well
as key developments at leading global actors.

The update spring 2014 also introduces a new sec-
tion, eBook Yellow Pages (beta), a listing of com-
panies and initiatives relevant to ebook markets as
dedicated ebook publishers, aggregators and dis-
tributors, service providers, or educators.

The report offers an updated status on the US and UK mar-
kets as well as close ups on ebook markets as they take
shape across Europe, Brazil, China, India, Russia, and in the
Arab world.

Thematic chapters focus on critical policy debates and on
key driving forces, notably ebook bestsellers and pricing
strategies across European markets, selfpublishing, requ-

lation, piracy, and the expanding activities of the leading
global players such as Amazon, Apple, Barnes & Noble, Goo-
gle, and Kobo. Fundamental statistics on the more mature
ebook markets in the US and UK serve as benchmarks, to
help evaluation data from all other market developments.

The findings allow us to assess, on one hand, how the main
drivers of digital change in the publishing industry impact
international markets in similar ways, as reading platforms
and distribution infrastructures become available, and as
publishers in all markets start to make their title catalogs
available in digital formats. On the other hand, awide array
of local factors—from market size through tax and pricing
regimes to cultural choices—show that each market must
be presented with its unique defining traits.

In Europe, Germany is ahead in embracing digital trade
books, especially fiction, but is clearly behind the US and
UK. Countries as diverse as Austria, France, Italy, Poland,
Slovenia, Spain, and Sweden have recently seen the imple-
mentation of an ebook distribution infrastructure, and at
least the largest publishing groups are broadly releasing
their new titles as ebooks in addition to print.

Debates and market developments in several of the small
and linguistically diverse countries of Central and East Eu-
rope show how global and local factors can both support
andrepress the spread of ebooks, as local players suddenly
have to confront much larger global actors.

In China, Brazil, India, Russia and the Arab world, distinct

local factors also impact market developments, with edu-
cational publishing, not fiction, being the strongest driv-

ing force toward digital, unlike the case in North America
and Europe.

Key regulatory issues, such as the recent actions of the US
and European governments, as well as tax issues and legal

The Global eBook Report 4



controversies, notably involving copyright, are also docu-
mented and analyzed in this report.

The Global eBook report is using actual data, not fore-
casts, to map the course of developments, tapping into a
wide array of sources and backed up by expert interviews
and an international team of authors.

The Global eBook report has been initiated in fall 2011 by
the Tools of Change conferences and O'Reilly Media, and is
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updated every half year. Since fall 2013, the report is pub-
lished by Riidiger Wischenbart Content and Consulting,
RWCC, which had developed the format and authored the
reports from the beginning.

A Spanish edition of the Global eBook (fall 2013 update) is
available at DosDoce.


http://www.global-ebook.com
http://www.oreilly.com
http://www.wischenbart.com
http://www.dosdoce.com/articulo/estudios/3880/global-ebook-en-espanol/

The ambitions, and the
imitations of this study

he goal of this study —and particularly the up-

dates that we've continued to make to it after

its initial presentation at the Tools of Change

conference in Frankfurt in October 2011— is to

pursue a mapping process of international
ebook markets and to provide details and insights for a
better understanding of those challenges and opportuni-
ties. The current update of this report, now rebranded as
Global Ebook report, is the first edition published directly
by Ridiger Wischenbart Content and Consulting, after
O'Reilly Media generously decided to handing over the
rights to do so after deciding to discontinue the Tools of
Change conference series.

This study primarily dwells on data, reporting, and re-
search done by others, adding original research only on
some key aspects (such as ebook pricing issues in Europe).
Its aim is to summarize, condense, and —with the ambi-
tion of comparing trends and developments— frame the
status quo and strategic perspectives with regard to global
ebook markets. (It is more and more significant that the
plural “markets” is used here, as compared to the initial
2011 study.)

For many markets, we also want to provide at least a di-
rectory of brief references to a variety of local actors, be
they involved, as independents, in ebook publishing, or
actas aggregators and distributors, or launch reading and
writing community platforms.

To some extent, descriptions of earlier developments
reaching back to 2011 and even 2010 have been kept in
the text as a reference and for historic context.

The ambition is not and cannot be to track every ebook
market development worldwide. We are very much aware
of the incompleteness of the report in both geographical
and thematic regards. Japan and Korea are missing from
this study, as is a chapter on the digitization of educational
materials, to name just a few blind spots. But much more
fundamentally, we cannot yet refer to any useful global
map of the ebook business, nor to reliable definitions of
identifiers and parameters. As a result, it is mostly hard, if
not impossible, to provide comparable figures for even
basic statistics. The market share of ebooks sometimes
referstototal industry revenues - which makes only limited
sense, as ebooks concentrate usufally on a few sectors,
notably fiction. Also the number of available titles as an
ebooks is difficult to assess, as for most markets, no clear
line can be drawn to differentiate between commercial ti-
tles, and corporate or public domain works, not to speak
to the sky rocketing number of selfpublished ebooks of all
sorts. As will be shown in the chapter on ebook pricing
strategies, this results in uncomparable ebook charts, as
the definitions (and the intentions behind the bestselling
lists) are a strong illustration of the traditional book trade,
and the new digital ecosystem are drifitng apart.

This report is thus very much a survey limited by the avai-
lablility of material. Despite all of the previously listed
shortcomings, the ambition is to serve as a reference for
the industry as well as nonprofit stakeholders. In return,
we strongly encourage feedback and —even more enthu-
siastically— the input of information and data to improve
the foundations of this analysis.

The Global eBook Report 6
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Global mapping initiatives

With respect to the ongoing globalization of the book
publishingindustry, few surveys have been published with
a broad international approach.

While professional and STM (science, technical, and med-
ical) publishing has seen both systematic digitization of its
value chain and global expansion for a decade, general
trade houses have followed behind at a much slower pace.
A few British houses (notably Penguin, but also Oxford and
Cambridge University Presses and Harper Collins) have a
longstanding tradition of significant operations across
several continents.

After the acquisition of Random House, the largest US trade
publisher, by German Bertelsmann in 1998 and similar
moves by French Hachette and, on a smaller scale, Spanish
Planeta, the new “emerging markets,” led by Brazil, Russia,
India, and China (the so-called BRIC countries), have seen
offices opened by Western publishers in recent years. The
merger between two of the largest trade publishing hous-
es, Penguin and Random House, in 2013 is expected to
impact on global publishing with similar far reaching con-
sequences, even if, at this point, details are only taking
shape. Little of this evolution has been the subject of sys-
tematic market research.

The most prominent exception has been the PriceWater-
houseCooperannual Global Entertainmentand Media Out-
look, which includes an analysis of and projection for the
book sector, among other forms of media. The current ed-
ition of this outlook refers to the years 2013 to 2017. Al-
ready the previous edition, for 2012 to 2016, had built on
a theme that couldn’t be truer for the book sector: The
“end of the digital beginning”, portraying in depth how
“E&M companies reshape and retool for life in the new
normal.” Digital, so the report put it, is now “embedded in
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business-as-usual and moving to the heart of media com-
panies worldwide.”’

The expanding role of emerging economies as some of the
most dynamic publishing markets has also been docu-
mented with data on global market developments by the
International Publishers Association (IPA) and in the Global
Ranking of the Publishing Industry. Both ongoing surveys
areresearched by the author of this report. (For details and
links see www.wischenbart.com/publishing).

A broad selection of emerging markets and developing
countries has been covered in the report “Digital publish-
ing in developing countries”, authored by Octavio Kulesz
and released in October 2010. The research, which is freely
available for download in several formats and languages,
focuses on Latin America, Sub-Saharan Africa, the Arab
world, Russia, India, and China, and documents relevant
local actors and initiatives across those continents, with
detailed references, providing a valuable resource even as
market details evolve quickly. A continuous debate on the
topics raised by the report is documented in the Digital
Minds Network.

A detailed account on how select ebook markets evolve
was started by Bowker in May 2012 (see this press release
with key findings). The GlobaleBook Monitor (GeM) is based
on consumer surveys in ten countries: Australia, Brazil,
France, Germany, India, Japan, South Korea, Spain, the UK,
and the US. It tracks ebook adoption and consumer atti-
tudes. India and Australia, together with the UK and the
US, are seen as leaders in ebook adoption, while consum-
ers in France and Japan were the least likely to have pur-
chased an ebook, at 5 and 8%, respectively. GeM has been
widely presented and discussed at major trade events and
book fairs and is expected to be updated and extended to
additional markets on a regular basis.


http://pwc.to/16layQO
http://pwc.to/16layQO
http://pwc.to/16sxirr
http://internationalpublishers.org/
http://www.wischenbart.com/publishing
http://bit.ly/QyeHmS
http://bit.ly/QyeHmS
http://digitalmindsnetwork.com/
http://digitalmindsnetwork.com/
http://bit.ly/Qyf94K
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Book publishing as a global

industry

ook publishing as a global industry goes back

less than two decades. When the German Ber-

telsmann group in 1998 acquired the largest

trade publisher in the World, Random House,

in New York, and moving the central of com-
mand for all its book publishing from Munic to New York,
many observers agreed that this event marked a shift for
the busines of books.

By 2014, the United States of America are still the by far
largest book market in the world, yet followed in the ranks
by China, and only then come Germany, Japan, France and
the United Kingdom.

Together, the six largest book markets account for roughly
60 percent in value of global book publishing.

Top 6 markets

N United States
M China
¥ Germany

39%

M Japan

® France

M United Kingdom
1 Other Markets

12%

3% .
a% 7% o

The 6 largest book publishing markets, by value. (Various sources,
compiled by RWCC for the International Publishers Association,
IPA, 2013)

But more than ever, book publishing evolved from a
unique universe of books and knowledge into an - impor-
tant - part of the international content and entertainment
industries. Books, at an estimated value of $151 billion (in-
cluding trade, educational and STM - or science, technical
and medical - publishing) are bigger than music (550 bn),
video games ($63 bn), magazines ($107 bn) and even
movie and entertainment (5151 bn).

$50

$151 bn

H Publishing (Trade
+ Edu + STM)

H Movie and
Entertainment

= Magazines

$63

$107
M Video games

$133

Global publishing and entertainment media, in estimated value.
(Various sources, compiled by RWCC for the International Publish-
ers Association, IPA, 2013)

Publishers and retailers of books at once find themselves
in totally new contexts, with changing roles along the val-
ue chain, and in unusual settings, often enough mixing
client relationships and innovative partnerships with di-
rect competition.

The Global eBook Report 10



Patterns of change: Digital
growth, decline in print, and

shifting forces.

eaders, in their majority, find the books they

want, in print or digital, in a setting that they

consider as being a part of their native culture,

with eventually adding reading in English to

books in their familiar home tongue. The mar-
kets however are not isolated anymore, as authors and
topics, distribution platforms and publishing companies,
are more and more interconnected, across political, cul-
tural and linguistic borders. So it is only desirable to chart
a map that fosters an understanding of develpments
across the old limitations. The exercise of producing such
a map however reveal challenges and obstacles that are
characteristic for an industry in full transition, from na-
tional and print, to global and digital.

A data survey and comparison
of developments across
Europe and North America
(2009 to 2013).

A clear overall pattern is governing most publishing mar-
kets in North America and Europe: While the market for
print books is declining - slowly in some markets, sharply
in others -, ebooks are on therise, yet at a very different
pace by country, while online has become the most dy-
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namic sales channel, yet again, with significant variations
between markets.

A note of caution

A data based analysis of this evolution however
means to struggle with scarce data for most mar-
kets, and, even worse, inconsistent measures and
definitions of parameters, so that any comparison
resembles at first a puzzle with not only many miss-
ing pieces, but also pieces cut without bothering at
all about how they might fit together. So these ap-
proaches must be taken as only a very first attempt,
like a working beta version, aiming both at a first
rough and uncomplete map, and and at encourag-
ing critical feedback from users, for improvements

in updates ahead.

In most of continental Europe, for the last several years
book markets went down. Some countries, with relatively
robust overall economies, like Germany or France, saw a
modest, yet nevertheless steady decline. In others, like
Spain, or Italy (or Greece, where no reliable data are avail-
able), the crisis impacted on the book trade with full force,
or, for the example of Sweden, a mix of highly specific local
factors brought about the shaprest decline in decades.



US book market 2009 to 2013, selected parameters.

Bookstore Total Total Total Book
sales (print)  publ. print market store
Industry  book p+e sales
market (units)
2012>2013, % value -3 1
2011>2012, % value -1 -5
2010>2011, % value -2 -18
2009>2010, % value 3
2012>2013, % units -2.5
2011>2012, % units -11.4
(Borders!
Sources BISG BISG AAP Nielsen Book
Statshot/ Scan
BISG
a4
2
I &
: . L
il k.1 B HE
-4
6
-8
-10
-12 |
14 Belgi
DE  FR T  SP | SE Fi’:"a Norw! ot cH | um
‘ n ay (FR)
2012’:3%:53;21?:;"“”9 01 -1 |53|-12 41 2117 1
2011’::;:;?::;:‘:‘"“"’ 14|15 7 12 3| 2 09 0
2010>2::;r::ts;t:sallau?kstore 2,6 1 3 2 0 1 3 2
2009>Z:"::.:tsa;{lje:al:::kstore 33 15| 0 5 1 18

Book markets evolution in selected European markets (2009 >
2013 in %) Various sources.

In all these markets, digital change in trade (and notably
in adult fiction) has only begun its transformation of trade
book markets at this point, so that the loss in print has not
been compensated by digital gains.

This is much different in the US and in the UK, where, re-
cently, the overall picture has become more complex:
While print continues to slide, ebooks account for up to a
third in revenues in those segments where they are stron-
gest, notably in adult fiction, and particularly in genre fic-

tion. Analysts from the US Book Industry Study Group,
BISG, or from the British Publishers’ Association, and at
Nielsen Book Scan, provide numbers that all underline
how any growth, for the moment, is a result of the ongoing
digital change. Comparing and understanding those data
howeverrequires to pay attention to detail, as ebooks have
hit most harshly a few formats, mainly mass market pa-
perback, and genres, and as ebooks are on average cheap-
er than any print editions, developments of unit sales are
not necessarily equal to gains in revenue.

In the United States, where ebooks have taken off dynam-
ically since 2010, until plateauing in 2013, the overall rev-
enues in all of the publishing industry, and print in partic-
ular, seem to continue their decline. But the combined
value of print and digital has regained ground recently,
and also the decline in units has slowed down.

In the United Kingdom, in 2012 at least, revenues from
ebooks have succeeded in compensating for the loss in
print, turning the overall trade book market into a slight
growth.

The Global eBook Report 12



Market share of ebooks (in various definitions) in selected markets.

Market % of ebooksin Notes % of ebooksin Notes % of ebooks in specific Notes
total market trade market segments
1N 13% 2012 (BISG) 21% 2012 (BISG) Up to 50% Fiction
UK 11.5% 2012 25% 40% 2013, fiction
Germany 5% 2013 (GfK)  10.6% Borsenverein 15 t0 20% New fiction, est.
France 1.1% 2013 (GfK) 3% Est. (4.5% incl. all 10 to 15% Genre fiction, est.
digital, Xerfi)
Spain 3t0 5% 2013 (est.) 8% 2013, est. 20-30% Erotic fiction (est.
Planeta)
Italy 410 5% Est. Up to 15% Genre fiction, est.
Netherlands 4.7% NUV 10% NUV Up to 40% Genre fiction
Sweden 1% Est. SVB Up to 70% library market Est.
s otherwise early adopter of digital trends, a genuine do-
7o mestic ebook market, most interestingly, has hardly taken
o shape, due to a mix of remarkably high prices for ebooks
a0k (similar to France), and the role taken up by libraries who
% arelending significantly more ebooks to readers than retail
o has sold so far. The Netherlands can be found somewhere
o —— — inthe middle, with regard to both market share and pricing
1% levels.
UK physical UK digital uK p'+e
combined . . . .
20092010 2% 39% % 5200952010 A direct comparison based on data however is a tricky ex-
201052011 5% 54% 2% = 201052011 ercise, as no consensus exists as to what a given number
2011>2012 1% 69% 4% 201152012 actually represents (if, for instance only ebooks are includ-

UK trade book market, print + ebook, 2009 to 2012 (Source of data:
Publishers Association)

By comparison, available documentation for the digital
transformation in continental Europe is far more sketchy,
as the overall market share of ebooks is still mostly in the
low single digits, but also it is often hard to grasp what
published numbers do represent exactly.

Comparing ebook markets and their market share
against print

It can be said with certainty that in most countries, ebooks
gain market share, yet at significant local variations. Ger-
many has started to evolve along a curve that is similar to
the English language markets, yet with a delay of roughly
three years. Spain has also had a fairly impulsive start, in
view of the otherwise rather slow digital penetration in
previous years. In France, and perhaps also in Italy, the
momentum seems to be fairly limited. In Sweden, an
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ed, or-asitoccursin France in some statistics - educational
materials, or even downloaded audio books or CDRoms as
well), and to what overall market segment and definition
the numbers refer to.

Nevertheless, a broad and rough overview allows to frame
and contextualize dynamics across markets, with the US
and UK serving as useful benchmarks.

The emergence of an ebook market segment however
goes together with a fundamental shift between sales
channels for (printed) books, with particularly the large
chain book stores, as well as super markets and depart-
ment stores losing ground to online. Obviously, this mi-
gration plays to the advantage of notably one global play-
er, Amazon, which is expanding its grip on many markets
as the predominant platform for selling print books, and
with an even larger impact in ebooks. But still, Amazon is
not the number one everywhere, as in Europe, it has lo-
calized web stores with a significant catalogue in the var-
iouslocallanguagesonlyinthe UK, Germany (plus German



Estimated market share of online bookselling and of Amazon and local platforms for print and ebooks. (Various

sources)
Market share Amazon: Market Amazon: Number 1 local Market Notes
online retail  shareinonline  Market online retailer share local
book retail share in number 1
ebooks
1N 26 67% Barnes & Noble 12% “Most frequently acquire
ebooks” for Kindle, Nook
UK 79% Waterstones 3.3% Apple ca. 16%, Kobo 10.4%
(The Bookseller)
Germany  16.5% (BAV), 26%  18% of total market 43% Tolino alliance 37% Apple: 15%
(GFK)
France 18%
Spain 35% 40% (asa del libro, El Corte Ingles, Apple: 40% (est. DosDoce)
Fnac, et al.
Italy 10 to 12% 3510 40%
Netherlands BOL 50 to 75% BOL: Print + ebook
Sweden 30% Adlibris Amazon only from abroad

speaking Austria and Switzerland), France, Spain and Italy.
It is not present in Scandinavia or the Netherlands.

The expansion of bookselling online

As Amazon is not revealing data on its market share, again,
estimates based on a wide array of sources are the only
viable alternative.

Ebook markets so far have been driven very much by best-
selling titles from either the largest publishing groups, or
from a small number highly successful selfpublished
authors (with some controvery flaring up with regard to
their respective market share). While we see no way to
even come up with rough estimates on the across market
relevance of selfpublished authors and titles, due to a lack
of comparable data, the largest publishing houses have it
made a new exercise to shed, in their annual reports, at
least some light on the reach and revenues of their ebook
related activities.

Therise of ebookrevenuesatthe Big Five largest global
trade publishers

The Big Five trade groups (formerly Big Six), include the
newly merged colossus of Penguin Random House (co-
owned by German Bertelsmann and British Pearson
groups), Hachette Livre (also sometimes branded as La-
gardére Publishing, headquartered in France), HarperCol-

lins (a division of the US-British-Australian News Corp),
Simon & Schuster (a division of the CBS Corporation, head-
quartered in New York), and Macmillan (the trade publish-
ing arm of the German Holtzbinck group).

The map which is emerging from from an analysis of the
role and scope of ebooks at the Big Five allows to identify
a few fault lines that have emerged in recent years, and so
despite the many blanks it has so far,.

On a global level, and in some of the largest book markets
in North America and in Europe, a few publishing groups
have started to re-invent themselves from market leaders
into global enterprises through a mixture of consolidation
(led by the Penguin Random House merger, and the group’s
new acquisition of Spanish Santillana), and vertical inte-
gration (which for all Big Five, however, lacks the last step
to the consumer, retail). And among those Big Five, the role
and impact from digital transformation and from interna-
tional ambition is highly diverse, as Hachette is anchored
in a domestic market in France where ebooks are so far
rather held off, than embraced, even by the company’s
own management. Simon & Schuster is, by comparison to
the other four big groups, still a largely company catering
to the US market only. HarperCollins, for some time ex-
pected to be sold by its TV and multimedia driven mother
company, has recently made a come back within News-
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http://www.holtzbrinck.com

Big Five trade publishing groups: Ebook related key parameters. (Sources: Company and trade media reports)

Penguin Random House

Hachette Livre

Harper Collins ~ Macmillan Simon &

Schuster

Group revenues from  €2655m (2013) €2066 $1189m (2012) €1608m (2012) $809m (2013)
publishing
Revenues from ebooks 20% 10.4% 39% 27% n.a.
Revenues from ebooks 100 m ebooks sold; -9% in volum 30% rev. in US trade; 27% in UK 28% revenues from n.a. 2.6%m ebooks sold
(details, 2013) 2013/2012); adult trade ebooks

RH: 10% of German revenues from ebooks; Rev. of ebooks in France: n.a. US: 7.4m ebooks sold

Penguin: 33% ebook rev. in US (2011) (+8%)

Corp, while at Holtzbrinck, despite recent restructuring, the
US and UK arms are largely kept separate from its German
holdings (as is the case for Random House), while at Holtz-
brinck, an integration of publishing with the digital ven-
tures of the group has so far not been implemented - and
several early and promising digital ventures of the mother,
pioneering notably digital social communities, have over
timme been marginalized by globalizing US based plat-
forms, notably Facebook and GoodReads.

But even the largest publishing groups are dwarfed by
those Internet platforms which control the direct access to
the users - in the form of consumers, and readers: Ama-
zon, Apple, Google, Facebook, with telecommunications
groups (like Telefonica in Spain and in Latin America, or
Deutsche Telekom, with the German Tolino alliance) putting
their footprint onto a digital content market, where digital
books and book distribution might find themselves seem-
lessly embedded aside music or movies, thereby strug-
gling to maintain their traditional business model by of-
ferings from subscription based services (see the chapter
on the newly emerging, much debated Netflix or Spotify
platforms for books and reading).

This accerlerating competitive context coincides with
book chains that were considered market leaders across
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the USand Europe only afew years ago, struggling for their
survival, and confronting steep challengesin finding arole
in the new landscape shaped by online retail and, grow-
ingly, by ebooks, with all its disrupotive forces that derive
from the community driven, direct relationship with the
consumetr. This applies to markets so different in every re-
gard as the US (Borders, Barnes & Noble with its digital arm,
the Nook), Germany (with both of its leading book chains,
Thalia and Weltbild, struggling), France (with Fnac restruc-
turing, and the second largest book chain, Chapitre, as well
as the multimedia Virgin Megastore folded), or the Neth-
erlands (with the book chain Polare closing).

These developments, however, shape only a few markets
really in full, so far at least. Amazon has no local presence
even in major West European countries with a important
tradition in publishing, bookselling and reading, in all of

Scandinavia, or in the Netherlands.

Itis a safe bet to say that the digital transformation of the
entire ecosystem thatis spanning between the authorand
the reader, and which includes books, publishing and dis-
tribution, is just becoming visible enough for an effort to
chart those waters.



US: Ebook market evolution 2009 to 2013.

Ebooks Ebooks Ebooks Ebooks All digital

value, units %of %of (Ebooks,
) (million) total trade edu, audio
million market downloads
etc.) % of
market
20122013 43 m 13% 21%
2011>2012 3,400 19%
2010>2011 2,400 15%
2009>2010 1,100 9%
Source AAP/BISG

English Language eBook

Markets

he following overview provides key data for the

two leading English markets, those of the US

and the UK, as a benchmark for a more in-depth

representation of trends and developments in

places where English is not the first language of
the average reader.

United States

Update spring 2014

Sales of US publishers in 2013 accounted for $15 billion,
up 1% from 2012. (trade and educational, AAP, StatShot12,
2013, issued 13 February 2014)

Sales of print books in 2013 have dropped by 2.5 percent
in units, with adult fiction decreasing even b 11.2 percent.

By format, mass trade paperbacks declined by 9.1 percent,
while hardcover had been largely flat. (-0.2 percent, ac-
cording to Nielsen BookScan, quoted in Publishers Week-
ly, 3 January 2014).

For January to October 2013, total ebook sales had been
largelyflat, at $1.225 billion, down $49 million from $1.274
billion in the same period of 2012. That decline is in line
with the overall trade numbers on a relative basis, down
3.8 percent.

eBooks comprise 23.3% of trade sales through October
2013; compared to 21% of trade sales for all of 2012. For
the total market (trade and education), ebook revenues
accountedfor 13%in 2012.(AAP monthly statistics reports,
quoted by Publishers Lunch, 10 January 2014; AAP/BISG
Bookstats, 2013).
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In terms of channels, online accounts for 44 percent of all
sales, including ebook, according to Bowker. (in 2012, up
from 39 percentin 2011, quoted in DBW, 6 August 2013)
26% of publishers direct revenues are coming from online
retail. (Value for 2012, AAP/BISG,BookStats 2013.)

A PEW survey on reading found a slight rise in reading,
probably due to the spread of ebooks, with 76 percent of
adults having read at least one book in the previous 12
months, with a vast majority of ebook readers also reading
printed works, and only 4 percent reading digital only. Half
ofalladult Americans now own a tablet computer (up from
43 percent in September 2013, and 32 also have a dedica-
ted ereader. (Quoted in Publishers Weekly, 16 January
2014).

Ebooks have become a “normal means of consuming con-
tent’, had been a summary by the Book Industry Study
Group, BISG, together with Nielsen Book Research, with
ebooks accounting for 30 of units and 14 percent of sales
by the second quarter of 2013. However, after the initial
dramatic growth in ebook sales, this curve had slightly
dipped after thefirst quarter of 2013, bringing ebooks now
“inthelaterstages of theinnovation curve and have settled
into reasonably predictable consumption patterns’, ac-
cording to Jo Henry of Nielsen. The study confirmed the
huge market share of Amazon in ebooks, as it was the pri-
mary source for ebook purchases for 67 percent of the re-
spondents. (BISG, with Nielsen Book research, quoted in
Publishers Weekly, 31 October 2013).

2013 and early 2014 had also seen a strong decline in sales
of Barnes & Noble's Nook division, which plunged by 60.5
percentin the nine week period before the end of the year,
which resulted in major adjustments in the company’s
strategy and organisational structure in early 2014. (Pub-
lishers Weekly. See for details in the chapter on Global
Players: Barnes & Noble)

Sony, one of the earliest players on the ebook device mar-
ket decided to close its own ebook store and move cus-
tomers instead to Kobo's platform. (Publishers Weekly, 6
february 2014).

Developments in 2013

The debate on the ebook market in the US shifted gears
and focus in 2013. While in previous years, the fast pace of
the expanding market share of ebooks had hit the head-
lines, 2013 saw more complex patterns emerging.

Accounting for 20% of the US trade book market, ebooks
have become an essential part of mainstream reading (see
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AAP BookStats 2013). By the end of 2012, over 1,000 ebook
titles had been estimated to account for sales of more than
25,000 copies each (Publishers Weekly, 18 March 2013).
Major trade publishers have reported a market share for
ebook revenues around the 30% mark (e.g. at Simon &
Schuster), and 29% of revenues came from digital books
in the second quarter of 2013, up 39% from the first quar-
ter.

Nevertheless, a debate started about a plateau in ebook
sales, as the previous strong growth patterns in sales had
come down in the first half year of 2013 (see e.g. USA To-
day).

The total US trade book market showed a return to solid
growth of almost 7% in 2012 (while the total US book mar-
ket had shrunk again), after a previous slump in the first
stages of ebook expansion, and “virtually all of that growth
comes from ebooks rather than print books.” (as reported
by PublishersLunch). In the first quarter of 2013, ebooks
helped overall trade publishing to increase by 3.3% (AAP
Statshot, as quoted in Publishers Weekly). Ebooks also
continuously provide a lively push for US exports, which
increased in 2012 by 7.2% to $833.389 million, with
135,526 million units.

By mid 2013, the developments had become more com-
plex though, as in the first six months of 2013, as “overall
ebook sales of $731.4 million actually declined - yes, de-
clined (!) - for the first time across such a period, down $40
million or 5 percent. But adult ebooks were the single-
largest of seven format breakouts (!) for thefirst time across
such a period.” (Publishers Lunch, 19 September 2013) In
units, ebooks accounted for 30% in this period (up from
27% in the first half of 2012, according to Bowker, quoted
in Publishers Weekly, 20 September 2013).

Aside from commercial developments, several legal bat-
tles as well as pricing strategies, notably those of online
retailer Amazon had a critical impact in shaping the US
ebook market.

On July 10, 2013, a New York court found “by a prepon-
derance of the evidence that Apple conspired to restrain
trade in violation of Section 1 of the Sherman Act,” result-
ing in higher prices for ebooks, to the disadvantage of
consumers (see a detailed summary at Publishers Weekly).
In the hearings preceding this ruling, Apple had declared
the company’s market share for ebooks through the iBook-
store at around 20% (, Publishers Lunch, 13 June 132013).

The court decision was widely commented as giving Am-
azon a significant advantage to strengthen its position in
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United States (2010-2011 Book Market)

Key Indicators Values

Sources, comments

Publishers’ net sale
revenues: $27.124 billion

Book market size (print + electronic [p
+e], at consumer prices)

Down from $27,124 bn. Source: AAP/BISG; data for 2012. Nielsen reported print sales to
have declined by 9.3% in units, in 2012, against 2011. (Quoted in PublishersLunch, 7

January 2013). No comparable data available for ebooks.

New titles per 1 million inhabitants 1116

eBook titles (available from publishers) 1,700,000

Amazon claims in early 2013 to have 1,700,000 ebook titles in their catalog, the vast

majority of which are in English.

Market share of ebooks ca. 20% of all trade sales

AAP/BISG; data for first half 2013.

Key market parameters No price regulation

theebook market further, with new challenges with regard
to pricing strategies for both printand ebooks anticipated.

In late July 2013, for instance, Amazon had decided to dis-
count major bestsellers, inlcuding Inferno by Dan Brown,
between 50 and 65% in response to a campaign of dis-
counting by Overstock, which subsequently ended the
skirmish in early August (see Publishers Weekly, Publishers
Weekly, 12 August 12 2013).

The other litigation, on Google’s practice of scanning huge
numbers of titles, both in and out of copyright, from libra-
ries, continued to - grind on - in its eigth year, after the
company settled with publishers as well as the Association
of American Publishers (AAP) (see Silicon Republic, 13 Oc-
tober 2012]), butitis still in a confrontation with the Amer-
ican Author’s Guild (for a ccincise status and assessment,
see e.g. Publishers Weekly, 4 July 4 2013).

The US ebook market in 2012

The US publishing industry and the US public have em-
braced new reading formats like no other nation. For read-
ers, ebooks came as a natural and permanent choice in
addition to printed books. Publishers have effectively re-
sponded to consumers’ fast-growing acceptance of new
reading devices by constantly redefining and expanding
new concepts for books.

“The eBook phenomenon continued in 2012 with eBooks
ranking, for the first time, as the year’s #1 individual format
for Adult Fiction” was the headline in the BookStats report
on US publishing in 2011, issued jointly by the Association
of American Publishers (AAP) and the Book Industry Study
Group (BISG) in July 2012. The $27.2 billion 2011 US book
market declined by 2.5& from $27.94 billion in 2010, while
unit sales grew by 3.4%, as did the number of new print
titles, from 328,259 million in 2010 to a projected 347,178
million in 2011 (, Bowker, 5 June 2012).

By the end of 2012, with incomplete data available for the
entire 12 months, a somewhat complex picture took
shape. Unit sales of print books had fallen over 9% accord-
ing to Nielsen BookScan, continuing the decline seen ayear
earlier, from 2010 to 2011 (, Publishers Weekly, 6 January
2013]). Print sales were largely driven by a few bestselling
titles, notably E.L. James’ Fifty Shades of Grey trilogy with
14.4 million print units sold, followed by Suzanne Collins’
Hunger Games books with 9.6 million. “Together, these two
authors accounted for over 4 percent of all print sales for
the year” (data from Nielsen BookScan, quoted in Publish-
ersLunch, 7 January 2013]).

Despite the decline in print, according to the American
Association of Publishers (AAP), based on data from Sep-
tember 2012, the overall bookmarket reflected “the trends
we've seen all year: continued publishing growth overall
with significant increases in children’s/young adult (espe-
cially eBook format) and slight erosion in religion publish-
ing” (“StatShot” for September 2012, quoted in Publisher-
sLunch, 25 January 2013).

Similarly, the US Census Bureau reported that bookstore
sales increased by 3.3% in November 2012, largely com-
pensating for prior losses (Publishers Weekly, 15 January
2013]). As for holiday and year-end sales, independent
booksellers widely congratulated themselves on the high-
ly positive development in sales (Publishers Weekly in a
summary for this report). At the same time, Barnes & Noble
reported a decline of 8.2% in comparable store sales for
the nine-week holiday period. Digital NOOK sales de-
creased by 12.6% compared to 2011, with revenue from
digital content going up by 13.1% and device unit sales
going down ( Barnes & Noble press release, 3 January
2013).

Overall, the spectacular growth in ebooks since the fourth
quarter of 2010 seemed to have come to a halt by 2012,
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arguably theresult of saturationin the migration of readers
from print to digital. By September 2012, ebooks “com-
prised just 19 percent of trade sales for the month—their
lowest percentage since December 2011” (AAP StatShots
September 2012, summarized by PublishersLunch, 25 Jan-
uary 2013). The “revolution has reached an evolutionary
stage,” according to Mike Shatzkin (“The Shatzkin Files"13
August 2012).

Still, the number of Americans over age 16 reading ebooks
rose in 2012, from 16 to 23%, while those reading printed
books fell from 72% to 67 (PewlInternet, “E-book Reading
Jumps; Print Book Reading Declines,” press release, 27 De-
cember 2012).

In fiction, the share of ebooks was 34% in units and 31%
in value in the first quarter of 2012, according to the AAP
(“StatShots"); for the first time, ebooks—which on average
sell at a significantly lower retail price than printed copies
of the same work—at $282.3 million brought in larger rev-
enues than hardcover sales at $229.6 million, sparking
comments such as: “It's the end of books as you knew
them” (ZDNet, 18 June 2012]). The change was mirrored in
purchases and ownership of devices as well as in reading
habits.

The shift in devices, with tablets gaining on dedicated
ereaders, continued throughout 2012, according to re-
search by BISG, and the recent increase in tablets was no-
tably fueled by Amazon’s Kindle Fire, which was the first
choice of 17% of ebook consumers, as compared to 10%
who preferred Apple’s iPad. Barnes & Noble’s NOOK in-
creased from 2% in August 2011 to 7% in August 2012
(“Tablets Gain on Dedicated E-readers, Says New BISG
Study,” Bowker press release, 14 November 2012).

US title production grew significantly, as it had already
done in previous years, driven notably by self-publishing,
roughly tripling since 2006 to 235,000 titles for print and
digital combined (“Self-Publishing Sees Triple-Digit
Growth in Just Five Years, Says Bowker,” Bowker press re-
lease, 24 October 2012).

In 2012, the US publishing industry began to witness the
transition from printto digital as well as the transformation
ofthe very business practices governing the sector. At first,
a battle over who controls pricing in ebooks came to a
seminal settlement. Only a couple of months later, the an-
nouncement of the merger between two of the largest
trade houses, Random House and Penguin, was under-
stood to be just the first step in a major process of industry
consolidation that, according to most commentators, was
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set to redefine the industry (“Random House, Penguin
Agree to Merge”, Publishers Weekly 29 October 2012]; for
a critical economic analysis of the merger, see Adam Da-
vidson’s “How Dead Is the Book Business’, in the New York
Times, 13 November 2012).

In April 2012, a filing by the US Department of Justice (DoJ)
in New York against five large publishers and Apple de-
fined what may become the key battle over the terms and
conditions for the ebook economy in the US and beyond.
After a standoff between Macmillan and Amazon in early
2011, the DoJ alleged that a scheme known as the Agency
Pricing Model, in which publishers set retail prices for their
ebooks, came from an “ongoing conspiracy and agree-
ment” between defendants, causing “e-book consumers
to pay tens of millions of dollars more for e-books than
they otherwise would have paid” (quoted in, Publisher-
sLunch, 11 April 2012).

Three of the publishers — HarperCollins, Hachette, and
Simon & Schuster — settled with the DoJ by promising for
two years not to “restrict, limit, or impede an e-book re-
tailer’s ability to set, alter, or reduce the retail price of any
e-book or to offer price discounts or any other form of
promotions to encourage consumers to purchase one or
more e-books.” Macmillan and Penguin argued that they
“did notactillegally” and therefore declined to settle (John
Sargent, Macmillan, quoted in PublishersLunch, 11 April
2012]).

The settlement between HarperCollins, Hachette, Simon
& Schuster, and the DoJ was approved on September 7,
2012, more swiftly than had been expected (Publishers
Weekly, September 7, 2012). The settlement almost in-
stantly resulted in publishers reconsidering their pricing
policies and renegotiating their agreements with many of
theirebookretailers,including Amazon (see the discussion
of HarperCollins in PublishersLunch, September 11, 2012;
for a detailed overview of all related lawsuits, see Publish-
ers Marketplace, 8 September 2012]; for an initial assess-
ment of the agreement on pricing policies, see PaidCon-
tent, 11 September 2012). By December, a settlement had
also been reached between the DoJ and Penguin (Depart-
ment of Justice press release, 18 December 2012).

By spring 2012, 21% of adults had read an ebook in the
previous year, versus the 17% who reported doing so in
December2011.Thisis partofabroader “shift from printed
to digital material,” according to Pew Research, as 43% of
Americansages 16 orolderhadread eitherabookor “other
long-form content” in digital format (Pew Research Center
Publications, 4 April 2012).
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Part Il

United Kingdom
Update spring 2014

In 2013, book purchases by consumers were worth £2.2.
billion, 4% less than 2012 in both volume and value, ac-
cording to Nielsen Book research. Some 80 million ebooks,
worth £300 million have been sold, up 20% from 2012. The
overall drop has largely been attrributed to the fabluous
salesof E.L.James’'“50 Shades of Grey” trilogy in 2012, while
without this one title, sales would have declined only
marginally, and volume would have increased by 1%.

Ebooks accounted in 2013 for one in four consumer book
purchases (up from 5 in 2012), in adult fiction the respec-
tive values have been over 40% in 2013, against one third
in 2012, with genre fiction having an even higher share of
ebooks. Selfpublished books, including Amazon publish-
ing, accounted for 20% of the market in volume, and 12%
in value, priced mostly below £2, while mainstream fiction
titles cost mostly between £3 and 4.99. In terms of devices,
tablets now top dedicated readers, mostly driven by the
launch of the Kindle Fire in fall 2012. (Nielsen Book Re-
search: Books and Consumers in 2013, 19 March 2014).

Interestingly, big brand authors, defined as earning more
than £1 million according to Nielsen Book Scan data, “have
grabbed their smallest share of the print books market in
five years, as digital migration continues to reshape pub-
lishing.” (The Bookseller, 17 January 2014).

Still, after years of triple digit growth, the massive expan-
sion of the ebook segment has significantly slowed down,
as the Big Five, or largest publishing groups, selling 42.3
million units (up 18% year on year, after 108% from 2011
t0 2012) in all of 2013. The “plateauing” of sales followed
largely the pattern familiar from the US. The Big Five ac-
count for 57% of all print sales in 2013, down from 60% in
2012, and a similar distribution is assumed to be the case
for ebook sales. (The Bookseller, 24 January 2014) Projec-
tions expect ebooks to grow to around 35% of the British
book market, yet with only little further growth thereafter,
according to a report from Enders Analysis and Bain & Com-
pany. (Quoted in The Bookseller, 19 March 2014).

Arecent study on reading habits released by the BookTrust
sees the UK to be “divided in terms of reading, with those
who read less more likely to be male, under 30 and with
lower levels of qualifications, happiness, and satisfaction

in their lives.” (The Bookseller, 11 March 2014; full report
for download).

According to The Bookseller’s Digital census, released in
January 2014, the British ebook market is portrayed as be-
ing ruled by a few overwhelmingly players when it comes
to devices and retail platforms. Amazon’s Kindle ereader is
used by 47.6% of readers, followed closely by Apple’s iPad
with 43.6%, with tablets expected to growingly replace
dedicated ereaders, and with the two market leaders leav-
ing only small niches for other players.

In terms of distribution, Amazon forms a category in its
own right, as 72.4% of digital readers are purchasing their
ebooks regularly here (up from 59.9% in 2010), while Ap-
ple’s iBookstore comes second with only 15.9% (stable
from 15.8% in 2010), and Kobo third, with 10.4%. (The
Bookseller: Digital Census, January 2014).

Despite its massive market share in books (and in the over-
all entertainment market, of which it controls roughly one
fourth), Amazon'’s overall growth in the UK has slowed by
12.6% in 2013. (The Bookseller, 4 February 2014) With re-
gard to books, Amazon has announce to target the UK,
together with other European countries, in its expanding
international roll out of its own publishing activities. (The
Bookseller, 3 March 2014).

Ebooks have become also a significant factor in British
book exports, with target audiences notably in Scandina-
via, Germany, Ireland, but promising developments also in
SouthEast Asia and in China. (The Bookseller, 31 January
2014).

Developments until 2013

In the first half of 2013, 20% of the UK book market was
digital, up from 15% the previous year, and 30% of fiction
revenues came from ebooks, with the rate of digital mi-
gration slowing down in similar ways as in the US.

Meanwhile the print book market declined in this period
by 6.7% against the first half of 2012, yet with over a third
of this drop coming from slower sales of E.L. James Fifty
Shades of Grey superseller.

Overallin 2012, theincreasein ebook sales for the first time
compensated for the loss in print: “The invoiced value of
UK publisher sales of books rose 4%in 2012 to £3.3bn with
a 66% increase in digital sales offsetting a 1% decrease in
physical book sales.” (The UK Book Publishing Industry in
Statistics 2012. UK Publishers Association).

The Global eBook Report 20


http://bit.ly/1lgbJHd
http://bit.ly/1oTw4Rz
http://bit.ly/1iTPt3a
http://bit.ly/1iTPCn4
http://bit.ly/1rmQqVr
http://bit.ly/1gt8DNY
http://bit.ly/OR3fs9
http://bit.ly/1fTZWGs
http://bit.ly/1fTZWGs
http://bit.ly/1juXZnB
http://bit.ly/1lgcvnq
http://bit.ly/1lgcvnq
http://bit.ly/1jm4ptJ
http://bit.ly/16qJdwA

United Kingdom

Key Indicators Values

Sources, comments

Book market size (p+e, at consumer prices) £3.1 billion

The UK Book Publishing Industry in Statistics 2012

Titles published per year (new and successive editions) 170,267

PA Statistics Yearbook 2011

New titles per 1 million inhabitants 2,755

eBook titles (available from publishers) ca. 1,750,000 eBook titles available at Amazon UK, in early 2013, of which the vast
majority is in English.

Market share of ebooks 12% The UK Book Publishing Industry in Statistics 2012;

Key market parameters

No price regulation; VAT: 0% for
print, 20% for ebooks

In the first half of 2013, the battle around ebook pricing,
started in late 2012, has continued, as at first Sony, closely
followed by Amazon.co.uk, launched a campaign of 20p
ebooks, resulting in a significant increase of volume
shipped for some bestselling titles, such as Yann Martel’s
Life of Pi selling 406,000 ebooks, or Jonas Jonasson’s
Hundred-Year-Old Man with 396,000 ebooks sold. Certain
titles of genre fiction, like Sylvia Day’s erotic bestseller En-
twined in You recorded up to 55% of sales from ebooks,
while ebooks of narrative nonfiction, like James Bowen'’s
AStreet Cat Named Bob, accounted for a more modest 22%,
with Dan Brown’s Inferno, the top bestseller in print, recor-
ded 29% digital sales.

Random House was the most successful publishing house
in the UK, with a 12.6% share in the British print book mar-
ket. Together with Penguin, which merged with Random
House effective July 1,2013, the new group controls some
24.2% of the UK book market. Hachette UK came in third
(data from Nielsen/Kantar Worldpanel and Nielsen Book-
Scan, quoted together with original research in a “Half Year
2013 Review” by The Bookseller, 19 July 2013).

Another round of deep discounting of ebooks was
launched in the summer by Nook and Amazon, offering
frontlist titles at 99p (The Bookseller, 31 July 2013).

Early 2013 also saw the first publishers to introduce a “re-
fined agency model” with online retailer Amazon.co.uk.
Notably HarperCollins and Hachette UK removed text in-
dicating that the retail prices for their books were “set by
the publisher” after an antitrust investigation by the Euro-
pean Commission. This moved resulted in a slight drop in
prices (The Bookseller, 4 April 2013).

At the book chain Waterstones, a major restructuring was
announced in spring 2013 in response to the “unforgiving
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bookselling environment” (CEO James Daunt, quoted in
The Bookseller, 5 May 2013]).

The UK ebook market in 2012

In all 2012, ebook sales doubled their volume for the top
trade publishers in the United Kingdom, forming a digital
market worth around £250 million, “putting the overall
book market back in the black after a transitional 12
months for the trade,” according to numbers collected by
The Bookseller (“E' market nears £300m’, The Bookseller, 18
January 2013). At Random House UK, digital reportedly ac-
counts for over 22% of revenue (CEO Gail Rebuckin a letter
to her staff, The Bookseller, 19 December 2012). Hachette
UK reported 250,000 ebook downloads between Christ-
mas and Boxing Day alone (The Bookseller, 7 January 7
2013).

Among the 65 million estimated downloads, fiction clearly
dominates the ebook charts, led, as in most markets, by
E.L. James' Fifty Shades of Grey trilogy, followed by Suzanne
Collins’ Hunger Games, and 43 out of the top 50 titles were
brought to market by traditional publishers (The Booksell-
er, 11 January 2013).

In the first half of 2012, digital sales accounted for 12.9%
of the total value of sales, up from 7.2% in the equivalent
period of 2011. Sales of digital fiction increased by 188%
in value in that same period, and overall digital sales ac-
counted for £84 million for the January to June period,
compared to £30 million for the same period in 2011, ac-
cording to the British Publishers Association (The Booksell-
er, 18 September 2012).

The continuing shift toward online ordering and of digital
replacing physical reading altogether has much broader

implications. As a survey by Deloitte frames the issue, “the
majority of UK retailers have simply got too many stores”
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(The Bookseller, 21 March 2012). An ever-broader sector of
the market for content has moved online. Amazon alone
accounts for 21% of the British entertainment market (The
Bookseller, 24 July 2012).

The resulting momentum brought about some surprising
new coalitions of (primarily) brick-and-mortar book
chains; for instance, in May, Waterstones started selling
Amazon’s Kindle devices, Kobo engaged in a partnership
with 100 WHSmith stores, and Barnes & Noble —in prepa-
ration to enter the UK market as their first step in a broader
strategy of going international— began selling its NOOK
in 37 John Lewis retail stores, 60 Blackwell_s stores, 6 _Foyles
stores, and 700 Argo stores, as well as online in October
2012.In April 2012, Sony entered the field of content of-
ferings by opening its Reader Store UK, with digital edi-
tions of old and new fiction and nonfiction books. Retailers
inthe traditional book sphere also secured their part of the
pie: Tesco acquired the ebook platform MobCast with
130,000 ebook titles from British publishers (buchreport,
5 September 2009).

From numerous new dedicated ereaders under £70 to
multifunctional tablets of various brands and operating
systems —and a new strong push in early fall of 2012 be-
fore the end-of-year holidays— the underlying sales trend
points to a shift from dedicated black-and-white gadgets
tofull-colortablets. At this point, though, dedicated eread-
ers still occupy a significant market share. One-third of
Britons owned an ereader as of early 2012, and 40% of
ebook readers do so on a Kindle. However, tablets have
more than doubled their market share to approximately
12% among readers of ebooks (The Bookseller, 15 May
2012; for the evolution of devices, see The Bookseller, 10
September 2012).

Debates Shaping the Book Industry in 2012

The one piece of news that clearly triggered the most
heated debate within the industry was the proposed

merger of Random House and the London-headquartered
Penguin in late October 2012, a deal resulting in a “super-
group to redefine trade’, (The Bookseller, 2 November
2012).

For the broader reading public, however, another story
probably induced stronger emotions and succeeded in
encapsulating the entire scope of change and transfor-
mation of books: “Amazon’s billion-dollar tax shield” (Reu-
ters special report, 6 December 2012). It was revealed by
numerous media reports that the US retailer saved hugely
by having set up European headquarters in tax-friendly
Luxembourg, and optimized its management of revenues
across complex fiscal networks. As a result, Amazon would
charge the full VAT of 20% on ebooks in Great Britain, while
paying only 3% of taxes at its Luxembourg holding. The
uproar among consumers, which included calls for a boy-
cott, was huge. In December 2012, the European Commis-
sion ordered Luxembourg to close the VAT loophole (The
Guardian, 21 December 2012).

Other events also show how much the book business has
evolved.

The already stiff competition over pricing in the UK was
further hightlighted when both Amazon and Sony started
promotional campaigns through their ebook platforms in
early fall, offering scores of bestselling ebook titles at a
radically low retail price of 20p. Discounts of up to 97%
raised author concerns that such a downward spiral on
prices might ruin the industry. Publishers recorded signif-
icant volume growth, which translated into extra value, as
the promotion cost was pocketed by the distributors
(“Ebook price war sees discounts reach 97%", The Guardi-
an, 18 September 2012; for a detailed analysis by value and
volume and publishers, see The Bookseller, 24 January
2013).

Part I
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Germany
Update spring 2014

After seeing a rather symbolic growth for all of 2013 of 0.1
percent, after a declining market for the three previous
years, 2014 has had a bumpy start again, with a cumulated
loss of 2.8 percent for January and February.

Trade paperback even went down by 9.2 percent, and fic-
tion by 9.3 percentin early 2014, reflecting at least partially
the significant gains of ebooks in late 2013, even as no
ebook data for that year are so far available. (Various re-
ports in buchreport and boersenblatt Branchenmonitor
March 2014, based on data from media control GfK.)

By mid-January however, one of the largest players on the
German book market, the retailer and publisher Weltbild
(www.weltbild.de filed for bankruptcy, due to a poor per-
formance notably in the second half of 2013. (buchre-
port, 10 January 2014), and the news was widely under-
stood as a watershed for the German book sector in its
entirety. (See below fur a summary on the Weltbild crisis).

The ebook segment has grown very dynamically through-
out 2013, as had been expected. Estimated at a marked
share of 8 to 10 percent in trade titles in Germany, and
similarly in Austria and in Switzerland, ebooks account for
upto 14 percent of revenuesforsome publishers like Bastei
LUbbe, or even 17 percent at independent Berlin based
Aufbau. And growth is expected to continue for the time
being, hence following a trend very similar to that seen in
the US and the UK in earlier developments. (Interviews for
this report; Bastei Libbe: buchreport; Aufbau: Borsen-
blatt).

But not all players could take advantage of the digital up-
wards trend. Deutsche Telekom even decided to close its
own ebook and digital media shop. (Die Welt, 18 January
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2014) Thalia, Germany’s largest chain book store, decided
to take its digital distribution platform buch.de from the
stock exchange, to readjust its strategy.

Amazon meanwhile could expand its clout in Germany, by
anincrease of 20.7 percent for revenues across all products
in Germany in 2013, to $ 10.5 billion, with books contribu-
ting an estimated 1.7 to 2 billion Euros ($2.3 to 2.8 billion),
so that the Seattle based giant owns roughly one quarter
of the online retail business in Germany.(buchreport, 31
January 2014).

Amazon is estimated to control around 43 to 45 percent

of all ebook sales in germany, followed by the Tolino alli-

ance with around 37 percent (which includes Weltbild as
one partner - see below for details on the Tolino alliance

and its gateway Pubbles), and Apple’s iBookstore with 15
percent.

In 2013, Amazon has pushed for its selfpublishing services
in Germany, and in early 2014 launched its Prime service
as well as its own publishing arm. (buchreport)

A recent test of dedicated ereading devices by Stiftung
Warentest, Germany'’s leading consumer organization,
ranked Amazon’s Kindle Paperwhite at the top, followed
closely by the Tolino Shine and Kobo Aura. (buchreport)
Overall however, sales of ereaders are flattening, while
tablet computers are gaining massively, with one in every
four Germans using such a device, which caters specifically
to those aged between 30 and 49 years. In all of 2013, an
estimated total of 832,000 ereaders and 8 million tables
have been sold in Germany. (bitkom, quoted in buchre-
port, 25 February 2014) Among young readers in age
group 14 to 29, smartphones have gained market share
significantly in 2013, with 21 percent of ebook readers us-
ing their phones on a daily basis to read. (bitkom, quoted
in a press release of Borsenverein, 12 March 2014).
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The Weltbild crisis

Verlagsgruppe Weltbild, a group of 280 book retail outlets
in Germany, Switzerland and Austria plus Germany'’s sec-
ond largest online platform for books, ebooks and other
media, had formerly operated in a partnership with the
book chain Hugendubel (DBH), with a combined sales vol-
ume of ca. €1.6 billion. The combined Weltbild and Welt-
bild plus stores plus the online sales account for a total
revenue of ca. €830 million.

The Weltbild group is owned by a consortium of 12 dio-
ceses plus related arms of the Catholic Church in Germany,
headquartered in Augsburg. The group had been grown
over almost two decades from a small, local operator ca-
tering to a predominently religious reading audience in
Southern Germany, to the second largest book chain, and
- topped only by Amazon - the second biggest online plat-
form for books and media. Since late 2011 already, various
internal debates, about the group’s strategy, but also on
its catalogue whichincluded esoteric, eroticand also clear-
ly pornographic literature, had sprung up, triggering de-
cisions atfirstto sell, and then to transfer the company into
a foundation. Yet no buyers could be found. Rapidly de-
clining sales in the second half of 2013 led to a filing for
bankruptcy in mid January 2014, and to ending the part-
nership with Hugendubel.Various media reportsand com-
ments identified as main causes of the failure the compli-
cated ownership structure, but also an IT and logistics in-
frastructure which had never been fit to compete with a
global player of the size of Amazon. (On the bankruptcy
filing, see buchreport, on the split with DHB, see buchre-
port; see also an overview of the complete German book-
selling market, with profiles of the top 100 retailers in bu-
chreport Magazin, March 2014.

Weltbild/DHB are also founding partners of the Tolino
ebook alliance, together with Thalia, the largest German
chain book store, Bertelsman Club, and Deutsche Telekom
as a technology provider, launched as of March 2013, and
accounted for a market share of around 37 percent of the
German ebook market, topped only by Amazon.

By the time of the closing of this update, the future of both
Weltbild and Hugendubel is yet totally unclear, as is the
impact on the Tolino platform.

Germany: Developments in 2013

In the first half of 2013, book sales in Germany saw a slight
growth of 2.5% (Branchen Monitor Buch, July 2013). How-
ever, for the preceding two years, German book sales

shrank to 9,520 million Euros (from 9,601 million in 2011),

according to the annual statistical report of Bérsenverein,
the German publishers’and booksellers’ association. (Buch
und Buchhandel in Zahlen 2013) Hardest hit were the tra-
ditional book chains, with a loss of 3.7% (buchreport, 10
January 2013).

Ebooks meanwhile, developed into a sector of significant
growth. Overall, the market share of ebooks has been es-
timated at around 10% by mid-2013, representing fre-
quently even 8 to 10% and more for new releases. 84% of
all German publishers currently offer ebooks or plan to do
so soon (according to a survey from Borsenblatt, 7 June
2013).

An in-depth analysis of the survey findings point at a wid-
ening gap between the struggling traditional chain book
stores on the one hand and the leading online platforms,
which account for an estimated 16% of all book sales, on
the other hand, with those online platforms also in control
of ebook downloads.

Amazon is estimated to own roughly half of the German
ebook market, followed by the Tolino alliance of the two
largest book chains, Thalia and Weltbild-Hugendubel at
34%, and Apple at 10% (according to Libreka's CEO Ronald
Schild, in an estimate for this report). As a result, 90% of
German publishers consider the consolidation to pose a
risk to the entire traditional book business (quoted from
the Borsenverein and GfK survey in buchreport).

The role and impact of Amazon and its market force in
Germany was at the center of several debates in both pro-
fessionaland general mediainthe country.In Bad Hersfeld,
at Amazon’s largest logistics center in Germany, unions
and the management clashed several times throughout
2013 over wages, resulting in several strikes, as well as
Amazon'’s policy of avoiding taxes in large European mar-
kets by transfetring profits to European headquarters in
Luxembourg were critically discussed in German media
(Der Spiegel, 20 July 2013, and FAZ, 12 July 2013).

Independent booksellers as well as chains responded with
several initiatives of their own. A “buy local” campaign has
found support from over 90 retailers and was broadly ech-
oed by the media (Borsenblatt, 13 March 2013).

The two largest book chains chose to attack Amazon with
their own reading device, branded the Tolino. The consor-
tium made of the book chains Thalia, Weltbild-
Hugendubel, together with Bertelsmann’s Club and Deut-
sche Telekom, as technology partners introduced their first
device in March 2013, taking aim at Amazon’s Kindle Pa-
perwhite. At €99, the Tolino sold clearly below Amazon'’s
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Germany

Key Indicators Values

Sources, comments

Book market size (p+e, at consumer prices) €9,520 million

Borsenverein (Publishers and Booksellers’ Association),
2012

Titles published per year (new and successive editions) 91,100

Borsenverein (Publishers and Booksellers’ Association),
2012

New titles per 1 million inhabitants 1,138

eBook titles (available from publishers) ca. 200,000 EPUB

Estimate by Libreka and Bookwire

Market share of ebooks

8 t0 10% (of trade, mid 2013)

(2012): 2.4% of total market (Borsenverein)

Key market parameters

Fixed book price for printed books; VAT 7%
for print, 19% for ebooks

Bdrsenverein lobbying for extended fixed pricing for ebooks.

€129 device. Backed up by a catalogue of 300,000 titles at
Thalia, and 500,000 at Weltbild, the declared goal for 2013
is a market share of 36% in the German device market, a
mark that reportedly should be met by the end of the year
(Buchreport, 17 June 2013).

Competition over ebooks and devices was however only
part of the opposition to Amazon, chain stores, and inde-
pendents in Germany in 2013.

Thalia had put significant efforts into a restructuring plan
to cut down on its losses from its overall business, while
earlier efforts by mother company Douglas to sell off the
bookarm did not bear fruit. Altogether, it cut down its sales
floor by 8,000 square meters to 239,000 by March 2013.
(Buchreport, 15 May 2013).

Selfpublishing has taken off in Germany recently both in
popularity among authors and in recognition as a valid
way to release professionally works of various formats,
segments, and ambitions. Several dedicated platforms
could extend their scope and reach, including epubli,
owned by the Holtzbrinck group, and independent Xinxii.
Numerous service providers have also started to enter the
widening market niche (for an overview see Buchreport,
19 July 2013).

In 2012, Amazon announced afirst title (authored by Jonas
Winner) to have sold over 100,000 copies in the German
Kindle Store,and new bestselling titles continue toemerge
from its Kindle Direct Publishing author service.

The situation is also evolving rapidly with regard to the
number of titles offered. The first half of 2012 has seen
ebook sales worth some €7.83 million (plus an additional
3.24 million free downloads, or 41%), equal roughly to all
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sales in 2011 (Media Control, buchreport, 11 September
2012).

Ebook sales have started to take off in sifgnificant numbers
in 2012, driven notably by a few blockbuster bestsellers,
Susanne Collins’ Hunger Games trilogy in the first half of
the year, E.L. James' Fifty Shades of Grey in the second half,
and JonasJonasson'’s The Hundred Year Old Man (translated
from Swedish; buchreport on the annual bestsellers for
2012, 31 December 2012).

The boost from ebooks comes primarily from the three
market leaders in German publishing —Random House,
the Holtzbrinck group, and Bonnier (with their Ullstein and
Piper imprints)—and a few midsized publishing houses
such as Oetinger (publishers of the Hunger Games trilogy)
or Liibbe (with 1,500 ebook titles available, who succeeded
in spearheading the market in genre fiction, notably with
digital editions of their decade-old Perry Rhodan science
fiction series). Romance and fantasy books also constitute
a significant share of ebooks, allowing some small niche
players to broaden their presence in the market. Anumber
of publishing companies have started to create special
departments for ebooks, entertainment (Liibbe), or epub-
lishing (Aufbau, Gréife, and Unzer).

Digital reading devices had started to become highly pop-
ular gifts at the end of 2011, and ever more so throughout
2012, followed by a widely recorded surge in subsequent
ebook downloads.

Part Il
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The overall French book market is in a slow, yet continuous
decline, at -1% to -2% in 2013, which is expected to con-
tinue for the next few years, bringing it down from today’s
overall value of €4 billion to €3.8 billion in 2017. (Survey by
[+C/Livres Hebdo, for a study by Xerfi, quoted in Livres
Hebdo, 7 February 2014).

Late 2013 and early 2014 has seen the dissolution of the
second largest book chain in France, Chapitre, as it had to
close 23 of its 57 stores, and cutting 434 jobs, while finding
new, mostly independent owners for the rest. (Livres Heb-
do, 11 February 2014).

Ebooks see a take off “en douceur’, read the headline of a
market reportin Livres Hebdo in January 2014. For example
at Flammarion, a prestigious middle sized house that had
been recently acquired by Groupe Gallimard, revenues
from ebooks account fora modest 0.6%. By contrast, at the
small La Musardine, an independent publisher specialized
in erotic fiction, digital sales were worth 350,000 in 2013,
or 12% of the company’s total turnover. However, this
compares well to another erotic bestsller, the trilogy by
Sylvia Day, released at Flammarion, of which also 14% of
all revenues were born digital, similar to the French arm of
Canadian romance fiction specialist Harlequin which
speaks of 14% digital revenues for 2013. At Lattés, an im-
print of the French giant Hachette Livres, E.L. James' Fifty
Shades trilogy had digital sales worth only 6%, against 94%
that came from print. Gallimard, the first address for french
quality fiction, ebooks account for 3 to 5% of all sales for
those 1500 titles that have been already digitized (from an
overall back list catalogue of 24,000 works), with crime fic-
tion standing clearly out at 10% digital.

For the complete French book market, the French pub-
lishers’ association, Syndicat de I'edition, SNE, speaks of
1.5% market share for digital (in a statement for this re-
port). Other sources saw digital to represent slightly over
3% of French trade in the first half of 2013, and total ebook
sales of €190 million (according to Xerfi) which would
bring the market for ebooks probably at around 4.5% in
early 2014. (The sector grows, as everybody agrees, yet at
a slow pace.

One of the challenges voices by many is that digital sales
occur in a very narrow time window, directly related to
promotional campaigns, which are mostly driven by low-
ering prices fora limited period of time. Thisisa hard lesson
for all involved in a book market which is fundamentally
rooted in the conviction that books are special, and require
a strict regulation of retail prices. This habit clashes with
new practices like Amazon’s “offre Eclair Kindle” (or “Kindle

Flash offer”), with 24 hour specials to put for instance a
crime title from €4.48 t0 €0.99, pushing the ebook to rank
3in the Amazon bestselling charts. Such initiatives have
to be approved by the publishers, who are torn between
the welcome earnings, and the loss of control over pricing,
and the gospel among publishers is therefore to go for a
“mastered development”, by keeping prices high, and stay
firm behind their steering wheel. (Quotes from Livres Heb-
do, 31 January 2014).

This strategy carries high risks, as the example of erotic
fiction clearly illustrates that a significant reading audi-
ence has learned how to use their various gadgets to
download a book from the Internetand read it on a screen,
while the publishers and distributors, aside from Amazon,
lack any means to monitor the evolution of the digit mar-
ket space. No bestseller lists for ebooks existe, aside from
sales charts of Amazon, and the other global actors who
are active in France, namely Apple, Kobo which is the dig-
ital partner for the largest French book chain, Fnac, and
Google Books. Overall reports on ebooks are basically an-
ecdotal, and sketchy. As a result, a widening gap might
open between the observations perceived by the tradi-
tional publishing houses on the one hand, and consumer
behavious on the other.

Aside from traditional publishers venturing into ebooks, a
number of “pure player” (or digital only) publishers have
emerged recently, as shown in a report from Le Motif,
(Pratiques d’editeurs: 50 nuances de numérique, March
2014).Many of these new initiatives, who canfinance some
of their experiments with public funding, try out new ap-
proaches, by avoiding hard copy protection (by 66%), and
exploring price ranges well below those set by traditional
publishers, as 95% propose their books under €10, and
78% even under€45. Among those new platforms, graphic
novels and comix (bande dessinée) play a significant role,
with dedicated distribution platforms like Izneo, and a
growing significance for exports in non-French language
markets (Izneo reports 20% revenues from outside of Eu-
rope or Francophonic territories).

A battle between domestic French publishers and book-
sellers against the growing impact of Amazon continues,
while Amazon nevertheless is expected to become the
numer one book retailer in France, and t€45. hus topping
Fnac, within a few years. (According to market research
firm Xerfi) The latest move was a tentative, yet now delayed
ban for free delivery when a retailer - such as Amazon -
grants the 5% discount on a book that the price regulation
law allows. Independent booksellers meanwhile have
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been awarded €9 millionin government grants, to support
their financial survival.

France: Developmentsin 2013

Ebooks evolve in a complex and challenging context in
France. At €2771 million worth of net sales for publishers,
France is home to the second largest domestic book mar-
ketin Europe, second only to Germany, yet the overall book
market has been declining slowly for several years (-1.2%
against 2011 and -0.3% in the first half of 2013). Books are
by far the most popular cultural format among French
consumers, with a value of 4,130 million in 2012, or 52.7%,
compared to video (movies, at 16.8%), music (9.4%), and
games (21.1%), with books declining less than the overall
cultural sector (-3% 2012, against 2011), (SNE, Les Chiffres
Clefs de I'édition 2012, and Livres Hebdo, 27 August 2013).

Relatively upbeat statements by publishers about the solid
resistance of books in difficult economic times are a clear
contrast to the continuous turbulences that is notably
shaking several of the largest actors in retail. The leading
operator of chain stores for books and other media and
content, Fnac, is undergoing deep structural change, and
an IPO on the Paris stock exchange in June 2013 was luke-
warm at best, and the half-year results echoed a decline of
5.8% in revenues for the group, and 3.9% for its French
holdings. The Virgin Mega Store, which had highflying
plans for digital media, before filing for bankruptcy in
2012, had to be shut down altogetherin 2013, as no buyer
could be found. (Livres Hebdo, 11 June 2013]), and Chapi-
tre, the second largest book chain, had to announce sig-
nificant closures of outlets, and major restructuring (Livres
Hebdo, April 9,2013).Overall, French publishers have been
sufficiently concerned about the challenges of book re-
tailers to offeran unseeninitiative to supportindependent
bookshops notably with a one-off payment of €7 million
(Livres Hebdo, 3 June 2013).

Against the backdrop of such harsh economic conditions,
there seems to be little room for digital experiments, while
anecdotally, the general media not only paint a picture
highlighting the “resistance” of the French public to read-
ing on small screens but discuss this in the more funda-
mental terms of a French “cultural exception’, or a specific
national preference for cultural traditions over the (US
American) notion of culture and entertainment as an in-
dustry and a business.

For 2012, the French Syndicat National de I'édition (SNE, the
French publishers’ association) attributed to ebooks 3.1%
of all of French book revenues (up from 2%in 2011), worth
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€81.76 million (SNE, “Edition numérique 2012" and Livres
Hebdo, 27 June 2013]; a much lower estimate for ebooks
to account for just 2.1% of all trade sales by GfK is due to a
much narrower definition of which revenues are included
- for a detailed discussion see the blog of Aldus2006).

Much of the resulting media coverage was in line with
coverage from a year earlier, when, in early summer 2012,
the “French exception” hit the headlines of the cultural
pages in New York and London. “The French Still Flock to
Bookstores”, stated The New York Times (June 20,2012),and
they are “shunning the ebook,” according to The Guardian
(June 4, 2012). Voices from within the Paris establishment
of the French book industry joined the skeptical choir by
emphasizing that sales of ebooks were still limited in their
country, with a market share estimated for mid-2012 at
perhaps 2%.

However, in summer 2013, some observers started to cau-
tion their readers by adding questions to their headlines:
“Paper Resists: Why Ebooks Are Not Landing (Yet)” (LEx-
press, 3 July 2013).

The reason to see France as being more and more in line
with the digital developments in other markets across
continental Europe derives from various surveys who, in
their majority, are consistent with findings in other Euro-
pean countries, when it comes to analyzing the dissemi-
nation of devices, or reading habits and the overall con-
sumption of online content. In addition, both the tradi-
tionally leading organizations of the French book industry,
as well as a growing number of startup ventures, propose
an ever expanding infrastructure and offer reading mate-
rials as well as points to access this content conveniently.

By the end of 2013, French consumers are expected to own
some 6 million tablet computers and half a million e-
reading devices. One French in five has already read an
ebook (Livres Hebdo, 25 February 2013), and a consumer
panel showed that many consumers who already own a
device expect to expand its usage. For fall 2013, several of
the largest general retail chains are expected to launch
their own series of devices, which will further broaden the
penetration among consumers.

The most popular sector for digital reading is literature (at
a share of 60% of all sold ebooks), with genre fiction (no-
tably erotic, fantasy and science fiction) being particularly
popular. Leaders of the segment include the independent
French houses Bragelonne and Le Bélial, as well as Cana-
dian Harlequin in a joint venture with Hachette. Surveys
indicate that half of the consumers reading genre ebooks
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France

Key Indicators Values

Sources, comments

Book market size (p+e, at consumer prices) €4,130 million

2012 Syndicat National de I'Edition (French
Publishers” Association, SNE)

Titles published per year (new and successive editions) 81,268

SNE (figure for 2012)

New titles per 1 million inhabitants 1,321

French National Statistics Institute

eBook titles (available from publishers) ca. 126,000

From publishers

Publisher revenue share of ebooks

ca. 2.7% of trade (GfK), 3% (SNE)

Estimates GfK, SNE

Key market parameters
and ebooks

Fixed book price; VAT of 7% for print, audio books,

have not read similar books on paper (“La littérature de
genre en numérique”, SNE, Assises du livres numérique,
March 2013).

Several major French publishers, notably Editis, Gallimard-
Flammarion, La Martiniere, Actes Sud - yet not Hachette -
have launched a pilot to directly cater their ebooks to li-
braries. Another experiment concerned the bundling of
heavily discounted ebook editions with the purchase of a
printed book. The offer will be introduced to the market at
a large scale in 2014 by the ebook distributor Eden, who
also will add audiobooks for download. (Information pro-
vided by Gallimard for this report, one of the consortium
members of Eden.)

Throughout 2013 in France, the political debate continued
on how to sustain or even defend its domestic culture in
the context of globalization and the impact of global play-
ers on its heritage and specifics. In a report for the gov-
ernment, a number of measures have been proposed, no-
tably to introduce specifically targeted taxation on smart
phone and other digital devices, as well as to secure the
collection of local taxes from global conglomerates to fos-
ter the creation of original French content. (Fora summary
of the “Rapport Lescure” see Le Monde, 13 May 2013; the
complete report is available online from the French gov-
ernment).

In response to debate on how to act against pirated
ebooks, the French publishers” association has signed an
agreement with their British homologues to adapt their
CopyrightInfringement Portal in a French version (see also
Actualitté, 5 August 2013).

In 2012, some 3.6 million tablet computers plus another
300,000 dedicated ereaders were sold in France (com-
pared to 145,000 in 2011). This should trigger growth in

ebooks by some 80% at least (Livres Hebdo, 3 May 2012,
andLivres Hebdo, January 11,2013, print edition, page 17).

Perhaps even more conclusive is research commissioned
by the French publishers’association SNEin March,and then
updated in September of 2012. In spring, a mere 5% of the
French population over 18 admitted to having read an
ebook. Another 5% considered doing so. A staggering 90%
said flatly “Non,” as they could not see themselves ex-
changing paper for a screen. Only half a year later, 14% of
the adults had in fact read an ebook at least in part, plus
another 8% would give it a thought at least. As in most
countries, the strongest segment of the reading popula-
tion has started to embrace digital first.

The political and cultural context for
ebooks in France

The ebook (or livre numérique) faces an environment in
France that is characterized by various factors from poli-
tics, culture, and trade.

France —through its National Library and its national dig-
ital library, Gallica (which currently has 1.5 million digital
documents on display)— has gotten an early start on the
digitization of its book culture. France also has a strong
tradition of national politics spearheading the digital dis-
semination of its legacy and of creating institutional
frameworks for such ambitions, including the European
digital library project Europeana.

French publishers, while setting up the infrastructure for
an emerging ebook market, started to confronted Google
regarding its library digitization efforts, citing infringe-
ment of works under French copyright.

The industry trade association SNE, together with the
French government, regularly stands up to defend French
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culture and its national book industry against what are
seen as challenges from global market forces and players.
This controversy — which was fostered from the very be-
ginning by Hachette Livres,among others — did not hinder
what is by far the largest publishing group in France from
actively seeking Google’s cooperation in digitizing its vast
catalog of up to 50,000 titles —or 70% of the group’s back-
list— in a landmark agreement that was approved in
mid-2011, despite significant opposition from other
French publishers. In August 2011, publisher La Martiniére
also signed a digitization agreement with Google, and in
September 2011, Albin Michel, Flammarion, and Gallimard
(whose publisher, Antoine Gallimard, is also president of
the French SNE) dropped their charges against Google, at
least for the moment (Livres Hebdo, September 7,2011). By
mid-2012, all of these legal controversies had been settled.

To strengthen copyright nationally, legislation to protect
rights on the Internet (Loi Hadopi, based on the creation of
a “Haute autorité pour la diffusion des oeuvres et la pro-
tection des droits sur internet”) was introduced in 2009.
Hadopi was designed mainly for music and video.

Defending a diversified cultural infrastructure — notably,
atightly knit network of bookstores — resonatesin various
media reports and political actions.

Part Il

Spain
Update spring 2014

With Javier Celaya, DosDoce, from various sources com-
piled for this report. A Spanish edition of the Global eBook
(fall 2013 update) is available at DosDoce.

The year 2013 saw, once again, the impact of the overall

economic crisis is hitting the book market with full force.

With sales estimated to have declined between 15 and 20
percent for print. Paperback revenues have plummeted by
40 percent. The Christmas sales of 2013 declined by 8 per-
centagainst 2012. The total loss since the beginning of the
crisisin 2008 amounts to some €700 millionin overall sales.

Those developments were driven by a drop in consumer
spendings, a stop of book purchases by the government,
as well as by a gradual migration from printo legal ebooks
and to digital piracy.

In return, 2013 had seen a very significant rise in exports
by Spanish publishers, as publishers tried to compensate
for the domestic challenges, by exploring the Spanish lan-
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guage audiences in Latin America as well as the 50 million
Spanish speakers in the US. Some publishers conceiede to
sell up to one forth over their turnover into Latin America.

While the total value of ebooks is estimated at around 3 to
5 percent of the total book market (or even 50 to 7 percent
for trade titles), this level can reach up to 10 to 15 percent
for bestselling fiction, and even more than 20 percent for
erotic fiction. Overall, in 2013 an estimate 3 to 4 million
ebooks worth between €12 to €18 million have been sold
in 2013 (up from €2 million in 2012, according to various
estimates).

The average ebook price went down to €6.90, from €7.50
in 2012.

Ereaders and tablet computers have acombined user base
of 7 to 10 million in Spain.

Spainin 2013

The Spanish publishing market —and, as a consequence,
the ebook market in Spain— is shaped by several para-
doxical parameters. With a population of 47 million inhab-
itants, Spain is a medium-sized European market, closer to
Poland than to Germany. However, Spanish is the primary
language for 650 million people worldwide, including a
significant number of Spanish speakers in the US. Spanish
publishing revenues were strained recently by shrinking
consumer prices over several years, from €3,110 million in
2009 to €2,772 million in 2011, with more titles published
than ever (88,349 in 2012) but each selling fewer copies
than before. No final numbers are available for the eco-
nomic development of the book market in 2012. Predic-
tions projected a decline of some 8%.

Most of Latin America is served by Spanish publishing en-
terprises. However, when the economic crisis of 2008 hit
Spain, exports witnessed a severe drop from €490 million
in 2007 to 384 million in 2009. Although Spain has recently
started to recover some of this lost terrain —exports were
worth €430 million in 2011— the overall market environ-
ment as well as protectionist politics in several Latin Amer-
ican countries point to a difficult path for the years ahead
(according to statistics from the publishers’ association
GFEE).

The Spanish domestic publishing sector, though popula-
ted by small- and medium-sized publishing houses, is in-
creasingly defined by three big groups: Planeta, Santilla-

na, and Random House/Mondadori (a former joint venture,
with Random House taking over full control in 2013).


http://www.dosdoce.com/dosdoce-in-english/
http://www.dosdoce.com/articulo/estudios/3880/global-ebook-en-espanol/
http://bit.ly/1fbJrsm

In this challenging, yet dynamic context, the government
has canceled the reduced VAT rate of 4% (versus the nor-
mal rate of 21%) being applied to ebooks — as well as
theater, music, and movies — with only printed books be-
ing exempt. Publishers are concerned that the measure
will “slow down sales in a newborn market that had just
started to give signs of acceleration,” according to Ernest
Folch, the editorial director of medium-sized and highly
regarded Ediciones B and its digital arm, B de Books (Julieta
Lionetti, “Spain Hikes E-book VAT to 21%, Likely Slowing
Growth’, Publishing Perspectives, 19 July 2012).

In 2012, ebook downloads accounted for €12 million, up
from only €2 millionin 2011, and grew by over 100% in the
first half of 2013 (according to market research by GfK,
presented by Actualidad editorial, Actualidad editorial, 6
June 2013). Various surveys by GfK, as quoted in this over-
view, point at the considerable base of 5 million devices
(tablets and ereaders combined) acquired by Spanish con-
sumers and a particularly high penetration of smart-
phones.

However, the recent expansion of the ebook market seg-
ment faces a general reluctance of consumers with regard
to ecommerce, as well as a high level of piracy. Still, re-
spondents to a questionnaire for this report, targeted at
Spanish book professionals, estimate the market share of
ebooks by mid-2013 at around 3% (up from just 1% in
2012), and for new fiction at around 8%, with expectations
that 15% of revenues will come from ebooks by 2015. Fic-
tion titles account for some 70% of ebook sales. As for the
digital catalogue available to readers, estimates vary be-
tween 30,000 and 50,000 - probably depending on the in-
clusion of selfpublished books and non-commercial items.

Ebook bestsellers are largely identical with those in print,
including globally influential authors like E.L. James or Ken
Follett, as well as specific Spanish bestselling books, in-
cluding Laverdadsobreelcaso Harry Quebert by French Joél
Dicker, Elmaestro del Prado by Javier Sierra or Misién olvido
by Maria Duefas.

Some indicators hint at a recent expansion of book read-
ing, notably by the lending of books at public libraries (see
details in The Independant, 17 July 2013). This is also the
context of the new subscription platform Nubico,
launchedin September 2013 asajointventure by Planeta’s
Circulo de Lectores with mobile operator Telefonica (for de-
tails see 777).

The economic crisis may be at least partially responsible
for an exceptional dynamic evolution on the digital end,

as readers may find ebooks at lower prices, on average,
than in print. That aspect was specifically highlighted by
Amazon’s Spanish head of content, Koro Castellano, in an
interview as he summarized the first year of the online re-
tailer’s localized Spanish platform by saying: “I can say we
do not suffer from the crisis.” (“Los 365 dias de Kindle”, in
El Cultural, 18 December 2012). Dwelling on Amazon’s in-
ternal data, Castellano emphasized that half of the Spanish
Kindle catalog offered ebooks at an average retail price of
€4.55, while a growing number of shorter books priced at
€0.99 or €1.99 were added at the same time. In just one
year, Amazon was able to expand its list of Spanish ebooks
from 22,000 to 48,000 titles (industry organizations had
estimated that a mere 10,000 Spanish commercial ebooks
had been available to readers at the time of Amazon'’s
launch in November 2011).

Amazon'sassessmentisinagreementwithamuch broader
study by Bowker, “Global eBook Monitor” (GeM), a survey
with online consumer interviews conducted in January
20712inten countries.Spainis portrayed as a “second-wave
country,” with ebook adoption on par with Germany,
France, and Japan: “Spain has similar proportions of the
total population who had bought an ebook in the six
months prior to interview (8%) as Germany (10%) and Bra-
zil (7%). This was around half that seen in the more mature
markets such as the UKand the USA (16%-17%), and equa-
testo 13% of the Spanish online population.” Interestingly,
with 9% of interviewees considering it to be “very likely”
and another 21% as “likely” that they would buy an ebook
in the following six months, the penetration of ebooks in
Spain has been even stronger thanin France, with 6% “very
likely” and 12% “likely” to opt for ebooks. The forecast for
the following six months predicts a rather higher growth
rate in Spain than for other European countries (“Global
eBook Monitor 2012,” excerpts and data interpretation
provided by Bowker for this report). This is ever more re-
markable, as traditionally, France had always been on top
over Spain in terms of Internet penetration as well as book
reading.

All major global players - Amazon, Apple and Kobo - had
launched localized platformsin Spain as early as 2011. The
local market leader Casa del Libro has introduced their
own reading device, the Tagus.

Part Il

Italy Informazioni
Update spring 2014
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Spain

Key Indicators Values

Sources, comments

Book market size (p+e, at consumer prices) €2,471 million

2012 (down 10.9% from 2011, Publishers
Association FGEE)

Titles published per year (new and successive editions) 79,175

2012 (Publishers Association FGEE)

New titles per 1 million inhabitants . 1,872

eBook titles (available from publishers)

Between 30 and 50,000 (various estimates)

Market share of ebooks

above 3 to 5% (trade)

3%: FGEE (mid 2013);

Key market parameters

Law on fixed ebook prices; VAT of 4% on printed

Reduced rate of VAT canceled for ebooks in 2012

books and 21% on ebooks

The Italian book market has had an “annus horribile” al-
ready in 2012, but the slide continued in 2013, with a loss
in turnover of -5.% (2012:-7%) and in units of -3.6% (2012:
-6.2%). For both years combined, the marked shrunk by
-11.6% in turnover and -9.4% in volume, with fiction still
performing better than other categories. Average retail
prices had nevertheless remained largely stable (at €13.13
for 2013). (All data from Informazioni Editoriali, in a state-
ment for this report).

Ebooks are estimated to have had a market share ofaround
4% in 2013 (against 2% in 2012), and are, on average dis-
counted at 42,93% from printed editions, based on the
cover price.

Online bookselling accounts for an estimated 16% of all
book sales in Italy, with Amazon having an estimated mar-
ket share of 35 to 40%.

92.25% of titles has DRM, with social DRM (or watermark-
ing) being predominent at 55.16%, against 41.47% for
Adobe’s hard copy protection. (Source: Informazioni Edi-
toriali).

Italy: Developments in 2013

In 2012, the Italian book market was facing a difficult econ-
omy, resulting in a hefty decline in sales of 7.8% in value
and 7% in volume. However, this overall number must be
considered a slight improvement from 11.7% year on year
in March and 8.6% in September 2012. As in other Euro-
pean book markets, children’s (at -6.1%) and young adult
books as well as fiction (-5.2%) showed relatively better
performance (data from Nielsen BookScan released in De-
cember 2012 and in May 2013 at Giornale della libreria).

Another indicator of this difficult environment was the an-
nouncementin November 2012 that the French bookstore
chain Fnac had sold its Italian arm to the Luxembourg-
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based Orlando investment group (similar to its shutting
downtheirarmin Greece) (La Stampe, 29 November2012).

By May 2013, 60,589 commercial ebook titles have been
available toItalian readers, equaling 8.3% of the total avail-
able catalogue, with some 44% of new titles released in
digital format, aside from print, resulting in a market share
of 2.1% of trade publishing in all of 2012 (up from 1.1% in
2011). By June 2013, ebooks had gained 8.3% of trade
(Source: Ufficio Studi AIE (=Research Office of the Italian
Publishers’ Association)).

In2012, Italian consumers purchased some 2 million tablet
computers (up 379%).By May 2013, the average retail price
for an ebook had fallen by 6.6% to €10.44 (from €11.07 in
2011), indicating much higher pressure on pricing com-
pared to print (at an average retail price of €18, down only
1.9%from 2011) (all datafrom Dentroall’e-book, in Giornale
della libreria, 2013).

Ebooks with social DRM (ca. 42%) outnumber those with
hard Adobe copy protection (35%, information provided
for this report by Informazioni Editoriali).


http://www.ibuk.it/
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Italy

Values Sources,

comments

Key Indicators

Book market size (p+e, €3,072 million Publishers Association

at consumer prices)

Titles published per
year (new and
successive editions)

63,800 2012, AlE, Publishers

Association

New titles per 1 million 1049
inhabitants

eBook titles (available 71.283
from publishers)

March 2013 (up from
31,416 in March 2012;
e-kitab/Informazioni

Editoriali, and
Publishers Association
AIE)

Key market Fixed book price, yet with

parameters possibilities for discounts

on print books of around
15 %, notably in PR
campaigns, newly
introduced in 2012. VAT is
4% on printed books,
against 20% on ebooks.

Ebook sales in Italy had shown strong growth since early
2012, but from very modest beginnings, to €12.6 million,
or a market share of 0.9% in trade by fall 2012 (announce-
ment by AIE at the Frankfurt Book Fair, quoted in The Book-
seller, 11 October 2012).

Yet the update reflected significant growth of 740% from
2011, when the Italian Publishers Association had estima-
ted the ebook market at €3.7 million at cover prices, or
0.2% of the overall book market (Giornale delle libreria, 3
March 2012). At some trade publishers, revenue from
ebooks accounts for up to 2% (information provided by
GeMS for this report.)

The low overall penetration may hide complex dynamics
in the Italian marketplace.

The European financial crisis put the book market under

severe pressure. Recent years have been characterized by
significant changes in the performance of the largest pub-
lishing groups. The Mondadori group maintained its lead-
ing position, but RCS saw its presence diminishing, includ-
ing the model of part-time works—distributing books to-
gether with popular magazines at kiosks—diminishing,

and even affecting its strongly branded French arm, Flam-
marion (to Gallimard in 2012). The Grupo MauriSpagnol,
rebranded as GeMS a few years ago, expanded its reach.
Both Mondadori and GeMS spearheaded digital develop-
ments, each by setting up distribution platforms: Monda-
dori for its own purposes and GeMS by forming a consor-
tium (eDigita) with Flammarion and Feltrinelli.

Sweden

Update spring 2014

The Swedish print book market had a flat yearin 2013, and
also the market share of ebooks not expanding signifi-
cantly, as digital still represents only some 1% of market
share which is largely dominated by the biggest publish-
ing groups, Bonnierférlagen, and Norstedts.

At an estimated 30%, online retail for books accounts for
asignificant share in a vast country with s relatively spread
out population, andis owned by the two leading domestic
book chains, Adlibris (of the Bonniers group) and Bokus
(which runs also the popular ebook platform dito.

Amazon has still no local presence in Scandinavia, yet is
rumored to set up an online shop in 2014.

Sweden: Developments until 2013

When it comes to books, Sweden has a strong reputation
of differing from what observers expect to see in a highly
industrialized and technologically advanced market and,
atthe same time, providing a model for a balanced society
founded on civic and democratic values and a social wel-
fare state. Swedish—and Nordic—literature became
world famous and staggeringly successful due to serial
murder novels and conspiracies by the rich, with outcasts
such as young hackers or grumpy old police officers being
the sole and last resort of law and order. As world-class
industrial brands struggle for survival (Nokia) orare passed
on to Chinese ownership, one Swedish publishing house
(Bonnier) set out to become Germany’s third-largest pub-
lisher, and has so far successfully imposed its online plat-
forms on the domestic market with a strong and almost
paramount presence.

Sweden does not yet have an Amazon or Kindle shop. De-
spite being a nation of early adopters in new digital tech-
nologies—text messages (SMS), Skype, and Spotify were
invented in Scandinavia, and Sweden has been an early

market forthose innovations—ebooks are stillin their very
early days there. Yet according to many indicators, in 2012
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ebooks are showing strong growth in Sweden, but again,
in a unique way: libraries, not booksellers, are at the fore-
front of the trend, as they account for about 85 percent of
the ebook market today, according to identical statements
provided for this report by the trade magazine Svensk Bo-
khandel and the leading Scandinavian ebook distribution
platform elib. This strong role of libraries, and their popu-
larity with many readers, has resulted in significant skep-
ticism from publishers, on how to commercialize ebooks
in meaningful ways. (Publishing Perspectives, 22 August
2013)In 2013, the launch of a specialized platform to bring
publishers and libraries together has been started under
the brand name of Atingo. (For details, see at “Distribution
and specialized ventures” on page 34

Furthermore, the Swedish (print) book market has recently
come under pressure with an estimated decrease of 5 per-
cent in the first half of 2012 versus 2011, a trend that con-
tinued for most book chains into the second half of the
year. However, the leading online book retailer, Adlibris, of
the Bonnier group, recorded an increase in turnover in De-
cember of around 2 percent. 2011 had seen 5 percent
overall growth of the book market, largely driven by a few
particularly strong bestsellers, yet this growth came after
a weak first half of the year and after four years of contin-
uously dropping sales—a trend not seen since the 1970s,
according to the Swedish Publishers Association (quoted
in Svensk Bokhandel, September 2012, and updated in Jan-
uary 2013 for this report).

In Sweden, as in the other Nordic countries, the ebook
market is only newly emerging. eBook sales have hardly
any current market share, and their growth has so far been
challenged by uncertainty in most key parameters, includ-
ing pricing and availability as well as VAT of 25 percent for
ebooks versus 6 percent for printed editions.

Still, 2012 has seen a significant increase in sales, from
10,000 in 2011 to over 34,000 in 2012 (data from Svensk
Bokhandel for this report). Holiday sales greatly contrib-
uted to this development, with ebook sales largely mim-
icking print bestsellers, including crime novels, E.L. James’
Fifty Shades of Grey, and local celebrity biographies in the
lead (information from distributor eLib for this report).

These recent dynamics notwithstanding, the gap in ebook
development between Sweden and the English-language
market is still remarkable, given Sweden’s significantly
high Internet penetration and the affinity of Swedish con-
sumers for digital offers.
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One important factor may be the absence from the Swed-
ish market of direct pressure from major global players,
notably Amazon; at this point, no concrete dates have
been announced for global platforms there. Apple opened
a Swedish iBookstore in January 2012. Local online shops
prevail instead, with Adlibris as the market leader, which
is owned by the country’s largest publishing group, Bon-
nier, followed by Bokus, which is owned by the Swedish KF
(or “Coop” group). In December 2012, a new platform was
introduced by a group of independent publishing houses
led by Norwegian Schibsted.

Adlibris launched its own ereading device, Letto, in June
2012, but Apple’s iPad is still considered to be the most
popular device among readers. Among publishers, pro-
motion of ebooks is currently not a high priority, and only
a selection of new titles is released digitally, with an esti-
mated 500 new digital titles rolled out per year versus
3,000 for printed books. Even leading publishers so far
have only a limited catalog of available ebook titles (Har-
lequin has around 400; Nordstedts, Bonnier, and Natur &
Kultur have fewer than 400 each; Piratférlaged has around
200). With retail prices between 100 and 170 Swedish kro-
na, ebooks sell at about 10 percent less than printed edi-
tions.

A new and so far widely successful approach was started
by Novellix, a startup founded in May 2011 and specializ-
ingin the publication of short stories and other books with
a limited volume of around 32 pages each, which are re-
leased in print, audio, and ebook formats. Novellix titles
are available through all major online platforms for books
in Sweden, as well as through Amazon. Novellix’s titles in-
clude one of the early ebook bestsellers in Sweden: Hed-
er, by Jens Lapidus (Publishing Perspectives, July 30,2012).

The publishing and bookselling arm of KF, Akademibo-
khandeln (whichis also linked, through the umbrella of KF,
to Norstadts Publishing), and Bokus were also early inno-
vators, as they launched an integrated reading and book-
selling platform branded as Dito at the Gothenburg book
fairin September 2011, with an app available for both Ap-
ple and Android platforms. At launch, Dito offered 5,400
titles in Swedish as well as between 75,000 and 100,000
titlesin English, in “all formats,” according to the KF release
(quoted in Svensk Bokhandel, September 11, 2011).

In contrast to other European markets, DRM is not wide-
spread in Swedish ebooks.
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Sweden

Key Indicators Values

Sources, comments

Book market size (p+e, at consumer prices) €783 million

Publishers Association

Titles published per year (new and successive editions) 4965

Source: Publishers
Association

New titles per 1 million inhabitants 528

eBook titles (available from publishers) 4800

Estimate

Market share of ebooks

ebooks only starting to appear, lending more popular than buying

Key market parameters

Most ebook titles without DRM; no price regulation; 6% VAT for printed
books; 25% for ebooks

Distribution and specialized ventures

Scandinavia’s largest ebook distributor is Elib, founded in
2000 and owned by the Swedish publishing companies
Bonnier, Natur & Kultur, Norstedts (of the KF group), and
Piratforlaget. This producer and distributor currently dis-
tributes about 50,000 digital books per month to major
retailers and libraries in Denmark, Sweden, Norway, and
Finland. The relative success of Elib is connected with
strong ties as a service provider to libraries, which greatly
dominate the ebook market at this point. Elib is selling
about 13,500 ebooks each month to retailers and about
85,000 to libraries.

Publit is Sweden’s second-largest ebook distributor and
initially offered print-on-demand services. It was founded
in 2006 and offered its first releases in 2008.

In 2013 Publit, together with the technology provider Ax-
iell, has launched a service, branded as Atingo to bringing
publishers together with libraries, working with more than
1000 public libraries and 3,000 school libraries throughout
Scandinavia and the UK.

Denmark

With a population under 5.5 million (yet in one of Europe’s
most developed regions, located between Germany and
Sweden), Denmark hosts a significant publishing industry,
with internationally active groups such as Egmont and
Gyldendal, as well as significant local branches of major
players in both publishing and retail from other Scandi-
navian countries, including Swedish Bonnier. The majority
of the highly educated reading audience is fluent in
English, to the point where translations into Danish are
significantly impacted.

Local publishers—notably, Egmont, Gyldendal, Lindhardt
og Ringhof, Politikens Forlag, and People’s Press—have
started to release ebooks and are extending their catalog
to an expected list of 13,000 titles by early 2013. Distribu-
tion has been organized through a consortium-driven
platform, Publizon, which was founded in 2005.

Publizon is a platform for distributing ebooks and elec-
tronic audiobooks, which are “sold by the affiliated retail-
ers. Publizon handles the task of assembling the content
from numerous content providers and distributes this cat-
alog to the associated retailers who can be both Internet
bookstores and brick-and-mortar retailers” (company
statement). Publizon is currently focusing on PDF and
EPUB formats. The platform releases a weekly top ten
ebook bestseller list, which currently displays a significant
share of Scandinavian fiction, including authors Jo Nesbo
and Jussi Adler-Olsen but also internationally acclaimed
writers such as Haruki Murakami.

Publizon also imports foreign language titles, aside from
private imports by consumers, notably from Amazon UK.

The largest ebook retailers are considered to be Saxo,
which launched its dedicated platform for self-publishing
(Saxo Publish) in September 2012; the dedicated ebook
platform riidr.dk; Adlibris (by the Swedish Bonnier group);
and Danish Gyldendal’s g.dk. But Amazon also has a sig-
nificant market presence through its British site www.am-
azon.co.uk, catering to the high percentage of readerswho
arefluentin English. Apple’siBookstoreis also popular with
users.

According to the Danish book trade magazine Bogmarke-
det, E ink-based reading devices have a limited presence
in Denmark, while the iPad is “dominating the market to-
tally”
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Denmark

Key Indicators Values

Sources, comments

Book market size (p+e, at consumer prices)

4,000 million DKK (€540)

Bogmarkedet

Titles published per year (new and successive editions) ca. 9,619 titles

New titles per 1 million inhabitants 1,275

eBook titles (available from publishers) 7,000

10,000 trade titles expected by January
2013 (Bogmarkedet)

Market share of ebooks 1% to 2% in 2011

Bogmarkedet

Key market parameters

No price regulation. VAT at 25% for both print and ebooks.

The average retail price for ebooks is between 99 and 179
DKR (Danish crowns), ata discount of 40 to 50 percent from
the printed edition. There is no price regulation for printed
books or for ebooks, and both formats are subject to 25

percent VAT, which is among the highest rates in Europe.

Norway

With a population of just around 5 million—yet a nominal
GDP per capita of $97,254 (2011) and an economy bene-
fiting from rich offshore oil resources—Norway is spend-
ing part of its fortune on significant subsidies to its culture.
The country’s book market, which is worth around €800
million, is commercially embedded in the wider Scandi-
navian market, where notably publishing companies from
Sweden (e.g., Bonniers) have a strong role to play, yet with
alocal book production that is strongly supported by gov-
ernment funding, as it acquires 1,000 copies of every book
that a Norwegian author publishes. Furthermore, every
Norwegian author who is a member of the Author’s Union
receives an annual grant of $19,000 (Andrew Goldstone
and Lee Konstantinou: To Norway!).

Aside from state support, local Norwegian authors, such
as Jon Michelet (En sjoens helt, The Hero of the Seas) and Per
Petterson (Jeg nekter, | Refuse), are embraced by a large
domestic readership. And they compete on par with in-
ternational stars like E.L. James (Fifty Shades of Grey, with
420,000 copies sold of the combined three volumes in
2012) or JeffKinney (Diary of a Wimpy Kid series, which sold
440,000 copies).

Unlike neighboring Sweden, ebooks have made a signifi-
cant impact on Norwegian readers. In 2012, 148,000
ebooks worth 10 million Kroner (€1.34 million) were sold
(data provided by the Norwegian book trade magazine
Bok&samfunn for this report). Some 3,500 titles are avail-
able as commercial ebooks.
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All ebooks from Norwegian publishers are distributed by
one central platform, Bokskya, a service provided by the
industry information service Bokbasen (or Book Data-
base), whichis co-owned by major publishers, distributors,
and booksellers in Norway (more details here). By the end
of 2012, Bokskya had 100,000 registered users (up from
50,000 in August). The platform calls itself a “digital book-
shelf which provides secure storage of all your e-books
purchased in a Norwegian online bookstore. The books
can be downloaded or read in the apps offered by Nor-
wegian online bookstores,” with all major retail platforms
being members.Inaddition, Bokskya also offersan HTML5-
based app for offline reading in EPUB format.

With the ambition of creating a vast library of earlier Nor-
wegian literature and making it digitally available to the
country’s readers, the National Library of Norway has start-
ed a substantial digitization effort. In collaboration with
Kopinor (the Norwegian collecting society that represents
all domestic copyright holders through its 22 member or-
ganizations), 250,000 works are to be digitized by 2017,
with 60,000 titles already available “to anyone with a Nor-
wegian IP address” (read more here).

Netherlands

Update spring 2014

2013 was a difficult year for the Dutch book sector, as the
trade book market went down by 5,5% in total, with print-
ed books down 6,4% in turnover, 9,6% in copies, while
ebooks grew by 38%, accounting for 4,7%f all book sales
in early 2014.

In February 2014, the largest book chain, Polare (formerly
known as Selexyz), was shut down, temporarily, as it was
said, but many observers rather expected the move to be
final. And in fact, by March, it became public knowledge
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that Central Boekhuis, the distributor serving all of Dutch
publishers, had stooped to serve the chain. (The Booksell-
er, 4 February and 14 March 2014)

Ebooks have gained a market share of over 10% in trade
by the end of 2013, with one third of current titles available
in digital a format (PDF or ePub), and yet this was meant
to be “slower than expected”, according to industry insid-
ers. With 11% of revenues from fiction, the ebook evolu-
tion is clearly driven by bestsellers from the larger houses
(e.g. WPG, VBK Uitgeversgroep and Lannoo-Meulenhoff)
and big name authors (like Dan Brown (Inferno), Karin
Slaughter, Khaled Hosseini, John Williams (Stoner), or E.L.
James (50 Shades of Grey). But also some specialized ven-
tures have found their play in the emerging ebook seg-
ment, like the Dutch branch of Canadian Harlequin, Har-
lequin Holland, or the dedicated ebook publisher The
House of Books

With Amazon not having a localized branch in the Neth-
erlands, and an only very limited catalogue of Dutch
ebooks in the Kindle shop, domestic players largely own
thebook marketinHolland and in Flemish Belgiumin both
print, onlineretailand ebooks. The market leaderforonline
retail in books and ebooks is Bol.com, since 2012 a service
of the retail giant Ahold, followed, in ebooks, by Kobo,
Apple, Cosmox and ebooks.nl.

Ebook distribution is mostly covered by Central Boekhuis.
Ebooks are on average discounted 25% against the print
edition.

The Netherlands: Developments in 2013

2012 was a tough year for the Dutch book market, as sales
had declined by 6.3% in value and 4.3% in volume. (Infor-
mation provided by the publishers” association
www.nuv.nl for this report). Earlier reports saw an even
stronger decline for the first quarter 2012, of —-15.4%, hit-
ting top-selling titles particularly hard and resulting in the
chain bookstore Selexyz’ filing for bankruptcy in March
(buchreport, March 26 and August 2, 2012). The overall
economic crisis is seen as a central factor causing the
shrinking of the book market. At the same time, the Dutch
ebook market saw a comparatively positive evolution,
even though it does not yet compensate for the loss in
print revenue. For 2011, the trade association NUV recor-
ded ebook sales of about €7.6 million from a catalog of
some 10,000 commercialized titles in the Dutch language.
By mid 2012, the title catalog was estimated to have grown
to 16,000 titles, with a market share of 3 percent, which
may grow to as much as 7 percent by the end of the year

(estimates by goodereader.com as well as by Jirgen Snoe-
ren at the Futurebook blog).

Anticipating further rapid growth in ebooks, the largest
Dutch ebook publisher, De Arbeiderspers | AW. Bruna
Uitgevers, has decided to use watermarks instead of hard
DRM effective January 18, 2013, for its current catalog of
1,200 digital titles (more here).

Netherlands
Key Indicators

Sources,
comments

Values

Book market size (p+e, at €1,363 million (Trade: 2012, Publishers
consumer prices) 557m) Association NUV

22,261 2012, Publishers
Association NUV

Titles published per year
(new and successive
editions)

New titles per 1 million 1,412
inhabitants

Estimate, Publishers
Association NUV

eBook titles (available
from publishers)

Market share of ebooks  4.7%

30,000

Estimate, Publishers
Association

Key market parameters  Fixed book prices for
year 1 after publication;
VAT of 6% for printed
books versus 21% (from
October 2012) for

ebooks

This recent development must be compared to an initially
slow startin an ebook market that had been characterized
by readers and consumers that showed little enthusiasm
in migrating from print to digital, according to a study by
PricewaterhouseCoopers (PwC) carried out among con-
sumers and experts from the publishing industry in 2010.
In addition, the survey concluded that iPads and other
tablets had little use as reading devices. The ebook market
in the Netherlands shows similar characteristics as Germa-
ny, with a conservative approach to digital publishing out-
side of science, technical, and medical (STM) publishing.
In public professional debates, the threats—rather than
the opportunities—are highlighted, such as the risk of lost
print book sales.

However, the situation started to change in early 2011,

when the trade magazine Boekblad reported that as many
ebooks were soldinthe Netherlandsin thefirsthalfof 2011
as were sold in 2010 altogether. For January through June
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2011, ebook sales totaled €3.4 million, with about 327,000
units sold. From there, the growth curve continues to go
steadily up.

Momentum is building in the Dutch ebook market from
the addition of several of the big global players. Apple,
Google, and Kobo (partnering with the retailer Libris BLZ
in the Netherlands) launched localized platforms in 2012,
and Amazonisas well.Barnes & Noble is expected to follow
before the end of the year—challenging the current mar-
ket dominance of BOL.com. As ebooks are not subject to
afixed retail price, a war on prices is expected to begin (see
this blog post at FutureBook by Jiirgen Snoeren).

Further expansion of the ebook market will have the ad-
vantage of a reading audience that has already heavily
embraced printed books in English.

Austria

Austria is a good example of a relatively small market
neighboring a much larger territory and a market of the
same language. With a population of about 8 million, Aus-
tria is roughly 10 percent the size of Germany in all major
relevant respects for this study and shares both the ver-
nacular and, largely, the current cultural and media frame-
work of its dominating neighbor. Both countries are mem-
bers of the European Union and the Euro Zone.

With regard to printed books, books from German pub-
lishers already reign supreme in Austrian bookshops,
namely the chain stores as well as the online platforms of
Amazon, Thalia, and Weltbild, serving the Austrian market
from headquarters in Germany. Amazon also serves Aus-
triafromits German Kindle store, which opened a localized
version in April 2011. Although local Austrian bestselling
lists show, as would be expected, significant differences
from locally branded authors (e.g., local celebrities as well
as local literary talent), the overall pattern and a share of
roughly two-thirds of those charts are very similar to those
in Germany (for details, see Diversity Report 2010).

On the other hand, local Austrian publishers have always
confronted substantial hurdles to bringing their books to
retailers, to media, and hence to consumers in Germany,
where Austrian imports account for only about 3 percent
(not, as expected by the equivalents in size, around 10
percent). In recent years, this imbalance has significantly
increased. Between 2008 and 2010, in an overall flat book
market in both Germany and Austria, imports from Ger-
many to Austria have increased by 8.14 percent, as exports
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by Austrian publishers into Germany slumped by a re-
markable 24 percent, reflecting on a domestic publishing
sector in Austria that has ever growing difficulties in reach-
ing out beyond its borders.

The Austrian debate on ebooks has been largely shaped
by Hauptverband des dsterreichischen Buchhandels, the
Austrian publishers and booksellers support of their Ger-
man equivalent Borsenverein, in their legal action against
Google’s unauthorized digitization of copyrighted works
from libraries and against the proposed—and, at least for
the US, widely accepted—Google settlement. No recent
comments have been released asto the association’s stand
in view of those recent developments.

In November 2012, the association published its second
report on ebooks in Austria, but with most data limited to
theyears 2011 and 2010, which have only very limited val-
ue to assess the situation as of late 2012. Because Austria
is largely served by publishers, retailers, and distributors
from Germany, it is fair to assume that developments as
described for Germany largely apply also to the Austrian
market, meaning that ebooks are increasingly embraced
by the strongest readers, and that retail sales show a sig-
nificant shift from traditional chain stores to online, nota-
bly to Amazon. This last trend has been highlighted by
several small Austrian publishers interviewed in late 2012
for this report. Some of the interviewees, however, recog-
nized in that shift an opportunity, notably with regard to
bringing ebooks to the tenfold larger German market, as
it allowed them to compete on par with the much larger
German publishing houses. eBooks and the various serv-
ices proposed by Amazon would more and more lower the
barriers of entry and compensate for a disadvantage of
geography for small enterprises.

A top 20 fiction ebook bestselling list for October 2012,
which was included in the association’s ebook report, was
unsurprisingly dominated by James’ Shades trilogy, fol-
lowed by Rowling with Casual Vacancy and numerous in-
ternational blockbuster titles, like Ken Follett’s Giants saga
and Jonasson’s Hundred Year Old Man. All top 20 titles came
from German publishers.
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Austria

Key Indicators Values  Sources,
comments

Book market size (p+e, at consumer €792 million Publishers

prices) Association

Titles published per year (newand 8,505 Publishers

successive editions) Association

New titles per 1 million inhabitants 1,028

Austrian publishers have been very cautious with regard
toinvestingindigitization, with most startingonlyin 2011,
oreven 2012, toregularly offer new print releases in ebook
formats. A preference for direct distribution of ebooks by
the publishers, which could be seen in 2011, has dimin-
ished, as most houses have signed service contracts with
German distributors.

Some, like general trade publisher Haymon, started to
build a modest list in 2011 and added digital editions of
their printed releases as a routine procedure as of spring
2012.

But, as on the German side, the ebook market is largely
dominated at this point by a few leading publishing
groups. It is forseeable that it will be increasingly difficult
for small Austrian publishing houses to carve out a digital
niche.

A first survey of the Austrian ebook market, released on
September 29,2011, by the Austrian publishers’and book-
sellers’ association HVB showed that just 17 percent of
Austrian publishers have sold ebooks as of 2010. Another
21.7 percent are planning todo soin 2011, 30.1 percent at
some pointin the future, and 36 percent said that they had
no plans for ebooks. This compares to Germany, where 35
percent of publishers already offer ebooks, and another 43
percent plan to include ebook editions in the near future
(for details, see the Borsenverlag study from spring 2011
in the discussion on Germany). The Austrian study reveals
several more distinctly different developments and ex-
pectations between the two countries, as even those pub-
lishers in Austria who have launched ebooks do so for just
10 to 20 percent of their new releases and prefer distribu-
tion from their own website (with online retailers and Li-
breka being the second and third most popular options
for distribution). PDF is the prevalent file format, with 88.5
percent of the titles, but half are available as EPUB as well,
and 15 percent in the MobiPocket format for Amazon's

Kindle. Three out of four books are distributed with some
copyright management included, but only 35 percent of
the books come with DRM, and 65 percent have digital
watermarks built in.

Under such circumstances, it is hardly surprising that no
domestic infrastructure for ebook distribution and serv-
ices has been set up, and publishers—just like local chain
and independent bookstores—are instead encouraged to
use services from companies based in and run from Ger-
many. At this point, no local branch offices of any of the
major German service providers have been opened.

As in other European countries, books are subject to a re-
duced VAT of 10 percent, and ebooks carry the full 20 per-
cent VAT and are discounted against printed editions by
10 percent on average.

Poland

Update spring 2014

In 2013, the Polish ebook market was estimated to be
worth $37 million in downloads, in a total book market
woth PLN 2.67 billon (or $805 million, estimate by Price-
WaterhouseVCooper, quoted by Jaroslaw Adamowski in
Publishing Perspectives, 17 October 2013)

In devices, Instytut Ksigzki (the Polish Book Institute) esti-
mates a market sharw for Amazon’s Kindle of around 50%,
which is remarkable in view of Amazon not operating a
Polish language webshop. The estimate is consistent with
a user survey by Polish ebook distributor Virtualo, with
even 55% of its users owning a Kindle.

Poland: Developments until 2013

With revenues of 50 million Zloty in 2012 (ca. €12 million,
up from 23 million Zloty in 2011), the Polish ebook sector
not only shows a strong curve of growth. It is also charac-
terized by significant momentum for all revel drivers. With
a catalogue of ca. 25 to 30,000 ebook titles by mid 2013,
and 150,000 ereading devices (of which half are estimated
tobeKindle devices)across atotal population of 38 million,
ebooks have become a focus for a number of domestic
players in Poland. (All data provided by The Polish Book
Institute for this report)

Remarkably, the initially widely used hard DRM from
Adobe gave place recently to watermarking, or social DRM,
with some local firms experimenting with their own solu-
tions. Competition over pricing is considered to be only

The Global eBook Report 38


http://bit.ly/wcGWp2
http://publishingperspectives.com/2013/10/polish-ebook-industry-players-eye-rapid-market-expansion/
http://www.bookinstitute.pl/
http://www.bookinstitute.pl/

Poland

Key Indicators Values

Sources, comments

Book market size (p+e, at consumer prices)

€1053 million total market value at consumer prices, and €639 million in net sales, The Polish Book

Institute

Titles published per year (new and successive editions) 27,000

New titles per 1 million inhabitants 706

eBook titles (available from publishers) 25-30,000

Key market parameters

VAT on printed books 5%, ebooks 23%

modestly growing, despite overall competition in digital
publishing is see as rising.

In late 2012 and in 2013, a number of domestic platforms
have launched sibscription services, and lending models.
These experiments have been pioneered by Legimi, with
a catalogue of 2500 ebook titles, at 19.90 Zloty per month
(€4.80). Also Virtulo, one of the leading Polish distributors
for ebooks, has started a cooperation with the telecom-

munications company Orange. Nexto and Bezkartek.pl are
specializing in library services. The largest distributors are
also offering selfpublishing solutions to their customers.

Publishers have however critically emphasized that these
approaches, while providing ebooks to readers, would not
lead to actual sales of these titles. (Information by The Pol-
ish Institute and Biblioteka Analiz for this report).

Earlier developments in 2011 and early 2012

With an estimated 8,000 trade titles available as ebooks
and scanning initiatives for public domain books account-
ing for about 27,00 titles (mostly in PDF), the Polish ebook
market is in its early stages. However, the topic is widely
debated, such as in panels at the 2011 Warsaw Book Fair.
More importantly, major domestic actors are committed
to developing their strategic position.

By the end of 2011, and for the holidays, ereaders were
promoted heavily, and most publishers started to add
rights for ebook editions to new author contracts. How-
ever, printed editions and ebooks were considered differ-
ent products and were usually not promoted together.
This resulted in only modest growth in sales. eBook best-
selling titlesincluded Umberto Eco’s new novel, The Prague
Cemetery, and the biography of Apple founder Steve Jobs
by Walter Isaacson.

Regarding devices, industry sources estimate an installed
base of about 20,000 Kindles, 7,000 ONYX BooX readers,
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20,000 to 40,000 iPads, and 250,000 to 350,000 iPhones
(source: EMPIK).

A discussion of ebooks in Poland cannot be limited to a
focus on an exclusively domestic market. Not only are
foreign-language imports—notably in English and, to a
certain degree, in German—already a staple for printed
books, butin addition, imports and adaptations of devices
are met with significant attention, such as when a Kindle
edition of the weekly news magazine Polityka is promoted
(without a localized Kindle shop by Amazon in sight) or
when aPolish programmer comes up with an upgrade that
allows the popular American Kindle device to read ebooks
aloud in Polish.

Distribution platforms

Empik, the largest chain store and online shop for books
and cultural goods in general (CDs, films, multimedia
games, art&pap, press, tickets for cultural events), which is
owned by NFI Empik Media & Fashion, is moving into the
emerging market, with 175 stores in Poland and 19 in Uk-
raine (as of October 4, 2011). In 2007, Empik set up em-
pik.com to extend their international business by offering
foreignlanguage (primarily English and German) products
and by catering to communities of Polish customers inter-
nationally. In its online stores, Empik is offering 250,000
Polish and 425,780 products in its foreign catalog. Since
November 2010, Empik has promoted its own dedicated
ereading device, the Oyo, and in 2011 it added the Boox
aswell asotherdevices.By summer2011,the Empik ebook
catalog included 4,521 titles in EPUB format and 4,068 in
PDF format, with most (7,010) selling under 50 Zloty (or
€12), similar to the retail price for printed books. eBooks
have their own section at empik.com, plus a “Top 50 eboo-
ki” bestseller chart and promotional campaigns such as
heavily discounting a popular series (which included the
Stieg Larsson Millennium trilogy) in March 2011.
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Virtualo Sp.zo.0.,inwhich Empik Group holds a controlling
stake of 51 percent, claims to be the largest electronic
bookstore in Poland, specializing in a mix of ebooks, digital
magazines, and devices, with a catalog of 12,600 ebook
titles.

Nexto runs retail and wholesale operations. One of its
shareholders is Ruch S.A., which is listed on the Warsaw
Stock Exchange and leads the market in press distribution.
In 2013 the Nexto Reader, the firm’'s own app, was recog-
nized in a competition held by MasterCard as Poland’s best
mobile purchasing app, and came second on a European
scale.

The platform Woblink is part of the Znak Group. It offers
ebooks in all available formats, placing special emphasis
on making their publications interactive, with original sol-
utions targeted especially at children.

Publio.pl belongs to the Agora media group. In 2013 the
service introduced minibooks - or ebook shorties - to its
range of products.

Ebookpoint.plbelongs to the Helion group, and specializes
in the distribution of ebooks on information technology,
law, business, psychology and education. It offers a plat-
form for selfpublishers and ebook production services for
corporate and private customers.

The Internet library Wolne Lektury (or Free Reading Mat-
ter) is a project launched by the Modern Poland Foundation
in 2007 to promote and display textbooks promoted by
the Polish Ministry of Education, including a library of clas-
sic works of Polish literature which are in the public do-
main. In 2012 the Wolne Lektury Library was visited by
2,454,193 users,of whom 179,000 were individuals outside
Poland, mostly from Great Britain (29,000), Germany
(19,000), the USA (13,000) and Ukraine (9,000).

Weltbild is the Polish subsidiary of the successful German
parent Weltbild, as a chain store, online shop, and ebook
platform; Weltbild relaunched its Polish platform earlier in
2011,aimingto strengthenits positionin the Polish market
as a vendor for cultural as well as beauty and household
supplies, catering to some 800,000 customers each month.

BezKartek (literally “book without pages”) is a platform
launched in 2009 and dedicated to the distribution of
ebooks, audiobooks, ereaders, and Apple iPhones. Its cat-
alog includes 145,000 books, of which 1,400 are in Polish.
The initiative’s goal is to “popularize ebooks,” serving var-
ious formats (PRC, PDF, EPUB, and mp3), and to expand
their offer by partnering with selected foreign publishers,

notably German educational and language teaching Klett
Group and the Polish branch of Canadian romance pub-
lisher Harlequin. The venture is the offspring of Apetonic,
a local consultancy specializing in IT and telecommunica-
tions and financed through the Dracula Investment Fund,
plus private investors from Poland and France.

Libranova is a promotional platform for ebooks and digital
reading.

Wolne Lektury is a project launched by the Modern Poland
Foundation in 2007, promoting and displaying school
reading as identified by the Polish Ministry of National Ed-
ucation, with a library of predominantly Polish classical lit-
erary books in the public domain.

Central and Eastern Europe:
eBooks in English and Local
Languages

Overview by Miha Kovac

While most of the international debate focuses on ebook
developments in only the largest markets, an analysis of
smaller markets allows an exploration of whether or not
the digital publishing and distribution of books can pro-
vide new opportunities for small and highly diverse book
cultures, with audiences that are often particularly frag-
mented between a domestic population and relevant
groups that have migrated overseas. Also, it allows us to
highlight how the emergence of ebooks reinvigorate and
accelerate other patterns of change, such as the increasing
tendency of the strongest readers to read in two languag-
es, their mother tongue and English. Finally, relatively
smalllocal publishers andretailersin those markets usually
find themselves confronted at once by totally new com-
petitors as consumers privately take advantage of the pos-
sibilities for privately importing books and e-reading de-
vices from global platforms such as Amazon or Apple,
which results in further strain for local actors in an already
strained economic environment.

The case study of this chapter aims at analyzing this com-
plex evolution, as Central Europe offers a good example
through its unique set of small countries that stretches
from the Baltic to the Adriatic sea, each with less than five
millioninhabitants and speakers of languages more or less
limited to their national states (Estonia, Latvia, Lithuania,
Slovakia, Slovenia, the Czech Republic, Hungary, Croatia, and
Serbia). Regardless of their shared history in the second
half of the twentieth century, significant economic, polit-
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ical, and cultural differences are also an inherent part of
their contemporary identities, as much as the fact that to-
day’s economic recession hits them in very different ways.

The book markets in Estonia, Latvia, and Lithuania, com-
monly described as the Baltic region, were most severely
struck by the financial crisis after 2008 and started to show
new growth only in 2012. The economic evolution of Slov-
enia, meanwhile, is different, asit had its worstyearin 2012,
resulting in a decline of the book market by 10 percent—
while it was up by 5 to 10 percent in Latvia and Estonia.

The accelerating impact of English
reading

Regardless of their differences, these book markets share
at least three similar characteristics:

1. With the only exception of Slovenia, in most Central
and East European (CEE) countries, many of the old,
traditional publishing houses of the Communist era
disappeared with the state-centered economy after
1989, while new ones were created by either local en-
trepreneurs or by international actors, which with-
drew from these markets after 2000.

2. In most CEE countries (with the notable exception of
Estonia), major bookshops and publishers are often
owned by the same mother companies (so book-
stores are commonly owned by publishers or the oth-
er way around).

3. As English as a second language gains ground mas-
sively across the CEE region, all of these markets turn
more and more into bilingual reading markets, wit-
nessing a steady growth of imported books in the
English language, though it is difficult to quantify this
development, as it is largely driven by individual im-
ports of books and, more recently, of digital reading
devices. It must be assumed that, to a high degree,
these private imports come through the distribution
platforms of Amazon and, to a lesser degree, Apple’s
iTunes and iBookstore. However, no data have been
made public about those trends.

The only empirical reference available are British export
statistics, which hint at, for instance, a share of 10to 15
percent of English books in Slovenia, while in Latvia, Lith-
uania, and Croatia, English books supposedly account for
around 6 percent of the local market. In all other CEE coun-
tries, English-language imports represented 3 to 5 percent
of the marketin 2011. This difference probably echoes the
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fact that, in Slovenia, even in the time of Yugoslavia, before
1992, English was the first foreign language usually taught
in schools, as opposed to Russian in the other countries of
the region.

According to data from the British Publishers’ Association
(PA),in 2012, printed book imports from the U.K. remained
stable in Slovenia, Slovakia, and Hungary and were slowly
growing in Romania, the Czech Republic, and Latvia, while
Lithuania and Estonia saw a significant 20% growth, as op-
posed to considerable drops in Croatia (as importers ex-
pected the abolition of custom charges with Croatia’s en-
trance into the European Union by January 2013). In Ser-
bia, a severe general recession has caused a cut in English
book imports.

Interestingly, most CEE publishers thatagreed to complete
a questionnaire for this report have not considered the
import of English books as significant orendangering their
own sales of translated international bestsellers, with the
notable exceptions of Lithuania and Slovenia, where we
estimate that notably strong young readers read more
than 50 percent in English. Those who emphasize the im-
pact of English reading habits refer to the lower prices of
imported books and the broader choice of available titles
through both local bookstores and through Amazon.

The emerging role of ebooks in Central
and Eastern Europe

Today, ebooks have everything they need to turn another
page in this context. While printed books must overcome
slow delivery and high shipping costs, ebooks can be
downloaded instantly and at even lower prices than print-
ed books in English. Readers of English are therefore ob-
viously among the earliest adopters of ebooks and e-
reading devices. The ultimate consequences, though, may
prove to be truly disruptive. Experimental research con-
ducted at the Florence Publishing Summer School (organ-
ized by university students and teachers from Paris, Oxford,
Leipzig, and Ljubljana) has revealed that, in Slovenia in
June 2013, a remarkable 70% of the 100 top-selling titles
in the Slovene IBookstore were in English. By comparison,
in Germany, English titles accounted for only 1 percent of
the top 100 titles, 3 percentin Italy,and 2 percentin France.

The domestic production of ebooks in local languages is
a different matter altogether. The relatively poor available
data indicate that, in all CEE countries, the number of
ebook titles in local languages is still just a fraction of the
overall output.In 2012, for example, only 400 to 600 ebook



titles were available in Slovenia, Croatia, Latvia, and Lith-
uania each, and 1,600 titles were available in Estonia. How-
ever, in the first half of 2013, significant growth was recor-
ded across almost all CEE countries: in Croatia, the number
of available ebook titles increased to 1,800, to 1,000in
Slovenia and Lithuania, to more than 9,000 in the Czech
Republic, to between 5,000 and 6,000 in Hungary, and to
2,000 in Estonia.

In 2011, opening localized versions of their ebook stores
was hardly an option for global platforms such as Amazon
or even Kobo. In Apple’s iBookstore, CEE books were limi-
ted tojust afew. However, since 2011, a surprising number
of local e-bookstores has started to emerge, mostly in the
form of startups (e.g. Palmiknihy in the Czech Republic) or
as new ventures from established local combined book-
sellers and publishers (e.g. Zvaizgne in Latvia, Pegasas in
Lithuania, and Mladinska knjiga in Slovenia).

In addition, some booksellers are expected to launch their
own ebook platforms (such as Rahva Raamat in Estonia),
and in some cases, even telephone companies have
launched such experiments (e.g. VIPnet and Hrvatski Tele-
kom in Croatia). In the Czech and Slovak republics, plat-
forms such as Martinus and Palmiknihy operate across the
border in both countries, forming the only cross-border
operations in a highly fragmented region.

Judging from publishers’ responses to a questionnaire for
this report, a majority assumes that local platforms are
currently local market leaders, as Amazon has not yet en-
tered the CEE market. This might change by 2014, as Am-
azon has announced plans to establish a regional logistics
center in the Czech Republic, and it must be assumed that
other global players will follow suit quickly.

Besides such locally developed e-distribution platforms
that were prevalent in the region, Mladinska knjiga in Slov-
enia has developed its own digital bookstore in a partner-
ship with the American company Impelsys (full disclosure:
the author of this chapter has been in charge of this
project). Additionally, in Slovenia in September 2013, the
ebook library distribution platform Biblos (owned by the
local fiction publisher Studentska zalozba), in cooperation
with Slovene public libraries, has started to test the unique
business model of offering customers the possibility to ei-
ther buy an ebook or borrow it for free for two weeks, with
both alternatives proposed through the same Web page.

It must be stressed that, in CEE, there is no real price war
between ebook-sellers and print booksellers, as in the ma-
jority of cases, ebook retail prices are set by the publishers.

Quite obviously, the common vertical integration be-
tween publishers, booksellers, and ebook sellers seems to
make a strong case for a rather peaceful cohabitation of
the analogue and digital side of the business, and the at-
titude is shared even by independent ebook sellers.

In a majority of CEE countries, most of publishers discount
ebooks by about 30 percent, with Slovenia being the only
exception, as publishers have decided to set the prices of
ebooks equal to those of paperback editions, the main
reason for this being the fact that, due to the higher VAT
and higher royalties, the production costs of ebooks more
or less equal those of printed books.

In all CEE countries, the preferred format for local ebook
titles is EPUB, and most publishers use hard DRM, but with
a growing skepticism as to its value, so watermarking is
gaining in popularity.

Slovenia

In the tiny Slovene publishing market, which is worth an
estimated €80 to €100 million at consumer prices, accord-
ing to the official statistics, more than 6,000 titles are re-
leased every year. However, recent research has shown
that, out of these 6,000, only 3,500 to 4,500 titles are pub-
lished for sale on the marketplace, while the rest are re-
ports, directories, and self-published titles for both corpo-
rate and private use.

Slovenians are remarkably strong readers and are used to
reading books not only in their native language but also
in English and, to a lesser degree, in German. In larger
bookstores, English titles—which represent an estimated
15 percent of the Slovenian market—are not in separate
foreign language sections but are seamlessly intermingled
with domestic titles. Public libraries with more than 12
loans annually per inhabitant add to the ample reading
diet of Slovenians.

In 2013, two ebook distribution platforms, Biblos and e-
Emka, appeared. Owned by fiction publisher Studentska
zalozba, Biblos started as a library lending platform in co-
operation with Slovene public libraries and quickly regis-
tered more than 7,000 ebook library users. In September
2013, Biblos started to offer users the opportunity to buy
ebooks from the library platform if no copies for lending
were available. Mladinska knjiga started to run its ebook
store in July 2013 with 200 titles, including a majority of its
bestselling authors.

The Global eBook Report 42


http://www.palmknihy.cz/web/
http://www.mladinska.com/
http://pood.rahvaraamat.ee/
http://www.martinus.sk
http://www.biblos.si
http://www.studentskazalozba.si/
http://www.emka.si/
http://www.emka.si/

By the time this report was completed, it was clear that, in
first nine months of 2013, sales of Slovene ebooks grew
more than 300% in comparison to all of 2012 (when only
Apple’siBookstore was open for business), and the number
of available ebook titles in Slovene has doubled. Never-
theless, ebook sales still represented less than 1% of the
overall market, and only Mladinska knjiga and Studentska
zalozba are systematically publishing their new releases as
ebooks, together with print.

The e-bestselling authors of 2012 and 2013 were Jonas
Jonnason and Sylvia Day, and the Slovene publisher of E.L.
James’ Fifty Shades of Grey trilogy decided against an
ebook version of this title. Two heavy bestsellers of 2013,
Dan Brown'’s Inferno and Sylvia Day’s Entwined with You
were published simultaneously in ebook and print for-
mats. It can be assumed that, concerning reading devices,
tablets and smartphones prevail.

Ebooks are subject to the normal 22 percent VAT, while
printed books benefit from a reduced rate of 8.5 percent.
A legal deposit applies to all Slovene ebooks.

Slovenia

Key Indicators Values Sources,
comments

Book market size (p+e, at €80 millionin 2012  Estimates by Mladinska

consumer prices) publishers

Titles published per year 5,621 (from 6,139 in Estimates by Mladinska

(new and successive 2010, of which publishers
editions) around 3,500 are
trade titles)
eBook titles (available 1000 Estimates by Studentska
from publishers) zalozba and Mladinska
publishers

Lithuania

The Lithuanian book market was hit hard by the economic
crisisin 2009 and 2010, with a significant recovery starting
in 2011, as 3,280 new titles were published (up 22.3 per-
cent from 2010), and 3,450 new titles were estimated for
2012.

Some 1,000 commercial ebook titles had been released by
mid-2013. eBooks are subject to the normal VAT of 21 per-
cent (compared to a reduced rate of 9 percent for printed
books). So far, a legal deposit is only partially applied to
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ebooks, and ebooks have not been dealt with in national
copyright legislation.

Several publishers, including Alma littera, Obuolys, Sviesa,
TEV, and Baltos lankos, have started to launch ebook edi-
tions of their titles alongside the print editions, with EPUB
being the most popular format, and most ebooks are pro-
tected by hard DRM. Most ebooks are distributed by Skai-
tykle, a platform that also sells reading devices. Other
ebook distributors include Knygos and 100knygu. More
recently, publishers have started to distribute their ebooks
via global platforms, notably Apple, Amazon, and Kobo.
PCs and laptop computers are frequently used for reading
ebooks, as dedicated ereaders are costly for Lithuanian
consumers.

It is estimated that sales of ebooks will reach 1% of the
market by theend of 2013.The biggest e-bestseller of 2013
was the Fifty Shades of Grey trilogy. It is assumed that,
among reading devices, tablets and smartphones prevail.

Piracy is an issue of increasing concern, with a number of
websites dedicated to delivering Lithuanin books, often
scanned from print, notably El-knygos.eu, Elknygos.It,and
Nemokamospdfknygos (Aida Dubkeviciute, director of the
Lithuanian Publishers Association).

Bulgaria

In 2012, the Bulgarian print book market grew by some 8
percent, with an annual inflation of 4 percent, so the recent
net growth was 4 percent.

In Bulgaria, some 1,500 ebook titles are available, of which
two-thirds are from Bulgarian authors and the rest from
translations. The market share of ebooks is lower than 1%,
maybe about 0.2%. English-language titles are mostly or-
dered by individuals from Amazon, but no detailed infor-
mation is available.

The domestic market is largely dominated by local—as
opposed to international—publishing houses, a majority
of which have started to release ebook editions of new
titles, notably Ciela, Colibri, Trud, Hermes, Era, Enthusiast,
and Gurme.

The leading distributors are Ciela, Vivabooks, Vivacom,
Helikon, Bgkniga, Mtel, Biblio, and Ebooks, all using Adobe
Content Server DRM, which is reportedly causing problems
on certain smartphones. Preferred reading devices are
dedicated ereaders, laptop computers, and tablets.


http://www.skaitykle.lt/
http://www.skaitykle.lt/
http://eknygos.delfi.lt/
http://www.100knygu.lt
http://www.El-knygos.eu
http://www.El-knygos.lt
http://www.Nemokamospdfknygos.lt
http://www.ciela.com
http://www.vivabooks.bg
http://www.vivacom.bg
http://www.helikon.bg
http://www.bgkniga.com
http://www.Mtel.com
http://www.biblos.bg
http://www.ebooks.bg

Piracy is a serious problem on the digital front, but not for
printed books. Books are often scanned and illegally dis-

tributed via the Internet, with distribution sites generating
income from advertisements. Blocking of websites is not

allowed.

Source: Vesselin Todorov, Ciela Norma, Sofia, Bulgaria.

Czech Republic

Update spring 2014

With a population of 10.5 million, of mostly speakers of
Czech, and with a long and rich tradition in literature and
book culture, the Czech Republic is home to a relatively
small book market, with an annual output of 16,600 titles,
down from 18,251 at the peakin 2008, with a market value
estimated at around €400 million. (Title statistics: Czech
publishers’ association SCKN, Market report 2012/2013;
estimate of market value by RW).

With some 9,000 titles as commercial ebooks available (ac-
croding to Hana Zakova of the distributor Alza.cz for this
report) ebooks account for 0.8% of the Czeck book reve-
nues in 2013, up from 0.35 in 2012.(SCKN)

Most publishers release new titles as ebooks only in genre
fiction, notably crime and romance, with sales accounting
foranywhere between 2 and over 10% of revenuesin these
segments.

Publishers of ebooks include the largest local publishing
groups, notably Albatros Media, and Euromedia Group, as
well as houses who found remarkably successful ways to
market ebooks, notably Host (with 8 % of their revenue
from ebooks, and authors including Stieg Larsson, Lars
Kepler), Kniha Zlin (10% from ebooks, with authors like Jo
Nesbo and domestic quality fiction), or Domino (10% of
revenue from ebooks with crime, romance, and quality
fiction), and Melvil Publishing (20% ebooks, specializing in
self help).

Ebooks are discounted between 30% and 40% against
print, with an estimated 15% of all fiction and 20% of non-
fiction printed books being sold online. (All details report-
ed by Alza.cz for this report.)

Distribution is handled by a number of local startups as
well as traditional book retailers, including Palmknihy, Al-
za.cz, the country’s largest general eshop, and Kosmas.cz,
a brick and mortar bookseller and wholesaler, who also
runs the biggest online bookstore.

Startup also include Ereading, Raj knih

Google Play has started to sell Czech books in January
2014. Amazon does not ebooks in the Czech language.

Hungary

The Hungarian book market has been nominally flat over
the past several years, but when including inflation, a de-
cline of 5 to 6 percent per year is revealed.

Currently, some 5,000 to 6,000 titles are available as
ebooks, representing a market share of around a percent
overallandaround 1 percent forfiction. The overall leading
trade publishers, notably Ulpius-haz, Magvetd, and Kos-
suth, have been most active in the digital segment, pro-
viding the Mobi, EPUB, and PDF formats, usually with social
DRM. The strongest distributors and retailers for ebooks
are Ekonyv.hu, Multimediaplaza.com, and Polc.hu, aside
from direct purchases by consumers from the big global
platforms (notably Amazon and Apple).

An estimated 30,000 to 40,000 pirated —that is, mostly
illegally scanned— books are on offer, but stakeholders
see theirimpact no longer increasing as legal versions be-
come available.

The biggest e-bestseller in the first half of 2013 were the
Fifty Shades of Grey trilogy and three books by Hungarian
authors.

The VAT on ebooks is 27%, one of the highest across Eu-
rope, while the VAT on printed books is only 5%. The pre-
ferred protection is watermarking, and the preferred for-
mats EPUB and Mobi.

Source: Geza Morcsanyi, Magvetd, Budapest, Hungary,
and Péter Inkei, Budapest Observatory.

Romania

The Romanian book market saw a major downturn around
2008-2009, and since then, it has remained flat. Kiosk (or
partwork) editions have also decreased in volumerecently.

An ebook segment only started to emerge in 2012, and for
2013, it is estimated that the market share will be above
1%. Approximately 65% of newly published fiction books
are converted to eformat and put on sale as ebooks. Ac-
cording to industry estimates, only 10 to 12 trade publish-
ing houses have started to release ebooks, including Po-
lirom, Humanitas, and Litera. Currently, some 1,500 to
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1,800 titles are available in digital format, mostly in EPUB.
The leading ebook distributor is Elefant.

Besides local authors, Tracy Chevalier and Haruki Muraka-
mi were e-bestsellers in the first half of 2013. As in most of
the other CEE countries, the VAT on ebooks is much higher
than the VAT on printed books (24% vs. 9%).

No Kindle editions are produced, as Romanian is currently
not among the officially supported languages.

Source: Siviu Lupescu, Polirom, lasi, Romania.

Serbia

The Serbian book market has an estimated retail value of
€50 to €70 million (excluding textbooks).

No local distribution platform for ebooks exists so far, as
the cost of development would exceed the possible in-
come. For the Apple platform, some local subcontractors
operate and normally add a markup of 30 percent on the
retail price of a work, in addition to Apple’s 40 percent fee,
leaving a mere 30 percent for the originators of the work.
Amazon'’s direct publishing services are not available in
Serbia, and the Serbian alphabet (either in Cyrillic or in
Latin) is not actively supported for the generation of
ebooks.

Piracyis endemic, withillegal downloads of movies, music,
and now ebooks being routine for many consumers. As a
result, contentowners (namely publishers butalso authors
and translators) are very reluctant to expose their content
to piracy in digital formats.

Source: Aleksandar Drakulic, Knjizara, Belgrade.
Conclusions on Central and Eastern Europe

In this current, early stage, small markets overall seem to
lag behind in their domestic production of ebooks, as the
emerging new niche is challenged by a number of factors:
required investments are difficult to earn back in small or
at best flat local markets with small language communi-
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ties. Some local languages have the additional disadvan-
tage of so far not being supported by global ebook plat-
forms for producing ebooks—though in some cases, pop-
ular Web browsers are available in local languages, which
opens a cultural and practical gap between the usage of
thelocallanguage againstthe globalization of English. The
strongest—and often best educated and fairly affluent—
readers are also those in a position to read in English and
make direct purchases, particularly from the shops offered
by Amazon and Apple, as well as Kobo and Google, allow-
ing those global players to expand their market share
without the cost of localizing their offerings, hence com-
peting with the usually small locally emerging platforms.

In this context, a set of problems was exposed, the most
obvious of them being the higher VAT on e-books and
higher royalties on translations that more or less equalize
the production costs of ebooks and printed books.

Piracy is often not so much direct competition for a com-
mercial legal offer butinstead compensates for a legal title
list that is nonexistent or still highly limited in scope, while
local users nevertheless become accustomed to finding
books in digital formats on the Internet, again putting the
local legal offerings at a disadvantage against the much
broader and better-marketed as well as better-protected
offerings in the English language.

The potential of digital technology to cater to niches and
to audiences spread geographically at low cost and great
convenience has so far not even started to become a com-
petitive advantage for small markets and smalllocal actors.

Google’s library-scanning initiative, publicized and made
accessible via the Hathi Trust, is currently the by far largest
collection of digitized books from the many languages in
the region, and it will be interesting to observe if, after the
2012 settlement with US publishers, that ressource will
play arole for starting to change this imbalance, at least in
terms of expanding a digital catalog in many small or pe-
ripheral languages.


http://www.Elefant.ro
http://www.polirom.ro
http://www.knjizara.com
http://www.hathitrust.org/

Emerging Markets

Russia

70% of Russian readers read ebooks, according to a survey
in 2013, and the competition from online and digital is
seen, by 65%, as the main reason for a decline in the cir-
culation of printed books, followed by 28% who spend less
time reading, and 27% who refer to the cost of books on
paper. As 92% admit to getting ebooks from the Internet
“for free’, the report also highlights the impact from en-
demic piracy on the (legal) Russian book market. (Data re-
ported by Russia beyond the Headlines, 28 June 2013)

Russia has a book market currently worth 60,000 million
Rubles in sales (ca $1,865 million, down from US $2 billion
in 2011), according to estimates from the largest retail
chain and publisher, Ozon, quoted by the Russian Federal
Agency for Press and Mass Media. If purchases by public
institutions are included, for instance for school libraries,
the total value is around 79,000 million Rubles, or $ 2,456
million, according to the Russian Book Industry Magazine,
in a briefing for this report).

Developments in Russia’s book market has been complex
and unsteady in recent years. After significant growth in
the early 2000s, when the value of the Russian book market
had almost doubled from US $1.6 billion in 2003 to US $3.0
billion in 2008, the trend was reversed when the economic
crisis hit, bringing the market down to about US $2.3 billion
in 2011 (US $2.5 billion in 2010).

In 2012, the Russian book market continued to slide in
volume, by 9 percent, although a rise in retail prices com-
pensated for the loss, bringing it to a mere 4 percent in
value (Olga Ro, Russian Book Industry Magazine, in a com-
munication for this report).

The year 2012 saw significant changes in the structure of
the market, driven by both internal and international
forces. The most spectacular domestic disruption resulted

from the country’s biggest publishing group, AST, collaps-
ing under a burden of debt in early summer 2012. Its rival
EKSMO, the second-largest publishing group, gained man-
agement control over AST, further strengthening its al-
ready substantial position in the market. By the end of
2012, EKSMO reported an increase of sales of between 5
and 6 percent.

Top bestselling titles at the end of 2012 included E.L.
James’ Shades of Grey trilogy, occupying the first three po-
sitions in October and November, topped only in Decem-
ber by the Russian novelist Boris Akunin with Black City.

By genre, only children’s books saw a substantial rise at the
end of the year (by 14 percent), largely because of their
popularity as Christmas gifts. Fiction declined by 6 percent
(Russian Book Industry Magazine).

The ongoing turbulence had strong repercussions on the
retailand distribution side as well.In 2011, the largest book
chain, Top Kniga, crashed. In April 2012, AST’s wholesale
arm, Pyaty Okean, filed for bankruptcy. However, half of
the market is in the hands of some 3,000 independent
bookstores who reportedly performed slightly better then
the largest chains, recording a loss of only 2 percent (Rus-
sian Literature Online).

Due to its immense territory—which covers nine time
zones between its western and eastern borders, making
distribution of physical books extremely complex and
costly—with few consumers carrying credit cards and the
severe effect of piracy, Russia is a particularly challenging
environment for publishers and retailers, but there is also
athrivingreading culturein which writersandintellectuals
occupy a prominent role in the public sphere and in which
books stand at the center of the country’s cultural ambi-
tions.
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Russia

Key Indicators

Values

Sources, comments

Book market size (p+e, at consumer prices)

60,000 million Rubles

2012 (estimate by 0ZON and quoted by Federal
Agency for Press and Mass Communication); 79,000
million Rubles incl. purchases by public institutions.

Titles published per year (new and successive 116,888 Russian Book Chamber
editions)
New titles per 1 million inhabitants 623

eBook titles (available from publishers)

80 - 100,000 (commercial and free by end of 2012)

LitRes

Market share of ebooks

>1%

Key market parameters

A few committed and professional actors in both
publishing and online retail; very high impact of

pricacy

In June 2013, the Russian government pledged to invest
$100 millon until 2018 to support the publishing industry
andimproveitsinfrastructure. (Publishing Perspectives, 10
June 2013)

According to a report by the Russian edition of Forbes
magazine, Amazon is preparing the launch for a dedicated
Russian website and Kindle store for 2013. (Forbes, 19 April
2013), and indeed the American platform has hired the
head of publisher Azbuka —Atticus to run operations which
are seen to “confirm that the digital book market in Russia
is ready for growth and development.” (Mikhail Osin, an
executive of the largest online bookshop Ozon, quoted in
Book Industry Magazine, 3 July 2013)

With 116,888 titles published in 2012 (down from 122,915
in 2011), educational works represented one-third (32.2
percent) of published titles, science and popular science
21.1 percent, fiction 14.9 percent, and children’s books 9
percent. Fifty-eight percent of all titles are published in
Moscow and another 8 percent in Saint Petersburg; by
print run, the Muscovite share is 85 percent. Book chains
own 24 percent of the market, versus 45 percent for inde-
pendent bookstores, and 7 percent was controlled by on-
line stores (all data from the Federal Agency for Press and
Mass Communication).

The evolution of the Russian ebook market

As of 2012, “the ebook business has really taken off and is
booming in Russia,” according to Olga Ro, of the Russian
Book Industry Magazine (communication for this report,
January 2013). And indeed, many industry voices, includ-
ing EKSMO’s CEO, Oleg Novikov, anticipated substantial
growth forebooksin 2013. This was ever more remarkable,
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as only one year earlier, critical expectations had been
voiced at many professional debates about the rampant
piracy threatening the emerging business to the point of
making successful commercialization next to impossible.

And yet, 10,000 legal downloads have been recorded for
Shades of Grey alone in 2012. The expectations have shif-
ted, with industry leaders reporting on successful shifts
toward legal downloads, notably by expanding the avail-
able catalog and by improving the conveniance of com-
mercial platforms (e.g., statement by Sergey Anuriev, CEO
of Litres, the largest ebook portal, owned by EKSMO, at the
TOC Frankfurt conference in October 2012).

Overall, revenues from (legal) sales of ebooks have ac-
counted for 260 million Rublesin 2012 ($ 8 million, up from
135 million Rubles in 2011; The Russian Book Market, Fed-
eral Agency for Press and Mass Communication, 2013). The
increase was also reflected by growth in ebook sales
through mobile channels, including Apple’s iTunes and
iBookstore, and Google Play.

In addition, the penetration of devices, both ereaders and
tablets, seems to have soared in 2012 by around 200 per-
cent, with domestic Russian products winning significant
market share over imported gadgets. The initial domi-
nance of Apple’siPad has reportedly dropped from 90 per-
centin 2011 to about 40 percent in 2012, with Samsung’s
Galaxy gaining ground (Olga Ro in a communication for
this report).

In December 2012, the US and Russian governments an-
nounced a joint “Online Piracy Crackdown Agreement”
(see details in 777?).


http://bit.ly/173ufKD
http://www.forbes.ru/kompanii/potrebitelskii-rynok/237640-amazon-prishel-v-rossiyu
http://www.rus-lit.org/news/1860/
http://www.litres.ru
http://bit.ly/W76YSZ
http://bit.ly/W76YSZ

In June 2013, the Russian parliament Duma cleared anti-
piracy legislation, which was debated controversiall by
freedom of speech activists, as itis expected to allow copy-
right holders to ask the authorities to block entire websites
if they provide any allegedly pirated content. (RiaNovosti,
14 June 2013)

A study in fall 2011 done by the Federal Agency for Press
and Mass Communication ' had found that 44 percent of
readers of ebooks used “mobile devices,” versus 46 percent
who read on a PC. Fifty-six percent of the devices other
than PCs were dedicated ereaders, compared to 25 per-
cent smartphones, 22 percent other mobile phones, and
13 percent tablets (e.g., iPad or other).

Among the 25 percent of participants who said that they
read both printed and electronic books, the main attrac-
tion (for 58 percent of this group of participants) of ebooks
was finding the desired book faster than the printed edi-
tion. However, one may assume that this convenience of
accessibility is not limited to (or even primarily provided
by) legal downloads but reflects the heavy impact of piracy
when it comes to ebooks. Stakeholders queried for this
report assumed that pirated ebooks represented an esti-
mated 90 percent of the current ebook downloads in Rus-
sia.

In Russia, the most popular format for ebooks is FB (or Fic-
tionBook), an open XML-based standard with the file ex-
tension .fb2. The format is without DRM and describes the
structure of a document, including the basic metadata
such as the author’s name, the title, and the publisher of a
book, allowing convenient conversion to other file formats
as well as indexing and management of ebooks by the
reader (more details in English are available here).

FBReader is open source reading software for GNU/Linux,
Windows, and other platforms, originally released in Jan-
uary 2005 (more details in English are available here).

Earlier developments

By the end of 2011, ebook releases of national bestsellers
were considered to be the main driving force behind the
recent expansion of the (legal) Russian ebook segment
(e.g., Viktor Pelewin’s postapocalyptic novel S.N.U.F.F., Wal-
ter Isaacson’s biography of the late Apple founder Steve

Jobs, or the Millennium trilogy by Swedish crime writer
Stieg Larsson). A relevant ebook bestseller list is available
at the ebook retail platform LitRes.

With about 60,000 ebook titles available by the end of
2011, the two largest publishing groups, EKSMO and AST,
were considered to be the market leaders in Russian
ebooks.

In 2010, the legal Russian ebook market was worth US $2
million (up from US $1 million in 2009), with 600,000 ebook
reading devices sold. For 2011, estimates expected anoth-
er doubling of the ebook market in value versus 2010.

Main actors in the (legal) Russian ebook market

InDecember 2012, Apple opened itsiTunes storein Russia,
followed within a week by Google with its Play store (read
more here). Kobo has announced that it will roll out its
services in Russia in 2013.

Several other players launched initiatives in the Russian
market, including the British retail chain WHSmith and the
German self-publishing portal XinXii (read more here).

In distribution, LitRes is the top-performing platform, fol-
lowed by Imobilco, the general online sales platform Ozon,
Labirint, and Bookland, plus a few specialized ventures
developing innovative models adapted specifically to the
Russian environment, notably KnigaFund (literally “book
fund,” of the Digital Distribution Center, DDC Ltd.) and the
online library BookMate.

LitRes

LitRes, founded in 2007, is considered to be the leading
ebook retail platform for legal titles in Russia, currently
listing 200,000 ebook and audio titles for download and
its own LitRes Touch device. As early as 2009, Alexander
Roife, chief editor of LitRes, noted that titles which figured
on the print bestselling charts had between 3,000 and
6,000 legal downloads on average as well (Publishing Per-
spectives, October 2009).

The LitRes website is compatible with the complete set of
current state-of-the-art reader and community tools, in-
cluding ratings and debates for popular titles and topics,
and offers and supports a wide variety of standards and
formats.

1. The survey was based on asample of 1,008 interviews, conducted in the 12 largest cities of Russia: Moscow, St. Petersburg, Volgograd, Yekaterinburg,
Kazan, N. Novgorod, Novosibirsk, Omsk, Rostovon-Don, Samara, Ufa, and Chelyabinsk (representing together about 19 percent of the Russian
population). Only people ages 18 and higher who read books were interviewed. Nonreaders were not interviewed. “Readers” are considered to

constitute about 55 percent of the Russian population over 18 years old.
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Ozon

Ozon is a general retailer selling not only books and other
media products but also house and garden appliances,
beauty, gifts, shoes, antiques, jewelry, and fashion prod-
ucts. It is currently the second-largest online retailer in
Russia (after Utkonos.ru, a platform specializing in food).
Opened in 1998 as a “scalable business” (company state-
ment), Ozon is a megastore market leader in B2C ecom-
merce in Russia, with revenues of US $137 million in 2010,
up 34 percent from 2009, 5.6 million registered users (as
of March 2011) and 600,000 visitors daily.

Ozon has a catalog of about 600,000 printed book titles,
of which 240,000 are in Russian, and about 10,000 ebook
titles,equaling some 10 percent of value of hardcover sales
(Elizabeth van Lehr, “A Russian Riddle,” London Fair Dealer,
April 27,2011). Ozon promotes its own ereading device,
the Ozon Galaxy (not to be confused with the Samsung
Galaxy).

In September 2011, Ozon raised US $100 million in fund-

ing, the largest such investment ever for an Internet com-
pany in Russia, according to the company (The Guardian,

September 8, 2011).

KnigaFund

KnigaFund (BookFund) was launched by Digital Distribu-
tion Center Ltd. in September 2008 as a division of Prof-
Media, one of Russia’s largest media and entertainment
companies, to “develop and realize projects in legal digital
content distribution. DDC Ltd. is the Russian supplier of
specific educational information aimed to perfect, harmo-
nize, and simplify the education process in graduate-level
educational institutions (colleges and universities)” (com-
pany statement).

KnigaFund offers a full online library of copyrighted books
in various digital formats with approval from the copyright
holders. Its mission is to “assist in modernisation of the
research process in graduate-level educational institu-
tions (colleges and universities) by providing effective ac-
cess to information through modern Internet technolo-
gies.

"Currently, 50,000 titles are listed, with 1,500 new titles
added per month, including textbooks, educational ma-
terials, and scientific literature. Books are digitized in ways
that reproduce exact page layouts in order to allow aca-
demic quotes and bibliographies. KnigaFund cooperates
with major academic institutions in the Russian Federa-
tion, including Piter Publishing House, AST, Drofa, INFRA-
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M, Europe, Economika, East-West, Logos, and Tri Quadrata,
as well as several international publishers, notably John
Wiley & Sons. The digitized titles allow margin notes and
footnotes, as well as the creation of personal bookshelves,
comments, and interactive features within the user’s per-
sonal workspace. The catalog of titles is organized by top-
ics, similar to a physical library.

BookMate

BookMate is a book club in which registered users pay 99
rubles a month to read from a current selection of 40,000
titles, either on a computer or mobile devices (with the
Android, Apple iOS, and Symbian operating systems sup-
ported). BookMate cooperates with authors and publish-
ers, allowing them to upload their own titles on a revenue-
sharing basis. Books, available in the Russian FB2 and EPUB
formats, are copy protected and cannot be downloaded.
About 5,000 titles of classic—that is, out of copyright—
literature can be accessed and read free of charge and
without registration.

Only 20 percent of Bookmate’s readers are in metropolitan
Moscow (company website and Hannah Johnson and Ed-
wad Nawotka, “Russian Publishing Is No ‘Depressing’ Si-
beria; E-book Innovation from Bookmate.ru,” Publishing
Perspective, April 12,2011).

iMobilco is another, competing online bookclub, whose
offer also includes movies to rent.

Librusek, launched in 2007, is an online library, for which
readers can pruchase a monthly subscription.

Brazil
Update spring 2014

2013 must be seen as the first year with a true market
evolving for ebooks in Brazil. Amazon, Apple, Kobo and
Google where all fully operating during the whole year,
after setting up their ebookstores in 2012, together with
the Brazilian group Saraiva, which had prepared for their
role in the digital transition since 2010.

Based on numbers provided by various players on the dig-
ital Brazilian market, a rough estimate of the growth curve
since January 2012 is conceivable, as represented in a

graph.
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Estimate of eBook Unit Sales in Brazil (Jan/12 to Dec/13)
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Ebook sales in units in Brazil, January 2012 to December 2013 (Var-
ious sources, estimate by Carlo Carrenho)

On similar grounds, it can be estimated that in Brazil in
2013, 2.5 million copies of ebooks have been sold, as com-
paredto 101 copies of print books, according to the annual
survey conducted by the Brazilian Book Chamber in 2011,
and 109 million in 2012 (numbers for 2013 haven't been
disclosed yet). Since the digital market in Brazil consists
primarily of trade titles — even STM have a presence in only
modest numbers —, the overall market share of ebooks in
Brazil can be estimated at 2.5% of the trade market.

The Brazilian catalogue of available ebook titles is still
growing, yet not on a fast pace, which arguably forms the
most important challenge in the Brazilian digital land-
scape. Although the overall catalogue includes around
30,000 titles, the number of commercial ebooks is still a
little short of 20,000, with the difference consisting of free,
public domain and selfpublished titles.

Market share of ebook retailers

While no concrete numbers on market share have been

released, we estimate that Amazon owns 30% of the Bra-
zilian ebook market, followed by Apple with 30%, Saraiva
(15%), Google (15%), Kobo (5%) and others (5%). Other: 5%

The real news here is that Amazon is now tied with Apple
in the number one position.

Amazon moves, the Kindle arrives

Amazon is moving firmly towards a more active presence
in Latin America’s largest book market. In February 2014,
it started to ship Kindle devices using a logistics solution
of their own. Even though it is still outsourced to local
companies, this was a huge step considering that in 2013
all Kindles were sold through other e-commerce or brick

& mortar retailers in Brazil. Concerning the beginning of
printed book operations, Amazon has already signed dis-
tribution contracts with most large publishers, and the
market expects their Brazilian store to start selling print
books before the initial kick of the Football World Cup in
June 2014, probably around April or May. Once it starts
shipping print books, it is natural to expect a traffic growth
in the Brazilian Kindle store and, therefore, a potential gain
of market share by Jeff Bezos's company.

The Seattle giant has also hit the news in March 2014, after
sending a press release with the following information:
“Amazon today announced that the Brazilian Ministry of
Education (MEC), via its National Fund for Educational De-
velopment (FNDE), has been working with Amazon to con-
vert and wirelessly distribute more than 200 textbooks to
hundreds of thousands of public high school teachers via
Whispercast.(...) Todate, more than 40m eTextbooks have
been delivered. FNDE is using Whispercast’s technology to
securely manage its catalog of eTextbooks, open and or-
ganize the teachers’ accounts into coherent groups and
distribute the digitized textbooks seamlessly and rapidly
(...)" Following this press release, some news media ran
the story as if Amazon had just nailed down an important
deal with the Brazilian government, but this was not ac-
curate at all.

Amazonhad not signed a deal with the government, but
had taken part in a public bidding process (Edital de Con-
vocacao 03/2012) that the Ministry of Education had
launchedin October2012insearch of companiesto “struc-
ture and operate a virtual service to make digital books
and other digital educational content available to teach-
ers, students and other users of the Brazilian public school
network”. The platforms should be provided free of charge.
According to the official document, “partnerships can be
established with different institutions simultaneously or
not”, so, in practical terms, this means that there is no guar-
anteed exclusivity and the government might choose to
never use an approved platform. Also, the so called “ap-
proval” is valid only until 2015, and may be extended or
not. Therefore, Amazon only got the Kindle App platform
approved to be used by the government to distribute ed-
ucational content to teachers and students, and that is all.
This is the closest Amazon got to a “contract deal” with the
government. And Brazilian Saraiva has also approved its
platform in the same bidding process, so Amazon is not
the only player in the process.

Of course, the Amazon approval has a value by itself, and
has lead to something bigger already. The Brazilian gov-
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ernment has decided to use the Kindle platform to dis-
tribute the PDFs they had received from the selected pub-
lishersforthe 2012 edition of the National Program for High
School Books (Programa Nacional do Livro Diddtico para o
Ensino Médio - PNLEM]. This choice brought Amazon close
to the government in a joint effort to make the digital dis-
tribution work. The 200 textbooks were mainly distributed
to teachers who received the 600,000 tablets which the
government had acquired in 2012. The number of 40 mil-
lion copies announced by Amazon, though, has been re-
ceived with some suspicion by the market, presuming it
may be too high. Making a long story short, Amazon scor-
ed a goal with the government, but it is far from winning
the championship, or even the match.

Bertelsmann moves

In March 2014, the Bertelsmann group announced their
plans to invest in Brazilian companies offer services and
solutions in the field of education technology. To achieve
the goal, the German giant partnered with the Brazilian
investment company Bozano Investimentos in order to cre-
ate the BR Education Ventures equity fund which expects
to raise €30 million.

The PRH/Santillana acquisition and its digital conse-
quences

The greatest publishing announcement in Brazil during
March 2014, though, was the creation of Penguin Random
House Brazil joining publishers Companhia das Letras and
Objetiva under its umbrella. This move was a natural con-
sequence of the acquisition of Santillana by Penguin Ran-
dom House, as Companhia was partially owned by Pen-
guin and Objetiva was partially owned by Santillana. But
how would this deal impact the digital market?

Objetiva is part of DLD, the powerful consortium of seven
Brazilian large or medium-to-large publishers acting as an
exclusive digital distributor for their content. Companhia
das Letras, however, decided to fly soloand go alone about
digital distribution, and has been quite successful in doing
so, ranking among the top publishers at various retailers’
sales.

Going forward, it is hard to believe that Penguin Random
House Brazil will be able to maintain the two conflicting
policies within one house. So, either Objetiva will leave
DLD, or Companhiawill jointhe club.If the second scenario
happens, the consortium will grow even stronger, pre-
senting a tougher challenge to Amazon. However, if Ob-
jetiva leaves DLD, the consortium will lose — and this in-
cludes more than just an important catalogue of titles. Af-
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ter all, it is no secret that Objetiva’s publisher Robert Feith
was a key player in the creation of DLD and, as the presi-
dent of board, was behind several of DLD’s successful
strategies.

On Tablets and smartphones

The surprising market shares Google and especially Apple
are enjoying in the Brazilian market have a simple explan-
ation: the high penetration of tablets and smartphones in
Brazil. According to IDC, 7.9 million tablets were sold in
Brazil in 2013 and 10.9 million are expected to be sold in
2014. Also according to IDC, the number of smartphones
sold in 2013 was 35 million, and the research company
expects 47 million to be sold in 2014. So it is no surprise
that iOS and Android users represent a relevant share of
the Brazilian eBook readers.

Brazil 2013

In early December 2012, Amazon, Google, and Kobo
launched localized online platforms in Brazil within hours
of each other, kicking off a new round in the ebook race
for Latin America’s largest economy. However, half a year
later, reports indicate that it was not one of these compa-
nies but Apple, through its iBookstore, that was ahead in
terms of ebook sales.

The first research comparing the performance of the dif-
ferent e-retailers appeared in Folha de S. Paulo by the end
of2012. According to it, Apple’s lead was followed by Goo-
gle and then by the local platform Saraiva, Amazon, and
Kobo (which is partnering with the local Livraria Cultura).
However, expectations were that the order could shift
quickly in the months and years ahead (Carlo Carrenho in
Publishing Perspectives, January 2,2013).

In fact, by March 2012, Amazon had already leaped posi-
tions according to some data sales from digital distributor
Distribuidorade Livros Digitais (DLD), (see PublishNews April
1,2011), which were disclosed at the Digital Minds Confer-
encein London.DLD’s market share is roughly one-third of
the market, so its sales are largely representative of the
market.In March 2012, 28.5 percent of all e-book units sold
by DLD were sold by Apple. Amazon followed with 22 per-
cent, Google was third with 17.5 percent; local Saraiva
came in fourth place with 15 percent, followed by Kobo,
which accounted for 11.8 percent of the sales. Considering
that DLD’s catalog is focused more on publishers’ frontlist
titles and that Amazon is selling more backlist and self-
published titles than the competition, it is safe to assume
that Amazon is even closer to Apple if we consider the
whole market.


http://bit.ly/1fgbE41
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In an early summary after the holidays and year-end 2012,
the dynamics of the Brazilian ebook market turned out to
be spectacular.In December2012, sales had grown tenfold
year on year, increasing by 110 percent from November to
December 2012 alone. This is a huge growth for a tiny
market. In 2012, DLD sold around 110,000 units. Based on
that, we can forecast the 2012 trade market to be around
330,000 units.

Another important source of book statistics is the yearly
survey conducted by the Brazilian Book Chamber (BBC)
and the Economics Research Institute, Fipe. The 2012 num-
bers, disclosed in July 2013, show that the book market in
Brazil accounted for U.S. $2,439 million in wholesale value
—i.e., publishers” net revenues. However, this figure com-
bines $1,795 million (or 73.6 percent) from the private sec-
tor with $644 million (or 26.4 percent) from the public sec-
tor, the latter coming mostly from federal program pur-
chases of educational materials. Because the government
does not cover educational expenses for students in pri-
vate schools, another $635 million (or 24.6 percent of the
total market) comes from private households buying K-12
materials. Altogether, more than half of publishers’ reve-
nues derive from education.

While overall statistics on Brazil’s book market (which is by
farLatin America’s largest) are considered dependable, the
emerging digital segment still lacks sufficient scrutiny. The
good news is that 2012 was the first year that the Brazilian
Book Chamber did more extensive research on e-books.
Amongasample of publishers that accounts for 54 percent
of the market, according to the survey’s methodology,
227,292 ebook units were sold in 2012, which gave the
publishers only US $1.7 million in revenues. The ebook
sales were divided into subsectors: trade publishers sold
130,119 units; Science, Technical and Medical publishing
(STM) publishers sold 49,256; religious publishers sold
29,072, and educational/K12 publishers sold 18,845. If we
combine trade and STM (there is a huge overlap in those
sectors in Brazil) and extrapolate to find the sales of the
whole market, we will get 332,000 units sold, very close to
our first estimate based on DLD’s numbers, and this num-
ber would account for only 0.23 percent of all trade and
STM book units sold in Brazil in 2012.

In a detailed projection for 2013, trade and STM ebook
sales are expected to account for 2.6 percent of the market
share by the end of December (Carlo Carrenho, “E-books
Responderdo por 2,63% do Mercado em 2013,” 16 January
2013; reviewed in “Estimada em 0.23% a Participacdo de
E-books no Mercado Brasileiro em 2012, August 1, 2013).

The Brazilian ebook catalog is still growing steadily. In May
2013, after analyzing the titles on the e-shelves of the ma-
jor retailers in Brazil, the website Revolucdo eBook dis-
closed numbers for the overall Brazilian Portuguese ebook
catalog. According to the research, about 25,000 Portu-
guese ebooks were available. This includes both commer-
cial and free titles. This represents huge growth in the
months since February 2011, when the website estimated
11,000 titles. Apple had the largest catalog with 18,000 e-
books available, followed by Amazon with 15,800 titles.

On the mergers and acquisition front, the Brazilian digital
aggregator Xeriph was partially acquired by media giant
Abril in May 2012. Abril now holds 70 percent equity in
Xeriph.

For a broader overview on local and international actors
who are particularly active on the Brazilian ebook market,
see below at “Distributors and aggregators” on page 54

Brazil

Key Indicators Values Sources,
Comments

Book market size (p+e,at  US $3,716 million PublishNews

consumer prices) (publishers’ revenues)

Titles published per year 57473 PublishNews

(new and successive

editions)

New titles per 1 million 109

inhabitants

eBook titles (available from 25,000 Revolugdo eBook

publishers) (commercial & free,
May 2013)

Key market parameters Books are tax-free;

government sales
account for 26.4% of
publishers’ revenues

The good problem of Brazilian taxes

Amazon, Kobo, Apple, and Google have all complained
and keep complaining about the Brazilian tax system, and
that was the excuse for delays in launching locally. The tax
problem, however, is essentially agood one: books are tax-
free in Brazil. That is, the only taxes a publisher pays are on
earnings and personnel taxes—there are no VAT or sales
taxes. This is true for printed books, but when it comes to
ereaders and ebooks, everything becomes complicated if
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acompany wants—and it should—to keep its tax-free sta-
tus.

So far, everyone is treating ebooks as tax-free products,
just like their printed counterparts. Despite there being no
written law guaranteeing that this will continue, everyone
is trusting in the spirit of the law. When it comes to eread-
ers, though, no one expects to sell orimport them tax-free
unless the National Book Law is amended to include dedi-
cated readers.

The Brazilian senate is still discussing a bill that would of-
ficially make both ebooks and dedicated E-Ink readers tax-
free. If the bill passes, the prices of E-Ink Kindles, Kobo de-
vices, and Nooks would have to come down steadily. Im-
portation taxes on dedicated e-readers could be as high
as 60 percent depending on how the ereader is catego-
rized within the broader field of electronics.

What really complicates taxes in Brazil relates more closely
toebookdistribution models. Although books are tax-free,
services are not. If one buys and sells books, no tax is in-
volved, but if one classifies the distribution work as a ser-
vice, one may pay up to a 14.25% tax on revenues. This is
known as ISS and PIS/Cofins. Of course, this challenges the
agency model. Understandably, Brazilian publishers want
to control retail prices of ebooks to avoid deep discount-
ing, and to avoid deep discounts, the agency model would
be perfect, especially if we assume only a standard 30%
U.S.-style discount, which is much lower than the typical
50 or 55% that big Brazilian retailers demand from pub-
lishers. This is what everyone thought at the beginning of
ebook trade until an accountant told everyone that taxes
should be paid using the agency model. As if that were not
enough, the market is still discussing whether the agency
modelis even legal in Brazil, and no one has emerged with
a definitive answer.

So far, the contracts signed by the large Brazilian publish-
ers tend to follow the wholesale model, with the exception
of Apple, which is technically selling Portuguese books
from abroad, making it easier to use the agency model.
When negotiating with Amazon, the big publishers were
able to include a discount limitation on the contracts, cre-
ating consumer price control in a wholesale deal.

Because books are nottechnically tax-free yet, big Brazilian
publishers are avoiding exporting to them. That is why a
great part of the Brazilian ebooks available at the Amazon
local store, for instance, is not available for American and
European customers. Exports will require significant addi-
tional tax control and paperwork, so the publishers have
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declined to take further risks for the small revenues that
they can expect.

eGovernment

If tax issues were not a good enough reason for digital
publishing and bookselling executives to visit Brazil requ-
larly, the power of federal government book purchasing is.

As we saw above, the public sector generated over 26.4%
of publishers’ revenue in 2012, and the truth is that the

ebookrevolution will only get major traction in Brazil when
the government decides to go digital. However, that may
happen faster and more easily than many may anticipate.

First, one must remember that the Brazilian government
is strongly emphasizing its digital agenda. Elections are
digitally controlled nationwide, and winners are an-
nounced afew hours after any ballot. The Brazilian Internal
Revenue Service has been receiving income tax declara-
tions electronically for years. The inflationary 1980s and
1990s forced not only the banks but the whole financial
system to develop online services long before the Internet
was a reality, and that included the government. That be-
ing said, the Brazilian government will undoubtedly em-
brace ebooks as soon as the savings to be expected from
such an innovative move are clear.

Actually, digitized government book purchasing in Brazil
has already begun. In November 2011, the federal gov-
ernment included digital contentin the 2014 edition of its
Programa Nacional do Livro Diddtico (PNLD), which ac-
quires all educational books used in public schools. Initial-
ly, the plan only proposed buying DVDs. However, for the
2015 edition, the government asked specifically for
ebooks, and educational publishers are delivering digital
content for evaluation in the second half of 2013. Since the
PNLD alone purchased U.S. $537 million worth of books in
2012 (again, more than 22% of publishers’ revenues), the
potential here is great.

However, the PNLD is not the only potential bulk purchas-
er.In 2012, the Ministry of Education bought 600,000 tab-
lets for public schoolteachers. In the beginning, no atten-
tion was given to the content that such devices would car-
ry, and the tables have not been distributed yet. More re-
cently, the federal government started a bidding process
to choose thereading platform to be usedinthese devices.
Amazon and Saraiva are already approved, but the process
has not ended yet. It is hoped that the tables will reach the
teachers’ hands before they become obsolete.



Another area of Brazilian government participation in dig-
ital publishing that cannot be neglected is the purchase
of academic content, either via licensing or ebooks. These
purchases are made by CAPES, a federal organization
linked to the Ministry of Education that supports nation-
wide graduate courses and initiatives. The CAPES Periodi-
cals Portal offers Brazilian graduate students free access to
about 31,000 journals and 150,000 ebooks. In 2011 alone,
for instance, CAPES spent US $71 million on digital peri-
odical licenses and ebooks for its library. No wonder Wiley
has just opened an office in Brazil, and Springer is also
moving in that direction. Brasilia is definitely becoming an
important city in the digital publishing geography.

Distributors and aggregators

While the digital retail frontin Brazil isdominated by global
actors, the distribution and aggregation services have not
involved foreign companies so far. Furthermore, Brazil
lacks a good general independent ebook distributor with
state-of-the-art technology. There are four ebook distrib-
utors of note in Brazil:

Xeriph, recently acquired by media giant Abril, controls the
largest ebook catalog in the country. It distributes 240 Bra-
zilian publishers and has commercial deals with telecom
companies to provide content to their cloud-based ebook
platforms. The company was a pioneer and has been cre-
ative in developing its distribution models, from selling
games to aggregating content for telecoms, universities,
and libraries. It has 14,000 titles in its catalog.

DLD was launched in April 2011 after months of prepara-
tion by six of the largest Brazilian publishers: Record, Sex-
tante, Planeta, L&PM, Rocco, and Objetiva. In August 2012,
NovoConceito, the house of Nicholas Sparks in Brazil,
joined the sextet. Originally, DLD was a defensive move-
ment, a print publishers’ club to keep out digital interlop-
ers. After a while, though, the club members realized that
ebooks were an opportunity, not a threat. By the time they
allreached that conclusion, they already had a functioning
platform and signed deals. DLD offers 3,000 titles in their
catalog. This number might be misleading, however. A
glance at the PublishNews bestsellers list, which provides
the most reliable ranking in Brazil, shows that DLD pub-
lishers are responsible for a third of the print bestsellers on
the list. Their technological platform has been recognized
as a very good and reliable one by most retailers.

Acaiaca is one of the largest national book distributors in
Brazil. Itis privately owned and has recently launched their
Acaiaca Digital venture. They are set to become another

digital aggregator and already have some publishing
houses to distribute. They also have a deal with Clube de
Autores, the largest self-publishing company in Brazil, to
distribute digitally their more than 25,000 authors that are
only available in print today.

Minha Biblioteca is a consortium of the largest Brazilian
textbook publishers —Saraiva, Atlas, Grupo Gen, and Gru-
po A— with the goal to distribute their digital content.
They use Ingram’s Vital Source platform to offer cloud-
based e-textbook licenses to universities but also work on
a traditional wholesale model if that is the client’s desire.
They offer over 3,500 titles and have already signed 26
universities.

eRetailers

The ebook retailers’ scenario in Brazil replicates the Amer-
ican one. Amazon, Google, Apple, and Kobo are present.
Barnes & Noble is not around, but the local bookstore chain
Saraivafills the gap in a very similar way. In addition, there
are some minor companies trying to find their spaces
among the big guys.

Amazon While Kobo is often portrayed as the nice guy in
the Brazilian market, Amazon has faced some resistance
when negotiating with local publishers. It took several
months of back-and-forth contract negotiations for the
Seattle giant finally to put together a catalog and launch
their storein December 2012, and to reach a final deal with
the big Brazilian publishers, Amazon had to accept dis-
count limitations in their wholesale agreements even
though no agency model was used. Currently, Amazon
sells only ebooks in Brazil, and even to distribute its Kindle
devices (Touch and Paperwhite), it depends on local part-
nerships with the retailer Ponto Frio and independent
bookstore chain Livraria da Vila. Actually, this is the largest
challenge that Amazon faces in Brazil, i.e. the fact it does
not have any physical logistics and almost all book and
electronics retailers refuse to carry Kindles due to com-
petitive issues. Even Ponto Frio refuses to sell the devices
inits brick-and-mortar stores. This situation made Amazon
get creative, and in a partnership with a local company,
Kindle kiosks were opened in the main malls of Sdo Paulo
and Rio de Janeiro to sell Kindles to Brazilians physically.
This bottleneck sales problem might end soon, however.
Amazon is starting to sign contracts for physical distribu-
tionin Brazil, which means that they will solve the logistical
issues in the next months, and when they are able to ship
books, they will be able to ship Kindles—oranything—and
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play ball in a much more aggressive way. Amazon also has
a strong local team in Brazil.

Apple Apple opened its iBookstore for business in Brazil in
October 2012. Even better, it started to sell Brazilian
ebooks on that day, since technically a de facto Brazilian
store was never opened. When Apple realized it would be
a nightmare to use its agency-based business model in a
place where books are tax-free but book-related services
are notand no lawyer can ultimately guarantee that agen-
cy or even retail price controls are actually legal, it decided
to use the American iBookstore to sell in the Brazilian mar-
ket in American dollars. The result, therefore, is not a tra-
ditional Brazilian iBookstore but a window of access to
Brazilian content available in the American store. This sol-
ution, however, also brought some problem:s. First, Brazil-
ians pay a 6.38% IOF tax when using their credit cards
abroad. Second, purchases must be carried out with inter-
national credit cards, and only 15% of the Brazilian popu-
lation possesses them. Finally, the currency conversion
only takes place when the credit card invoice is closed and
the customer will only know the final price in Reals (R$)
when they pay their credit card bills. However, despite all
the odds, Apple succeeded in becoming the #1 ebookstore
in Brazil during the first half of 2012. Similar to Google, the
reason for that is the huge base of existing iPhones and
iPads in Brazil, plus the easy shopping experience that is
simple and familiar to an audience that already consumes
music and apps. Apple’s main challenge in the short term
is to launch a real Brazilian store selling locally in the local
currency.

Gato Sabido Gato Sabido was the first Brazilian ebook-
store, launched in December 2009. Their startup owners
then decided to launch the digital aggregator Xeriph and
focus on the new venture. Now, that the Abril group has
acquired Xeriph, the future of Gato Sabido is uncertain
since Abril already has its own ebookstore IBA. Gato Sabido
today offers no ereaders and uses Adobe Rights Manage-
ment.

Google Google Play’s bookstore section arrived in Brazil
on the same day as Kobo and Amazon, in October 2012.
Their contract negotiations were lighter and more dis-
creet. They have been quite successful in selling ebooks
thanks to the huge base of Android smartphones and tab-
lets in Brazil. For instance, almost 6 million tablets are ex-
pected to be sold in Brazil in 2013, according to IDC, and
considering the most recentreports oniOS/Android tablet
market share, at least 80% of those will be Android. Brazil
also has the fourth largest installed base of smartphones
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in the world, and according to Nielsen, over 90% of the
smartphones sold at retail in the first half of 2013 were
Androids. It is fair to say that many of those initial Google
sales are people experimenting with ebooks and testing
the store. Google actually has a very low customer return
rate, and most purchases up to now have been made by
first-time customers. While Amazon sells more backlist ti-
tles than any other retailer in Brazil, Google Play’s front
store accounts foraround 80% of the sales, makingitavery
bestseller-focused ebookstore.

IBA IBA was launched in March 2012 by Grupo Abril, one
of the largest media companies in Brazil, with a huge pres-
ence in magazine publishing, K-12 book publishing, and

cable TV. It presents a very solid platform, with a propriet-
ary DRM control, so the readers do not need an Adobe ID.
The purchases are made on the website, and the reading
isdoneinappsforiOS, Android,and PC.Itis greatly focused
on magazines and newspapers, perhaps even more than

on ebooks. It has not gained much traction in the ebook

market so far.

Kobo Following its strategy tested in Europe, Kobo's busi-
ness model for Brazil was to partner with a strong local
retailer, and they found one in Livraria Cultura, one of the
most important Brazilian booksellers, with 16 stores
around the country. Livraria Cultura also has a very strong
ecommerce background since it pioneered selling books
onlinein Brazil during the late 1990s. Kobo took advantage
of the existing Livraria Cultura ebookstore—that they
merged into their platform—allowing them to save sev-
eral months in contract negotiations and to launch in De-
cember 2012. Kobo offers Touch, Mini, Glo, and Aura de-
vices in the Brazilian market, so far always sold through
Livraria Cultura. The level of exclusivity in the partnership
deal has not been disclosed, but Kobo has been making
an effort to have all contracts now signed directly with
publishers and distributors. Kobo keeps a local team in
Brazil.

Saraiva Livrarias Saraiva is the largest Brazilian bookstore
chain, with over 100 stores around the country. Along with
the publishing and educational divisions, they are part of
a larger public company that ranks among the top three
publishing groups in Brazil. They also have a strong online
presence in the book market with a well-known ecom-
merce platform that also sells electronics, computers, and
telecom products. Their ebookstore was launched in early
2010. Their platform is non-proprietary, based on BlueFire
technology and on Adobe’s DRM. They do not offer a de-
vice but have iOS, Android, and PC apps. The main chal-
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lenges that Saraiva faces today are global competitors and
the need to find a way to better use its brick-and-mortar
presence and brand to increase their ebook sales.

Submarino Submarino could be called the Brazilian Am-
azon. It is a large Brazilian e-retailer that sells everything
from books to wine, cosmetics, and perfumes. They started
an ebookstore in a partnership with Gato Sabido, but in
September 2011, they canceled the deal and invested in a
new partnership with New-York-based The Copia. They
have not, however, shown any relevant traction in the
market until now.

Brazil: Conclusion

There are other digital initiatives in Brazil. In higher edu-
cation, for instance, Estacio de S4, a private university of
260,000 students, is already offering digital textbooks to
its students. Telecom companies such as Vivo, Claro, and
0i, too, are starting to offer ebooks for weekly fees to their
mobile clients, and several magazines are going digital.

The growth of tablet sales in Brazil is probably going to be
a key element for the development of the ebook market
in the country. According to IDC, 5.9 million tablets will be
sold in Brazil in 2013, and Nielsen has reported that retail
salesof tabletsincreased 400%in thefirst semester of 2013
compared to the same period in 2012. Even more impres-
sive is the fact that 94.9% of the tablets sold in at retail in
the first semester of 2013 were Androids. On the smart-
phone front, Brazil is also a huge market. According to a
study by Morgan Stanley, released on May 12, Brazil had
70 million smartphones, making it the fourth country in
the world in the number of such devices. IDC expects 28
million smartphones to be sold in Brazil in 2013.

The tipping point for the ebook market was December 5,
2012, when Amazon, Google and Kobo arrived. This was a
game-changer, and according to market trends, 2013 will
be the first year of digital growth in Brazil—just in time for
Brazil to host soccer’s FIFA World Cup in 2014, when the
digital market will tend to grow even more, helped by the
booming market for tablets and smartphones.

China
Update fall 2013

In 2013, several initiatives occured that together will prob-
ably reshape the scope and impact of ebooks - and more
broadly, of the digital dissemination of copyrighted con-

tent - in China, as the world’s most populous country has

“overtaken America to become the world’s biggest e-
commerce market, in terms of sales.” (The Economist, 21
September 2013). In 2012, the Chinese mobile Interet re-
portedly accounted for RMB 159 billion of sales (ca. $26
Billion, according to China Internet Watch; the report in-
cludes an overview of the most popular ereading devices
and apps, and their estimated market share.)

With a mobile phone user base of 1.1 billion by mid 2013
(BGR blog, 26 June 2013), and a strong increase in the
penetration of smart phones, mobile platforms are the key
for the dissemination of copyrighted content, including
ebooks, as its “reading population is gradually shifting on-
line!” (Quoted from a strategy paper issued by the tech-
nology ompany Huawei, “Mobile reading as a strategic fo-
cus”)

Accordingly, many observers see mobile phone operators,
led by the giant China Mobile in a unique position to de-
velop platforms that bring notably young users in China’s
huge urban agglomerations the content they are looking
for, and ebooks are an integral part of it. Respective plans
go back to 2010, when China Mobile already had an-
nounced plans to “build China’s biggest ebookstore”.
(Publishing Perspectives, 16 May 2012), but it took until
2013, and a broader upswing for mobile commerce to pick
up speed. The stakes are high, given the strong competi-
tion from domestic giants in e-commerce, so that “even a
company valued at $126 billion can’t mess with Jack Ma’s
homegrown powerhouse Alibaba Group Holding, which
owns Taobao Marketplace and Tmall, as Bloomberg sum-
marized the situation at Amazon’s launch. By mid-2013,
the most popular platforms for ebook downloads are es-
timated to be China Mobile and Cina Unicom, followed by
Amazonand 360.(Cheng Sanguo, BookDao, for this report)

In June 2013, Amazon has entered the Chinese market in
a“long-overdue release of the Kindle" (Bloomberg, 10 June
2013) by launching a dedicated Chinese platform, and
promoting notably its tablet, the Fire, among Chinese
readers. The Kindle Paperwhite was prized at $138, the Fire
HD starting at $244.

In order to strengthen its on position with regard to
ebooks, the leading domestic Chinese online platform for
books, Dangdang, has started a campaign in spring 2013,
offering their entire digital catalogue for free. (The Digital
Reader, 22 April 2013)

Also in 2013, and after a several years long struggle ofver
licensing details, Apple’s iPhone was cleared to run on Chi-
na Mobile’s networks. (WSJ 11 September 2013)
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Bt also in less grandiose dimensions, China is build an in-
frastructure to be a part, and a competitor, in the global
exchange of digital content, including books and journals.
For the latter, the import and export arm of China Publish-
ing Group, CNIEPC, has launched a new platform for ac-
cessing the international e-journal segmentat the Beijing
International Book Fairin Auust 2013. (Teleread, 30 August
2013)

In the meantime, another strong and innovative player in
China’s efforts to bringing books and reading online, Clou-
dary - formerly branded as Shanda - seems to have cut
down on its plans for international expansion, by closing
the respective departments altogether. (Information re-
ceived for this report) Shanda Cloudary has also withdawn
its initial plan for an IPO in 2013, pending since 2012, yet
closed around of direct funding. (Technode, 15 Julay 2013)

By Veronika Licher

The ambitious plan ahead—combining
content and capital (2012)

The “12th Five-Year Development Plan for the Press and
Publication Industry” that China released in 2011 ap-
proved, among other things, 23 projects in support of dig-
ital publishing or technological innovation. The creation
of five new “national digital publishing bases” in 2011
made for a total of nine such enterprises, with a combined
revenue of ¥42 billion, or 30.5 percent of total Chinese/
global revenue for digital publishing in 2011. Even at the
September 2012 exchange rate of about ¥6.28 to the US
dollar, this is a considerable amount (Liu Binjie at Beijing
International Publishing Forum [BIPF], August 28, 2012).

As Liu Binjie, minister of the General Administration of
Press and Publication (GAPP) and of the National Copy-
right Administration, pointed out at the Beijing Interna-
tional Publishing Forum held on August 28,2012, the gov-
ernment shows great interest in encouraging (and guid-
ing) the development of digital publishing in China. Four
administrative decisions support the effort. First, the gov-
ernment will give a significant percentage of special fund-
ing for cultural development to digital publishing projects.
Second, strategic investors and financial capital will be en-
couraged to focus on cultural industry. GAPP has signed
strategic cooperation agreements with several important
Chinese banks to provide loans (up to several hundred bil-
lion yuan, according to Liu) to enterprises in digital publi-
cation. Also, technology and publishing operations will be
urged to forge closer ties. Thus, GAPP has signed agree-
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ments with several companiesin the communications sec-
tor, including China Mobile, China Unicom, and China Tel-
ecom. To hasten the growth of industrial and digital pub-
lishing initiatives, the telecom organizations will help pro-
pel the digitization process of traditional publishing as
well.

Status of the ebook sector

In 2011, China’s epublishing market (or digital publishing
operating income, which includes not only books but all
digital content industries) grew by 31 percent to total rev-
enues of ¥137.8 billion (China Daily, August 29, 2012;
GAPP’s “2011 Nationwide News and Publication Industry
Analysis Report,” July 7, 2012).

According to the GAPP report for 2011, all national pub-
lishing, printing, and distribution services combined
achieved an operating income of ¥1.46 trillion, a 17.7 per-
centincrease of 219.3 billion over 2010. There was an add-
edvalue of ¥402.2 billion, a 14.8 percentincrease of ¥51.83
billion.

A July 2012 press release for the Beijing International Book
Fair (BIBF) asserts that China is the second-largest pub-
lishing market in the world. Yet a comparison of the pub-
lishing market in China to those of North America and Eu-
rope must take into account not only great disparities of
income levels and standards of living, but also significant
differences in the structure of the market and consump-
tion patterns.

The book publishing environment

Over the last decade, China has made considerable efforts
to grow and professionalize its (printed book) publishing
sector. Although all of China’s approximately 580 publish-
ing houses are under direct state ownership and control
by GAPP, during the last 10 years some 10,000 “cultural
studios” have been created, of which many act as publish-
ing units but with cooperative contracts with the state-
owned houses for ISBN assignment. By acquiring the for-
eignrights of more than 10,000 titles peryear(2011: 14,708
titles,anincrease of 7 percent over 2010; Lei Ren citing BIBF
in her article in Publishing Perspectives, September 6,
2012), Chinese publishers aggressively broadened their
lists with internationally competitive works.

The government has played an active role in encouraging
the best-performing groups to form larger entities and

compete internationally under the guideline of its “going
out” policy. By November 2010, 435 of 528 officially listed
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China

Key Indicators Values

Sources, comments

Book market size (p+e, at consumer prices)

€14.2 billion ¥118,000 million (General Administration for Press and Publications, GAPP, 2012)

Titles published per year (new and successive
editions)

414,000 GAPP

New titles per 1 million inhabitants

Electronic publications 11,154 GAPP, 2011.,; Figures do not include “online literature” titles, which are not comparable, e.g., 6
million (2012, Lisa Zhang, interviewCloudary, for this report).
Key market parameters (EB China Ebook Format, a domestic ebook format, notably promoted by Apabi (of Founders company);

fixed prices for ebooks

state-owned publishing houses had undergone restruc-
turing. The goals of this effort are to create more compet-
itive companies and to identify those that should prepare
to develop international strategies as well as to go public
(notably on the Shanghai stock exchange).

In this way, in late 2010, a new entity branded the “China
Education Publishing and Media Group” was launched,
with a projected turnover of ¥6 billion—combining the
former Higher Education Press, the People’s Education
Press, plus several smaller entities—to successfully con-
front the challenges of the digital transformation and to
reach out to international partners. Several of those
groups are preparing for going public.

For Jiangsu Phoenix Publishing & Media Group Co., Ltd.
(PPMG) in Nanjing (the Chinese partner for the French
Hachette group) as well as Hunan Publishing Investment
Holding Group Co., Ltd.in Changsha for example, the main
business revenue and total assets exceeded ¥10 billion as
reported by GAPP (China Market Insight, BIBF 2012; GAPP
2011).

Both houses, as is typical for Chinese publishing houses,
cover a wide range of topics in their publications, from
philosophy, management, youth, and children to general
trade books.

“Zhong Nan,” short for China South Publishing & Media
Group Co., Ltd.,in Changsha, founded in 2008, has recently
become number two in the list of China’s top publishing
ventures on a GAPP ranking that combines several in-
dexes. This development has been driven by Chairman
Gong Shugang, who is known for his aggressive stock
market strategies (interview by Veronika Licher with Pub-
lishing Consultant Cheng Sanguo, Beijing, September
2012).

China Education Publishing & Mediaholdings Co. Ltd., in
Beijing, chaired by Li Pengyi, is listed as number three on
this ranking. As a state-owned enterprise, the group spe-
cializes in publishing and distributing textbooks, periodi-
cals, digital publications, and educational equipment.

For some companies, finding the right time to announce
their IPO is a tough choice, given the current worldwide
financial climate, but also with regard to domestic political
developments in China. Many strategic decisions are cur-
rently on hold, in anticipation of a changing of the guard
atthe 2012 National People’s Congress in October 2012.1n
the meantime, industry leaders are reportedly focusing on
acquiring more knowledge about the financial sector, to
better prepare for the coming expansions of their inter-
national and domestic markets. Change management,
handling transitory processes, and developing human re-
sources are among the top priorities for Chinese publish-
ers, as they welcome their international counterparts at
BIBF 2012, including Youngsuk Chi, the chairman of Elsev-
ier; John Makinson, member of the Pearson Board and
Chief Executive of Penguin Group; and Ronald G. Dunn,
President and Chief Executive Officer at Cengage.

As a result of the “going out” policy, the development of
international ambitions has been energetically encour-
aged by GAPP, and some 459 Chinese press and publishing
organizations have recently opened overseas branches, 28
of which include book publishing activities (China Daily,
August 28, 2012, quoting GAPP statistics). This develop-
ment started as recently as 2007, when China Youth Pub-
lishing House (CYPI) became the first Chinese publisher to
start an office in London, now celebrating its fifth anniver-
sary during London Book Fair 2012.

Beijing-based medical publisher People’s Medical Publish-
ing House (PMPH) was founded in Beijing in 1953, and to-
day is the leading publisher of medical texts and medical
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education in China. In 2008, it opened a wholly owned
subsidiary in the US after having launched its first English-
language title list in 2006 (press release of PMPH, January
24,2008).

Online literature

There are at least three specifics that shape the Chinese
environment in digital publishing and reading: hugely
popular online reading platforms, with 100 million Chi-
nese Internet users who have opened accounts; the prev-
alence of mobile devices for on-screen reading; and a high
percentage of mobile Internet users reading “literary
works through apps”. And the market for online literature
is still growing rapidly, as shown by a report from iRe-
search, with revenue going from ¥150 million in 2010 to
¥600 millionin 2011 (“China Market Insight,” BIBF 2012, by
Lisa Zhang).

On the content side, by far the most influential individual
player, according to all accounts, is Shanda Literature, or,
as it was rebranded in 2011, Cloudary Corporation. Ac-
cording to reports from iResearch and iRead, Cloudary is
said to control 72.1 percent of the revenue of this market
segment (interview with Lisa Zhang for this report) of the
booming online literature market in China. Accordingto a
Reuters report, Cloudary is preparing a $200 million IPO at
the New York Stock Exchange (Reuters, May 24, 2011).
Cloudary is a branch of Shanda Interactive Entertainment
Ltd. (NASDAQ: SNDA), operating six websites for user-
generated online literature, notably www.qidian.com and
three offline publishing companies, as well as digital mag-
azines and an audio book platform. Among the top ten
literary websites, five websites are from Cloudary (inter-
view with Lisa Zhang).

The vast majority of Cloudary’s content—uvery often seri-
alized works—is therefore generated by amateur writers
who use the platform to build a community of readers;
evenforsome particularly successful authors, itiscommon
to turn one’s works that were initially published online into
printed books under a revenue-sharing agreement with
Cloudary.

As of March 2012, Cloudary claimed to have published on
its websites nearly 6 million titles from more than 1.6 mil-
lion authors (the equivalent of 10 percent of the popula-
tion of Beijing), at a rate of 80 million characters being
written and published online every day. By March 2012,
the accumulated number of users/readers was said to be
123 million (interview with Lisa Zhang).
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Cloudary had over 950,000 paying users in the fourth
quarter of 2010, and 50 percent of the net online revenue
was derived from online user subscription payments,
adding up to ¥103 million (up from ¥37.4 million in 2008):
29 percent from wireless services (growing from ¥1.4 mil-
lion in 2008 to ¥60 million in 2010) and 10.2% from online
advertising (up from ¥3 million in 2008 to ¥21 million in
2010). Cloudary was the largest paid content provider for
China Mobile’s central reading station in 2010.

In October 2010, Cloudary/Shanda Literature launched its
ebook platform Yun Zhong Shu Cheng, meaning “Library
in the Clouds” (source).

Key players in the digital environment

Over the last decade, China saw the rise of many major
online platforms for all domains of Internet-based com-
munication and ecommerce, including online search
(www.Baidu.com); the trading platform Alibaba, which in-
cludes an online payment system (Alipay); and Yahoo! Chi-
na (acquired in 2005); as well as—in the case of books—
online retailers DangDang, Amazon, and Jingdong (www.
360buy.com) (interview with Cheng Sanguo for this re-
port).

In recent years, all these platforms have—each in their re-
spective field of action—engaged in aggressive price wars
motivated by very price-sensitive consumers; plus, they
had to agree to the terms of the Chinese government’s
strict policy of control over any content, both domestic
and from abroad, on sensitive political and social issues,
banning unwanted websites, and very effectively discour-
aging domestic content providers of any kind from refer-
ring to topics considered to be controversial (for a detailed
account, see this study by Octavio Kulesz for the Interna-
tional Alliance of Independent Publishers titled “Digital
Publishing in Developing Countries”).

As for publishing, a premier role is being played by China
Mobile, by far the country’s largest communications pro-
vider and a Fortune Global 500 company (ranked number
87in 2011), with 610 million subscribers as of June 2011
and with 300 million mobile Internet usersin 2012, a num-
ber that is expected to more than double by 2013. China
Unicom and China Telecom range second and third. In Oc-
tober 2011, China Mobile started a new business model
called YiBook Store. Customers can order books via mobile
phone and—as an innovative approach to services—pay
cash on delivery. The China Mobile Portable Reading Plat-
form holds a book collection of 300,000 titles (as of Feb-
ruary 2012). The accumulated amount of customer visits


http://reut.rs/zJdfHl
http://www.qidian.com
http://www.yuncheng.com/
http://bit.ly/wYK2jE
http://www.Baidu.com
http://www.360buy.com
http://www.360buy.com
http://bit.ly/x7tC8B
http://wap.cmread.com/
http://wap.cmread.com/

since 2010 is said to be 300 million, reading 400 million
pages per day (information provided by China Mobile, at
BIBF 2012).

Although the ambitions of China Mobile to shape the en-
tire digital sector are huge, it has yet to be seen which sec-
tor, after the current transition period, will have the upper
hand in defining the digital future. At this point, three an-
gles can be identified in this strategic competition: the
(mobile) network providers, led by China Mobile; the man-
ufacturers of hardware devices, notably Hanvon, but also
most recently Huawei; and the content providers, which
include publishers as well as various online platforms.

By summer 2011, it became clear that hardware manufac-
turers in particular were facing an increasingly tough eco-
nomic environment. eReader manufacturer Hanvon re-
ported significant losses, and both Founder and Aigo an-
nounced plans to stop production of ereaders altogether.
The new competitive situation was broughtabout by price
wars for reading devices, especially since the spring of
2011, as well as new platform competition from tablets—
notably Apple’s iPad—and the major companies have re-
oriented their strategy by launching content-based ven-
tures (source).

Hanvon, founded in 1998, is thought to control an estima-
ted two-thirds of the markets for E Ink-based reading de-
vices, claiming over 1 million units sold. In its own ebook
shop, Hanvon claimed in March 2011 to have 130,000
ebook titles available for download and to soon be ex-
panding that number to 200,000 titles (http://bit.ly/
xWRyHn).In June 2011, Hanvon signed an agreement with
Shandato gain access to Shanda’samplelist of online titles
on its “Cloudy Bookstore.” Shanda’s own device, the Bam-
book, introduced in 2010, is assumed to come in second,
at a low double-digit market share (http://bit.ly/zoCfes).

Doukan (“All to see”), a proprietary reader sold by Dang-

Dang, has gained a reputation of poor usability, resulting
in growing popularity of the Kindle among Chinese con-
sumers (interview with Cheng Sanguo).

As Jon P. Fine declared on his second visit to China during
the Beijing International Publishing Forum on August 28,
he soon hopes to officially import Kindle devices to China.

eBook distribution

eBook distribution platforms of relevant size have also
been introduced by a number of publishing companies,
such as www.Dajianet.com, launched by China Publishing

Group Corporation, one of the largest players in the Chi-
nese publishing industry.

Reading as well as writing platforms, bundled with ebook
distribution to large user communities, have been intro-
duced by several more popular portals, such as Sina.com,
China’s huge infotainment portaland microblogging web-
site (http://book.sina.com.cn).

Domestic ebooks are most commonly published in CEB, or
China Ebook Format, promoted in particular by Apabi
(founded in 2006), the former digital content division of
Founder Group, a major Chinese technology conglomer-
ate. The CEB format has also been used by European and
American publishers for introducing their ebooks to the
Chinese market (such as by Penguin, when converting
more than 2,000 titles into CEB in 2009 and distributing
them via Founder Apabi; http://pear.sn/wicKjO).

International cooperative ventures

Over the last ten years, at an accelerating pace, most major
international publishing brands have looked at establish-
ing cooperative ventures with Chinese counterparts, a
movement that was actively welcomed by Chinese au-
thorities. This list includes, to name just a few examples,
companies such as Penguin, which opened a Beijing office
in 2005; Hachette, which announced its joint venture with
Guangdong-based Phoenix Publishing & Media Group in
2009; Cambridge University Press; and Amazon.com,
which acquired the domestic online retailer Joyo.com in
2004 and since then has operated the localized version of
its store, branded since 2007 as www.amazon.cn. In 2012,
Hachette also opened an office in Hongkong.

India: Taking rapid strides
By Vinutha Mallya
Update spring 2014 - recent developments in India

eBooks consumption and production English-language
trade publishers producing ebooks continue to report that
sales of ebooks remain less than 1% of total sales. The
number is marginally higher for STM ebooks. The STM
publishing segment brings 84% of the profit to the India
publishing industry. But the share of ebooks in STM seg-
ment is only 2%. This figure reflects consumption and not
origination of ebooks. It is unclear how many STM ebooks
are produced in India as yet.
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In the ebook retail space, it is rumoured that Flipkart holds
75% of the market share for ebooks in the country. How-
ever, it is currently impossible to verify this “rumour”. In a
bid to expand its offerings, Flipkart has signined up with
international content platforms such as Smashwords.
More recently, at the New Delhi World Book Fair held in
February 2014, the company inked a distribution deal with
the US-based Publish on Demand Global. This arrange-
ment will “allow all digital content distributed through
PODG'’s network to be made available for sale in India to
any reader with an Android, Apple iOS or Windows 8 de-
vice. Additionally the platform makes their full store front
available via their website, http://www.Flipkart.com, for
those who prefer desktop viewing.”

With the presence of Amazon Kindle and Kobo, ebook re-
tail is picking up in India. In the case of Kindle, Amazon
appears to be tapping into the growing self-publishing
segment, which is expected to “explode”; the company
was seen heavily promoting its Kindle Direct Publishing
platform at the New Delhi World Book Fair. “We have been
here (inIndia) for 18 months with the KDP and have already
witnessed about 20 per cent of top 100 e-book titles, in
any given week, being self published on Kindle Direct,” said
Jon P Fine, Director, Author and Publishing Relations, Am-
azon.com, in an interview with The Indian Express.

In the educational ebooks space, a new entrant, Mumbai-
based StudyeBuddy, claims to be “the largest e-book plat-
formin India for academic books”". By the end of March, the
platform will have 100 publishers and 50,000 educational
ebooks, claimed founder Nizam Ahmed. Through the web-
site, StudyeBuddy makes available textbooks, references,
supplementary reading and books that “make good read-
ing”, to schools, colleges, universities and corporates. The
platform has already tied up with publishers in India, and
also with international publishers like Springer and
Thieme.

In all this, the appearance of ebooks in Indian languages
remains slow, both due to technological constraints, as
well as lack of support for the scripts on the reading devi-
ces. However, there is a growth in ebooks in Hindi lan-
guage, which has received more support from level, and
for which the tools are more evolved. A few Hindi ebooks
are now available on Kindle and Flipkart, but thereisalong
way to go for Indian languages in general.

In a bid to address the problems faced by publishers of
Indian languages, the Kolkata-based firm, Swiftboox, has
developed a proprietary technology for digital conversion
of content in Indian languages. The company is working
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with 20 publishers to digitize and distribute their books.
At present, the company digitises books for publishers
without a charge, and takes a share from the sales. With a
collection of 250 books available on their site, and 30-40
titles getting added every month, two-thirds of Swift-
boox’s sales come from selling to the Indian diaspora, par-
ticularly in the US and UK.

The National Book Trust (NBT), the apex body of Govern-
ment of India, responsible for promotion of book culture
andreadingin the country,is now embarking on digitizing
its huge backlist. NBT has been publishing books in Indian
languages and in English since its inception in 1957. The
organization signed an agreement with the Bangalore-
based digital content solutions provider, Ninestars Infor-
mation Technologies, in early January 2014. According to
this, Ninestars will develop ebooks in English, Hindi and all
Indian regional languages. The digitized books will be
available on an e-store which Ninestars will develop for
both Android and iOS platforms.

More devices With Kobo's launch in India, in October 2013,
the market for e-reading devices has expanded. Kobo is
distributing its devices through 100 retail outlets in 14 cit-
ies, including Crossword, Croma and WH Smith. Kindle e-
readers are available both online and offline in over 200
outlets.

The fate of the government-backed low-cost Aakash tab-
let has become more uncertain now. The tender for the
manufacture of the fourth generation of the device, Aa-
kash 4, was floated in January this year. Several interested
bidders were uncertain of maintaining the price level at
thesstipulated Rs 2,500 ($41) without government support.
The manufacturer of three generations of Aakash, Data-
wind, cited the volatility of the rupee as one of the chal-
lenges to keep the price at that level. In March, it was re-
ported that most of the received bids had failed to meet
the technical specifications, and that the process might be
scrapped altogether. A new process, if launched, would
only follow after the general elections (7 April — 12 May,
2014).

Onlinelearninginschools hasjust started toboomin India,
and “techno schools” are mushrooming in all major cities.
As part of its plans for business integration, Repro, a lead-
ing printer and content services provider, based in Mum-
bai, has launched Rapples, a tablet-based learning solu-
tion for schools. The tablet comes with pre-loaded con-
tent, including textbooks and interactive media elements,
as decided by the schools. Content is available from a
cloud-based platform. This new venture by Repro com-


http://bit.ly/OZvDIo
http://www.flipkart.com/
http://bit.ly/1pynV3p
http://www.newdelhiworldbookfair.gov.in/
http://publishondemandglobal.com/
http://www.Flipkart.com
http://bit.ly/1jHisWr
http://www.studyebuddy.com/
http://bit.ly/OTJG2s
http://www.swiftboox.com/intl/
http://www.nbtindia.gov.in/
http://bit.ly/1fFwTr1
http://bit.ly/1fFwTr1
http://bit.ly/1duRBi8
http://bit.ly/1izpc9y
http://www.reproindialtd.com/
http://www.rapples.in/

plements its existing capabilities of content digitization
and conversion. The Rapples solution includes converting
all the books into digital books (e-books) and delivery of
texts for all the subjects through the dedicated tablet for
each student and their teachers. Apart from the e-books,
Rapples will equip the schools with server and network
capabilities, including wi-fi.

Smartphone and mobile commerce gaining ground Smart-
phonesalesinIndiaincreased by 166.8%in the last quarter
of 2013, making it the world’s fastest growing smartphone
market, according to Gartner. The Internet And Mobile As-
sociation of India (IAMAI) expects that the number of mo-
bile internet users will touch 185 million by June 2014, ac-
counting for about 76% of the internet user base in the
country. The IAMAI also found that the median price of a
handsethad fallen 15 per centfrom Rs 8,250 ($136)in 2012
toRs 7,000 ($117)in 2013. This is attributed to the fact that
manufacturers are trying to target the ‘value for money’
segment by offering more features at lower prices.

The result of this growth in smartphone sales and mobile
internet use is that more people are transacting online
through the mobile phone. Flipkart reported in early
March 2014 that it received 20% of orders from mobile
phones. Although the majority of orders are for personal
electronics and lifestyle products, books and ebooks are
also in the mix.

Smartphone device manufacturer, Samsung, has recently
launched Samsung Hub, an e-reading solution that will
allow device users to access books easily. Samsung has a
leadership position in smartphone market in India. It had
38% market share of smartphone salesin 2013, and it con-
trolled 19% of overall phone market last year. Samsung has
begun talking to publishers in India to place their books
in its Hub.

Overview of book publishing in India

The overall book market in India is at the cusp of major
changes, butin the direction of growth. Fuelled by a grow-
ing economy, a burgeoning middle-class, and higher lit-
eracy levels, the expanding book market is preparing itself
for the next big curve—ebooks. With more capital being
invested in the book and education industries, the Indian
book sector is a ground for experimentation and innova-
tion.

The book market in India is estimated to be in the range
of $2 billion in value, according to industry sources. About
18,000 to 19,000 publishers publish a volume of nearly

80,000 to 90,000 books a year. After the US and UK, India
ranks third in the world in English-language publishing.
More than half of all print books published are in Hindi
(26%) and English (24%), and the rest are books published
in 22 other official languages of India.

According to the Federation of Indian Chambers of Com-
merce and Industry (FICCI), the publishing industry is
growing at a rate of 30% compound annual growth rate
(CAGR)—a trend aided by the opening up of foreign direct
investment (FDI) in the publishing industry, up to 100%, in
the year 2000. Almost all the multinational publishing
companies have a presence in India now, but the bulk of
Indian publishers are made of family-owned, small-scale
businesses.

While the boom in publishing augurs well for the growing
print book industry, the ebook market in India is currently
expected to be less than 1% of the total book market. A
market intelligence study by Netscribes predicted that the
Indian ebook market will grow by 20-25% in the next 2-3
years. The education sector (K-12, higher education, aca-
demic) has been the early adopter of elearning and econ-
tent in the last decade. Although over the last 5-6 years
ebooks have made a presence in the academic books seg-
ment, most of them do not originate in India. Almost all of
the online educational content and digital book publish-
ing available is currently in English.

According to Nielsen Bookscan data, which tracks 40% sales
of trade books in India, sales of 15.5 million units valuing
Rs 425 crore ($70.8 million - with one crore being a unitin
the South Asian numbering system equal to ten million)
wererecordedin 2012.Ofthis, the break-up was, forfiction:
24%; non-fiction: 44%; and children’s books: 20%. Nielsen
estimates thatatretail price, the value of total sales of trade
booksin English language (includingimports) isat Rs 1065
crore ($177.5 m).

Trade publishers have been exploring e-publishing and
several have released ebooks since 2012, but theirimpact
isyettobe measured. The available evidence suggests that
popularity of ebooks is rising. Issues of piracy, plagiarism,
and a lack of awareness about copyright continue to be a
concern here, but policies and legal frameworks have been
putin place to address them, such as the revised Copyright
Act (in 2012) and the strengthening of the Indian Repro-
graphics Rights Organization (IRRO). Print book penetra-
tion has been long-challenged by a fragmented value
chain (especially at distribution level), poor infrastructure,
and the lack of access to and affordability of books. India
is one of the lowest priced book markets in the world, yet
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book publishers lose 20% of sales due to pirated printed
copies.

Although the literacy levels in India increased by 9% in the
decade of 2001-2011 since the last decade (literacy rate is
74.04% for 1.2 billion population in 2011), there are acute
fissures in access to digital opportunities. Of all the literate
people in India, those that are literate in the primary lan-
guage of digital information, i.e. English, make up 6% of
the total population.

The Government of India is leading several initiatives to
promote digital literacy and provide access to digital con-
tent at school and college levels. National level missions
such as the Rs 4612 crore ($768.7 million) National Mission
on Education through ICT (NME-ICT) have been intro-
duced. The NME-ICT is working in collaboration with other
related missions and schemes—National Knowledge Net-
work, Scheme of ICT in Schools, National Translation Mis-
sion, and the Vocational Education Mission.

The country’s well-established IT software industry has
made India a sought-after destination for outsourced serv-
ices. Nearly 60% of global publishing industry’s outsourc-
ing of business processes comes to India. Conversion and
digitization of backlist and archives tops the list of services
sourced, according to the analytics agency, ValueNotes. In-
dia leads ahead of US, UK, Philippines, and Europe in the
publishing industry’s business process outsourcing (BPO)
segment because of its price advantage.

The proliferation of personal devices for accessing content
is expected to create the demand for book content on
digital platforms. E-ink devices for ereading were picking
up salesin 2011 and early 2012 in India. The sale of home-
grown versions—Wink Reader (now discontinued) and In-
fibeam’s Pi—and later, of Kindle, created an entry-point for
ebook reading. Now there are more than 70 reader devices
available in the market.

However, by late 2012 the surge in tablet sales suggested
thatIndia would opt to migrate directly to tablets than use
a single-purpose device like an ereader. The evidence in
2013 shows that smartphones and phablets might outsell
tablets, and become the preferred devices for consuming
a range of digital content including books. So far, most
ereading devices and book-related apps have piggy-
backed on the bulk of freely available out-of-copyright
digitized books, classics from around the world, and have
been able to attract consumers to access books on adigital
device. In India, because it is a low-priced editions market,
especially in trade segment, ebooks don’t yet compete
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with printbooks since priceis notyetamajor differentiator.
But publishers are experimenting and there is no pricing
norm in place yet.

Readers’ demographics

India’s large youth population (13-35 years) is a sizeable
market potential for publishers. Estimated to be 459 mil-
lion in 2009, youth constitute 38% of India’s total popula-
tion. Of these, 73% youth are literate, with a majority re-
siding in rural areas.

According to the National Youth Readership Survey 2009,
[N1] half of the readers surveyed gave “knowledge en-
hancement” as the first reason for reading leisure books.
The survey also revealed that more literate youth in urban
areas were readers.

Soon after Independence in 1947, when literacy and edu-
cation levels were dismal, school textbooks and
examination-based reading were given priority by policy-
makers—trends that remain strong to this day. This is seen
in the ebooks segment too: several institutions, through
their libraries, have been making ebooks available, pri-
marily of science, technical and mediacl (STM) subjects, for
students since the last 5-6 years.

The current demand for ebooks is coming from the six
metropolitan (Tierl) cities—Bangalore, Chennai, Delhi, Hy-
derabad, Kolkata and Mumbai. The Global E-Book Monitor
of the market research firm Bowker, a 10-country sample
survey conducted in early 2012, estimated that 2% of the
Indian population has purchased an ebook during the pe-
riod of study. The study also revealed that the typical
ebook buyer in India is a college graduate, more likely to
be male in the 25-34 years age group, working fulltime
and living in a city. The perhaps explains another finding
by the survey, that the majority of books downloaded were
either from professional/business category or academic
books /textbooks.

An annual sample survey by Tata Consultancy Services
(TCS) among youth in the metro cities shows that smart
devices and access are making youth “instant connectors’,
and transforming the way that they are conducting not
just their social lives, but also their academic lives.

According to estimates, India has about 200 million chil-
dren under the age of 18, and 69 million of them reside in
urban areas. Mobile devices have become an important
utility for young urban parents to entertain their children
with. A growing number of parents are exposing children
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to apps at an early age. In a survey of Generation Z by
Ericsson ConsumerLab in 2012, 26% of survey participants
from India were downloading a phone app for their kids
at least weekly.

The latest New Generation Study by Cartoon Network, re-
leased in December 2012, revealed that one in 10 kids in
the age group of 7-14 surveyed by the study owned a
mobile phone. About 58% of the kids used computers but
only 19% owned a computer. Nearly 87% used the internet
at least once a week and 10% used it every day . Playing
games, surfing for information and social networking are
some of the preferred activities on the internet, the study
reveals. The survey comprised of 3,100 children in 7-14
years' age group, from 26 cities.

The The Indian Readership Survey, which studies mass-
media consumption data, indicates a 27.5% increase in
internet-based readership between beginning of 2012
and third quarter of 2013. In the same period, only a slight
growth was observed in printed newspaper readership
(0.7%).

An important result thrown up by Bowker’s study is that
free content is a driver for ebook adoption in India. Over
half the respondents to that survey had downloaded a free
ebook in the six months prior to taking the survey.

India is now the world’s third -largest internet user, after
the US and China, according to a Comscore report released
in August 2013. Of the internet users, 75% are below the
age of 35. But the report observes that women in the age
group of 35-44 years are among the heaviest users in the
Indian market.

Currently, much of econtent available in the country is in
English, afactorthatrestrictsalarge section of people from
using the internet. Internet users in rural India show a
greater preference for localized content. At least 64% of
internet users in rural India use the internet in local lan-
guages.[N2] Emailis the most popular service, while online
news and online banking in local languages are also be-
coming popular. Great expectations anticipate that in the
coming years this pattern of consumption will give way to
user-generated content in local languages.

In the absence of more reliable data on ebook readership
inIndia, the patterns seenin consumption of eservices and
ecommerce give some clues for future opportunities.

Technological infrastructure

The ratio of computer literates in India was estimated to
be 6.15% (224 million) of the population, last year. The
digital divide in India is a result of several divides com-
bined, namely a lack of access and affordability, poor in-
frastructure, and social inequalities.

Internet penetration in India was at 12.6% in 2012. Ac-
cording to the The Indian Telecom Services Performance In-
dicators report released by the Telecom Regulatory Author-
ity of India in August 2013, the number of internet sub-
scribers in India was 164.81 million by March 2013 (it was
150 million in December 2012). Of the total internet sub-
scribers, 15.05 million were broadband connections; 6.56
million were narrowband connections; and a whopping
143.20 million accessed the internet through mobile
phones. (These numbers are based on connections regis-
tered, but are notindicative of active users.) When it comes
to mobile telephony, the penetration level is greater in ur-
ban India. In March 2013, of the total 867.80 million wire-
less telephone subscribers, 525.30 million were in urban
centres.

While email is the most used service, 28% read news online
and 25% users accessed apps. Online games were ac-
cessed by nearly 50% of mobile internet users. [N3] But
social mediais steadily outstripping all other usesin urban
centres, as observed by the Comscore study cited above.

India registered 73.5 million mobile handset sales for the
period January-April 2013, registering a growth of 11.1%
year-on-year, according to CyberMedia Research. During
the same period, 9.4 million smartphones were shipped in
the country, showing a growth of 167.3% on an annual
basis.

The sale of tablet computers is rising, strengthening the
demand for variety of content. An estimated 3 million were
sold in 2012, from 0.5 million in 2011, according to the
research agency, which had predicted that 6 million would
sell in 2013. The growth in shipments of tablets in India
registered a 107.4 % year-on-year growth in the second
quarterof 2013. About 1.15 million tablets were sold in just
the second quarter of 2013 by as many as 70 domesticand
international vendors, according to the research agency.
Almost 80% of the tablet device models launched during
this period were with both of 3G and Wi-Fi connectivity,
leading to a growth of 103% in shipments of 3G tablets.
Local brands are fiercely competing with global manufac-
turersforashareinthetablet market. The Indian consumer
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has no bias against local brands, perhaps because of the
price-sensitivity of the Indian market.

It was only with the launch of Amazon’s Kindle India Store
in August 2012 that a Kindle device (Kindle Wi-Fi 6”) was
available at an introductory price in India when the US
company tied-up with the local Croma retail chain. Until
then, Kindle devices, and perhaps a few Sony eReaders,
were imported. Kobo will launch in India soon, and the
company already identified a retail partner. [N4] Kobo's
entry is likely to create robust competition to the ereader
devices segment.

India’s preference for multi-feature devices that offer more
value—over and above read-only devices like an ereader
—is perhaps the reason for proliferation of low-cost and
Android-based devices in the country. It is not surprising
that 63.5% of tablets sold in the period between July-Sep-
tember 2012 were those priced below Rs 10,000 ($167).

Although the sales of smartphones and tablets are grow-
ing strongly, and tablets have outstripped netbook sales
too, most ereading continues to take place on personal
computers and laptops.

Government interventions in ereading technology

The launch of the “cheapest tablet computer in the world”
—Aakash - broughtattention to the potential that low-cost
technologies have to revolutionise internet access among
a mass population. Fashioned as a public-private partner-
ship project, the Android-based Aakash was to be subsi-
dized by Government of India for students. The device was
to be procured by the Ministry of Human Resource.

Developed for Rs 2,263 ($38) by manufacturer Datawind
Limited, it was to be made available to college and univer-
sity students at Rs 1,130 ($19). Specifications for the third
edition of Aakash were announced in early January 2013.
But by end of January, the MHRD announced that it was
thinking of shelving the project due to a supply gap cou-
pled by the availability of other low-cost devices in the
market. The future of the project remains uncertain.

In the meantime Aakash has reached the US, where pilots
aimed at helping schoolchildren learn maths and other
subjects have been underway, in North Carolina and San
Francisco. The company supplied 100 devices at $45. Fol-
lowing the pilot, about 2000 units have been shipped.

In August 2013, it was reported that the government was
exploring plans to develop and sell smartphones costing
less than $100 to Indians, to drive the country’s broadband
push. More recently, it was reported that the government
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was setting aside Rs 10,000 crore ($1,666.67 m) to give
away 2.5 crore (25 million) mobile phones at subsidized
rates in rural areas and 90 lakh (9 million) tablets free of
cost to students of classes 9 and 10 studying in govern-
ment areas.

Elearning content

At least 60% of all printed books sold in India are educa-
tional books. The emphasis on education has enabled ear-
ly adoption of digital content in Indian universities, for al-
most a decade now. In the higher education and academic
category, especially in STM segment, ejournals have been
available to institutions and libraries. Journals published
by publishers like Springer, Taylor & Francis, Elsevier, and
Wiley were among the first. Much of the content available
for the STM category originates outside the country. But
in Social Sciences and the Humanities, a modest list of jour-
nals are being published in India, chiefly by Sage India,
which publishes 50 journals in Humanities and Social Sci-
ences. One of the largest distributors of e-resources to in-
stitutions and libraries in India, Balani Infotech, part of
iGroup (Asia Pacific Limited), distributes a wide variety of
electronic content—ebooks, PDF documents, audio-
books, ejournalissues, classic literature for K-12,and more
—produced by over 200,000 publishers from around the
world.

Under the Government of India’s National Library and In-
formation Services Infrastructure for Scholarly Content (N-
LIST) of _INFLIBNET_—the online digital library linking
universities and colleges—nearly 80,000 e-books and
thousands of high quality paid e-journals have been made
available toresearchinstitutions, universities, and colleges
across the country. Almost 90% of the ebooks in this net-
work are sourced from the US-based Ebrary platform.

The Indian Government has been investing in electronic
content creation too. Elearning courses from the national
premier technology institutions, the seven Indian Institutes
of Technology (IITs) and the Bangalore-based Indian Insti-
tution of Science (I1Sc) are being offered as part of the Na-
tional Programme on Technology Enhanced Learning
(NPTEL). The Ministry of Human Resource Development,
Government of India, funds the NPTEL. The aim of the
project is to enhance engineering education in the coun-
try. About 260 courseware modules were available in
phase 1 in January 2013, from a total of 1216 proposed
courses.

The government’s One-Stop Education Portal, Sakshat,
launched in 2006, is to become a repository of educational



resources for teachers and learners—from kindergarten
onwards. The portal houses virtual classrooms and self-
learning materials. A work-in-progress, the portal aims to
synergise the work by national-level educational bodies
like UGC, AICTE, IGNOU, lISc, IIT, NCERT etc.

India’s online education market size is valued at $20 billion
and set to grow to $40 billion, according to an industry
estimate. The current market size for digitized school prod-
ucts in private schools alone is around $500 million. Pri-
vately run schools account for 20% of all schools in India.
The current market size for ICT in government schools is
valued at $750 million, according to market research firm
Technopak Advisors.

The increasing use of computers in classrooms in the
course of the last decade has enabled the private educa-
tion sector (in K-12, higher education, academic) to de-
velop and adopt elearning content. In the K-12 segment,
publishers like Pearsonand S.ChandHarcourthave a strong
presence in producing elearning materials and teaching
aids, alongside educational companies like Educomp Sol-
utions, iDiscoveri, Everonn, CORE, and IL&FS etc. Software
service providers like Tata Interactive Systems and HCL In-
fosystems have also entered the school elearning space
through partnerships with content providers.

The bundling of educational content with tablets is a
growing trend. Micromax Funbook tablet has partnerships
with publishers like McGraw Hill and Pearson, and with ed-
ucational companies like Everonn Education and Vriti Edu-
cation.

On the other hand, publishers are also launching tablets
with content bundling. Pearson Education India recently
launched MX Touch, a tablet-based education solution for
Indian schools, in November 2012. Available in three var-
iants, the MX Touch tablets host interactive activities and
worksheets compliant with the school syllabi for grades 3—
8. One of India’s largest educational publishers, the S.
Chand Group, has launched Intellitab, a tablet that works
on Android 4.0, which packs in curriculum-based content
foreachgrade.The contentis based on S. Chand Harcourt’s
Destination Success curriculum-based interactive product
portfolio. Over 500 schools, according to a company re-
lease, are using the Destination Success software suite.

The entry of MOOCs (massive online open course) is cre-
ating access to other forms of elearning content. The not-
for-profit EdX,a MOOC platform founded by Massachusetts
Institute of Technology and Harvard University, says that it
gets a large fraction of traffic from India. In a recent inter-

view, its CEO Anant Agarwal said that India consistently
represents the second highest enrolments in EdX courses,
after the US. The platform has partnered with Indian Insti-
tute of Technology, Bombay to make the latter’s courses
available to a global audience.

Ebook publishing
E-textbooks

The government in India dominates the K-10 textbook
segment by publishing textbooks for schools. The National
Council of Educational Resources and Training (NCERT), pro-
vides its entire textbook range for download, as PDF files
online.

Over 90% of all e-textbooks available for higher education
in the country originate outside India, and are in the
English language. [N5] Springer leads the list of ebook pro-
viders, with nearly 74,000 titles in the catalogue. Publishers
listed once above, Taylor & Francis, Elsevier, Wiley, Sage, as
well as Tata McGraw-Hill, Pearson, Cambridge University
Press and Oxford University Press are selling ebooks in In-
dia now. Not just for STM, but ebooks on subjects like Law,
Management, Social Sciences and the Humanities are be-
ing produced in digital formats, and being made available
through the publishers’ websites. However, individual
sales are very few, and most e-textbooks sell through li-
brary suppliers. Many publishers offer ebooks at discoun-
ted rates from their international prices, up to 50%in some
cases, for bulk purchase by Indian institutional libraries.

Some online stores like Attano and SkoolShop are retailing
a sizeable list of educational ebooks by Indian publishers,
showcasing the early phase of indigenous ebook produc-
tion in the education space. Attano hosts about 1500
books and 7500 educational videos for K-12, along with
exam preparation materials, question banks and materials
for college test preparation. It launched a new service
called ChapterBuy in June 2013, to sell individual chapters
from reference books for higher education in an ebook
format. Attano will make available over 10,000 chapters,
priced Rs 3 ($0.05) onwards, for engineering, management
and commerce students. The company has partnered with
Mumbai-based Sheth Publishers and Pearson for this ini-
tiative. Exam preparation materials, especially for entrance
exams are also available through Vriti and The Digital Li-
brary.

Bharti Airtel, India’s largest mobile network operator, in-
troduced test preparations and English-learning modules
on mobile through its mEducation platform, which it
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launched in early January 2013. The service enables Airtel
mobile customers to access courses for language skills,
entrance exam preparation and career counseling for as
little as Rs 2 ($0.02) per day.

More and more Indian publishers of educational books are
digitizing their backlists and creating digital products from
their frontlist. PHI Learning_’s list of ebooks (about 700 digi-
tised titles) is available directly from their website. Medical
books publisher, _Jaypee Brothers have published nearly
1215 ebooks, as well as produced 2250 videos on surgical
procedures, available through their websites. Anmol Pub-
lications, a publisher of pure sciences, humanities and so-
cial sciences books is digitizing 6000 and more titles and
offering those as ebooks. Publisher of Physical Sciences
and Mathematics books, Hindustan Book Agency, is also in
the process of publishing ebooks.

In the school-books segment, which is controlled upto 75—
80% by the government bodies, private publishers have
to operate in the remaining space. Yet, demand for books
is increasing. Publishers like S. Chand, Ratna Sagar, Orient
Blackswan are investing in creating digital products, both
ebooks and online learning aids, although they feel that it
will take another five years for students to start reading
digitally in a big way. Orient Blackswan’s educational
ebook sales are less than 0.02% of the company’s total
sales, said a company representative. [N6]

Student attitudes towards e-textbooks, and other aspects
such as quality of electronic versions of books, enhance-
ments, and their integration with classroom pedagogy are
yet to be examined and reviewed. There is no indication
of e-textbooks being core textbooks for students yet. An-
ecdotal evidence suggests that there is a long way to go,
for students to get seamless access to the electronic books
both on and off campus.

Trade ebooks

Thereisalot of activity in the trade ebook segment. AlImost
all major trade publishers (English-language publishers)
have released ebooks. In July 2012, Penguin Books India’s
was the first major e list, of nearly 240 titles, that was re-
leased in the market. Before Penguin, Hachette India had
released a batch of ebooks in late 2011 and early 2012.
Random House India too had released some titles as
ebooks in 2011, and the ebook catalogue has now grown.
HarperCollins India started releasing ebooks since Sep-
tember 2012, and although globally ebooks form 20% of
HarperCollins’ revenues, in India it is less than 1% in sales.
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[N7] This is the figure given by almost all trade publishers
for ebooks sales.

According to Kapish Mehra, managing director of Rupa
Publications, the company’s entire active backlist, of over
1500 titles, is digitized and available. [N8] Gautam Padma-
nabhan, CEO of Westland, says that the company’s entire
frontlist is digitized and 80% of backlist is available as e-
books. [N9]

While some publishers are adopting the approach of si-

multaneous release of both print and ebook editions, pub-
lishers like Rupa and its sister company Aleph, will release
e-editions after 6 months of the release of printed books.

The new trend in the ebook space in India is e-singles of
short-fiction.InJuly 2013, Penguin Books Indiaannounced
the launch of its e-singles list of short, digital-only reads—
“byte-sized stories which can be easily completed in the
course of a daily commute or in a lunch-hour” The list
launched with 47 titles, available via Flipkart and Google
Books, at Rs 25 (50.42) per story.

On 21 September 2013, HarperCollins India launched its
Harper21ebookimprint, with 21 e-singles from 21 authors,
priced at Rs 21 ($0.35) per story. The company says that
the stories can be read in 21 minutes! A concept that has
been tried by HarperCollins in other countries.

Recently launched Bloomsbury India has also indicated
that it will be publishing e-book versions simultaneously
with printed ones. Many medium and small publishers are
also venturing into publishing e-books. For example, the
Delhi-based Sterling Publishers, who publish general in-
terest and children’s books, began to offer a wide collec-
tion of ebooks in epub format (digitized by QBend)
through its website, and it had 177 ebooks listed on Apple
iBookstore and Amazon Kindle store by May 2013. Roli
Books, which publishes illustrated and coffee-table books
and also literature, has launched about 40 titles as ebooks.

In children’s fiction and comics segment, ACK Media, had
launched 350 ebooks, and apps and games last year. The
famous Amar Chitra Katha comic list is available through
Amazon Kindle store, Apple App store, Nokia Ovi store and
Android market. The company’s digital division has also
developed over 15 games based on characters from the
ACKand Tinkle comics, in collaboration with a partner. The
company is planning to roll out a complete digital infra-
structure system in 2013, which will both create content
as well as repurpose existing content for digital media,
along with the ACK App store.


http://www.penguinbooksindia.com/en
http://www.hachetteindia.com/
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http://harpercollins.co.in
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http://www.sterlingpublishers.com/
http://www.rolibooks.com/
http://www.rolibooks.com/
http://www.ack-media.com/

Scholastic India is in the process of converting its backlist
into e-enabled books, compatible with the Kindle plat-
form. At present, some of its fiction and general interest
titles have been made available in EPUB format.

Diamond Comics, another popular comics books publish-
er in Hindi and English and other languages, has also digi-
tized its formidable list and made it available for web, and
for iPad and Android, in partnership with the Readwhere
newsstand platform.

The multilingual children’s picture book publishers like
Tulika Publishers and Pratham Books were among the first
to experiment with book apps, with multilingual content
in the case of Pratham, on the Apple App Store, in part-
nership with application platforms like Fliplog Reader and
Mango Reader.Pratham makesits books available on open
platforms as well as on the entire range of reader applica-
tions, including The Wink Store, Google Play, Rockstand,
etc. Popular children’s picture-book publishers Karadi
Tales who are known for audio books, flash videobooks,
DVDs and CD-ROM:s, recently launched some of their
books on the App Store. At the New Delhi World Book Fair
2013, another children’s books publisher, Katha, an-
nounced the launch of its ebooks list, developed in part-
nership with Impelsys.

Publishers in Indian languages are also launching ebook
catalogues, by digitizing their backlist. Among them the
notable ones are from publishers like Rajkamal Praka-
shan[Rajkamal Prakashan] (in Hindi); Mehta Publishing
House (250 titles in Marathi launched in last week of Sep-
tember 2013); and Sapna Book House.

DC Books, the popular Malayalam publishing house, was
one of the first among Indian languages’ publishers to
launch ebooks. Most of their titles are available as ebooks,
which are selling just under 10% of their sales, according
to its CEO, Ravi Deecee.

The Wink Store, which was launched in late 2010, was
unique because it was able to sign up several trade pub-
lishers producing Indian-language books, giving the lan-
guage segment its first entry-point into ebook publishing.
While many of the publishers who signed up, started with
PDFs, it was their first effort at testing the waters. The Store,
which is an associate of DC Books, offers ebooks and ema-
gazines. In 2010, it had launched and marketed the Wink
eReader, an e-ink device, which has now been discontin-
ued. But the ebooks and the apps are available for readers
to read on other devices.

Another initiative, Bookganga, based in the US, with its
technology centre in Pune, retails more than 75,000
ebooks in Marathi, Gujarati, Hindi and Sanskrit languages,
which can be read through their own app.

For many reasons, including difficulties of font support on
e-reading devices,andalso theinvestments that they need
to make, to adopt a digital workflow, the publishers in In-
dian languages are held back from launching their elec-
tronic publishing programmes.

The many digital service providers that have been servic-
ing foreign publishers so far, are now aggressively seeking
domestic business from Indian publishers. The boom in
tablet market is also helping the start-up software ven-
tures in India to court publishers for potential content
partnerships. But the collaborations have been few.

Delivery platforms: Amazon, Flipkart, Kobo

There are interesting developments taking place in retail
of trade ebooks. Ebook retail is taking off from the online
retail of physical books, which is continuing to grow too,
with almost 25-35% of printed books sales coming from
online retail for many publishers.

Amazon’s homegrown competition in India, Flipkart,
which started as an online retailer of books, and later in-
troduced other categories of products, had forayed into
retailing ebooks in September 2012 through its Flyte dig-
ital store (which started with selling music). Flyte was shut
down in May 2013. By August 2013, Flipkart launched the
Flipkart ebook app for Android, iOS and Windows plat-
forms, as well as a web reader. The company has tied up
with several Indian publishers, including publishers of In-
dian languages, beginning with Hindi, to sell their ebooks.

Flipkart has said that according to Nielsen BookScan Retail
Panel data, Flipkart holds 80% market share for online
book sales in India, and holds 40-45% market share for all
trade book sales across brick and mortar and online. In
August 2013, Flipkart inked a deal with self-publishing
platform Smashwords, to distribute its titles in India.

Amazon’s Kindle, which has brand recognition in India,
made it easier for Indian customers to buy books, with the
launch of the Kindle India Store in August 2012, which en-
abled transactions in Indian Rupees (INR). Amazon had
tied-up with Croma retail chain to sell its basic e-reader,
the Kindle Wi-fi 6” E Ink Display device.

When Amazon launched Amazon.in, its marketplace plat-
forminIndia,in August 2013, itintegrated the Kindle India
store under that domain. The Kindle range of e-reader de-
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vices was also made available through Amazon.in shortly
afterwards.

Theebook spaceinIndiaisaboutto get more exciting, with
the coming of Kobo, which will soon launch here. In an
interview to the author of this report, Malcolm Neill, Kobo's
Director Content Acquisition and Publisher Relations
APAC, said that Kobo's entry will drive competition. It has
also identified a retail partner, and has been building re-
lationships with publishers for over a year now.

Before Flipkart and Kindle India Store set up, ebooks were
available from locally established online retailers, like
Ahmedabad-based Infibeam and The Wink Store, which is
based in Kottayam, Kerala. Infibeam’s ebook store with
over 900,000 ebooks, complements the Pi e-ink reader.
When it first launched, most ebooks available through In-
fibeam were those published by global STM publishers.

Google extended its ebook section on Google Play mar-
ketplace in India, in February 2013. With Android devices
having greater penetration, Google Play is an important
platform for content, where ebooks are priced in Indian
rupees.

Offline retailers

Offline retailers are also making a foray into ebook retail
segment. In September 2012, Landmark retail chain’s on-
line store announced an ebooks section, and an Android-
based e-reader app. Landmark’s catalogue seems to be
made of foreign ebooks, aggregated from an international
distribution service.

The other leading book retail chain, Crossword, is poised
to launch its ebooks retail channel by October 2013 or so,
according to Kinjal Shah, the company’s COO. [N10] Cross-
word’s plan to launch ebook retailing space has been on
the anvil since September 2012.

Telecom companies join in

The telecom operator Aircel has launched Aircel Book-
Mate, an ebook store for its subscribers, in mid-September
2013.The store will allow its subscribers to browse, down-
load and read books, magazines, and comics on their
smartphone, tablets and PCs, through a monthly subscrip-
tion or one-time purchase. But one needs to have an Aircel
number to register. The Aircel BookMate app for Android
smartphone can be downloaded from the Google Play
Store, while the iPad and iPhone app appears to be in de-
velopment.
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In early September 2013, Vodafone tied up with Rock-
stand, the ereading app, to provide Vodafone subscribers
to buy digital content available on the app through their
mobile bills or balance. Vodafone users are now able to
purchase books and magazines at Rs 7 ($0.12) per day,
cheaper than the current prices of ebook and emagazines
offered on the app.

(Telecom operator _Bharti Airtel_'s mEducation initiative
in the educational content space has been mentioned
above.)

By all indications, most publishers of ebooks realize the
value of releasing books across all platforms, and they are
experimenting with creating their own reader apps. With
the Android platform being the most popular operating
system in India, the Android-based apps would be the first
choice. Cloud computing is offering a solution to create
reader applications for different operating systems, which
allows readers to migrate between devices and platforms
with greater ease, while being locked down to the distri-
bution platform.

Ebook publishers are faced with the problems of book dis-
covery,and many are investing in strengthening their mar-
keting efforts online, especially through social media. Ex-
ceptin the case of Penguin and Sterling, the publishers do
not give information about the availability of their e-
editions on their own website as yet. Many publishers are
yet to adopt an integrated workflow, from manuscript cre-
ation to output, and also in following global standards for
metadata.

Formats and pricing

Publishers in India are exploring with all formats and plat-
forms. While most started with releasing PDFs, awareness
about other formats is growing now. Open formats like
EPUB and MOBI are becoming popular. DRM is seen to be
a solution for digital piracy, so publishers are becoming
familiar with DRM.

Publishers are experimenting with pricing too. Ebooks are
available from as less as Rs 40 ($0.66) going up to Rs 350
($6), for trade books originating in India. Ebooks sourced
from foreign publishers are priced higher. Since India has
been a market for low-priced editions, especially in trade
publishing, price was not thought to be a differentiator
when it came to ebooks. But that is could change soon.
There is a lot of experimentation going on with pricing
norms.


http://www.kobo.com
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Earlier this year, most ebook publishers began by pricing
printed books and ebooks almost at par; or pricing the
ebooks, just less than the print version. With more ebook
platforms coming up, there seems to be a shift.

Penguin’s title Can Love Happen Twice by Ravinder Singh,
from its popular MetroReads imprint, is priced at Rs 125
($2.08) in printand sells at Rs 65 (51.08) on the Kindle store
and Flipkart. Similarly, the paperback of Immortals of Me-
luha by Amish Tripathi (Westland) is priced at Rs 225 ($3.75),
but both, the Kindle and Flipkart editions, are priced at Rs
72($1.2).The nearly 50% difference in price in two editions,
among the popular, commercial fiction titles are not seen
in the literary fiction titles. For instance, HarperCollins' In-
dia: A Traveller’s Literary Companion by Chandrahas Choud-
hury is priced at Rs 399 ($6.7; hardback) and it’s Kindle ed-
ition is priced at Rs 314 ($5.2), whereas the Flipkart edition
is priced at Rs 359 ($6).

Similarly, in literary non-fiction too the difference is not
50%. Hachette India’s newly revised title, 24 Akbar Road
by Rasheed Kidwai,anaccount of the Congress Party’s hold
on the Centre, is priced at Rs 375 ($6.25) in paperback, and
Rs 295.45 ($5) in Kindle edition.

Self publishing

Many Indian authors are taking advantage of self-
publishing services, for example those offered by Cinna-
monTeal Print & Publishing Service and Pothi. Amazon’s Kin-
dle Direct Programme became a greater attraction in Au-
gust 2012, when the company allowed authors and pub-
lishers to set Indian rupee prices on the Kindle Store. For
many of these new authors, ebook-first is a safe bet, re-
quiring minimal investment. With Smashwords’ books
now available on Flipkartin India, this platformis also likely
to gain interest among authors looking to self-publish.

Well-known author Ashok Banker, best known for the best-
selling Ramayana series (Penguin Books India), set up his
own ebook store, AKBeBooks.Com in 2011. For Banker, the
attraction towards ebook publishing was not about the
cost of production, butinstead, it was the ease and the low
cost of distribution and purchase.

The success of self-published author Amish Tripathi, whose
mythological fiction series, Shiva Trilogy, earned him a $
90,000 advance from publishers Westland recently, has
given hope to aspiring writers. Tripathi’s Immortals of Me-
luha, the first of the Trilogy, was first published by him in
February 2010. The book was re-printed thrice within the
following week, and by the end of July it had sold around

45,000 copies across India. After the book’s initial success,
Westland picked up the series for publication. The Trilogy
has sold more than 1.7 million copies in print within a two-
and-half year period, with retail sales of over Rs 43 crore
($7.17 m). It has been hailed as “the fastest selling book
series in the history of Indian publishing.”

Having foreseen an opportunity, Penguin Books India
along with Author Solutions, launched a self-publishing
imprint, Partridge India, in early 2013. Every Partridge India
title is released in digital format as an e-book, and print
format is offered as an option.

Localisation efforts

Thefact that English enjoys a privileged status in India and
is also the language of instruction for almost all higher ed-
ucation coursesin the country, chiefly for STM subjectsand
professional courses. Publishers of Indian-language con-
tent have a few hurdles to surmount before e-publishing
in these languages can catch up with the pace of change
taking place in English publishing. The most important
obstacle is that computing with Indic scripts has been a
struggle due to the presence of multiple standards in text
encoding and keyboard layouts, as well as because of poor
Indic-script support on reading devices. Often fonts need
to be bundled with the content files. Readers require plug-
ins to be able to read such files on their devices. Although
agencies of the government, not-for-profit organisations,
and also technologists’ groups and industry bodies are
making efforts, especially for adoption of UNICODE stand-
ards, there is still a distance to cover in this regard.

(Some of the publishers in Indian languages who have
launched their ebook lists, and the platforms which sup-
port them are mentioned in the trade e-books section
above.)

A Tamil e-reader application, NHM Reader, was recently
launched by the Chennai-based publishing company, New
Horizon Media. The cloud-based ereader application, in-
spired by the Kindle app and its features, is currently avail-
able for iOS. The app will allow readers to adjust font sizes
and background colours. New Horizon Media is develop-
ingthe NHM Reader for Android devices too. The company,
which has been involved in developing a series of Indian-
language software applications, also runs an online retail
store.

Notes 1. Indian Youth: Demographics and Readership -
Results from the National Youth Readership Survey 2009,
National Book Trust, India in association with National
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Arab eBook Market

eBooks and the digital distribution of written content have
the potential of becoming a game changer in the Arab
world, by opening access to knowledge, learning, and also

pleasure reading in a region that traditionally was known
for high rates of illiteracy and ailing distribution channels
forbooks. Digital distribution can perhaps overcome some
of these hurdles and bring books within reach of a young
population that is quickly moving online with the help of
hugely popular electronic devices. With 64 percent of
adults owning a smartphone in the United Arab Emirates,
digital access is, in principal, within reach of many today.
2

At a first glance, the status quo is complex, if not bleak.
Despite a population of 280 million native Arab speakers
spread between Morocco and the Gulf, an Arab book mar-
ket hardly exists. Information on new title releases is hard
to come by. Trading books across borders is limited and
often cumbersome. Surveys on reading behavior portray
a region where reading books (if they are not about reli-
gion) is a pastime for only a small fraction of even the edu-
cated strata of the population. Political as well as economic
uncertainty add heavily to this poor accounting. And yet,
at least in some areas, notably in the Gulf but also in Saudi
Arabia, the situation improves dramatically. For instance,
in the United Arab Emirates, illiteracy has fallen from 75
percent only four decades ago to 7.5 percent today (Jen
Thomas: “UAE cruises from illiterate to well-read in 40
years!” The National, August 27, 2012).

Some 500,000 printed book titles are available in Arabic,
with about 15,000 new titles and 10,000 re-editions per
year, according to estimates. > These are modest numbers
compared to the 90,000 new titles and re-editions in Ger-
many alone, with a population of about 82 million. The
foundations of the Arab book market are ever more strain-
ed, as small-and medium-sized publishing houses prevail,
with strictly limited access to capital, as well as a high cost
for a largely unreliable distribution system in most Arab
countries, and a very serious impact from piracy on sales
in most markets. Any successful new book is pirated, on
paper ordigitally, within days of its release. Among the well
educated, Arabic books are furthermore in direct compe-
tition with content in the English language—books, but
also all other media and formats—so that reading and
learning in English (or in French for the Maghreb) has be-
come a central feature.

2. Seethe survey carried out by the telecom equipment vendor Ericsson, polling 47,500 Internet users aged 16 to 60 years in 58 countries and regions
in the first quarter of 2012, reported by various services, and the Wireless Federation on June 20, 2012.

3. Data in this chapter are, if not indicated otherwise, taken from the study “Publishing in the United Arab Emirates,” by Riidiger Wischenbart and

Nasser Jarrous, released in September 2012.
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In 1999, Neel WaFurat was established as the first platform
for purchasing Arabic books online. Based in Lebanon, it
serves the domestic market as well as customers in neigh-
boring countries, plus Egypt, the Gulf, and Saudi Arabia
(which, with a population of 28 million, is the largest single
Arab market). Recently, Neel WaFurat added a dedicated
site for digital books, iKitab, distributing some 3,000
Arabic-language titles as ebooks in EPUB format; Neel Wa-
Furat also added a site for digital magazines, iMaghaleh,
hosting about 100 magazines from all over the Arab world.
These platforms are available for Apple’s iPad as well as for
the Android platform. An iKitab Cloud service was
launched in beta version in the first half of 2012.

Otheronline storesforbooksin Arabicinclude Mizado, one
of the leading web stores in the Middle East, covering a
wide range of products, including electronics, furniture,
and home appliances, as well as books, for delivery to the
customer’s home. The catalog of Arabic books is limited to
about 250 titles. Aido is an online store, founded in 2008,
specializing in various media and gifts, with a limited of-
fering in books, most of which are in English. DoBazar is a
recently launched online store with a Bangladeshi back-
ground, specializing in gifts, but aiming to add books, in-
cluding titles in Hindi, to their product list.

The move from using the Internet for the distribution of
physical goods to distributing digital material on mobile
devices is confronting a number of challenges that are
specific to the Arab context.

First of all, digitizing Arabic writing is a challenge, as rep-
resenting Arabic typography properly on reading devices
comes with substantial technical difficulties—a problem
of both practical and symbolicimpactin a cultural context
that esteems calligraphy as being a particularly important
aspect in books. As a result, Arabic is currently not sup-
ported for ebooks on several of the internationally leading
platforms, like the Apple iBookstore.

This makes it not only difficult to produce and distribute
Arabic ebooks—It tends to discriminate books against all
other media and content that are available to consumers
on their mobile devices instantly, over popular services
such as the iTunes store.

The most ambitious initiative aiming at digital content is
probably Rufoof. Founded in 2010, Rufoofis a Dubai-based

ebook portal offering publishers a complete line of serv-
ices from digital conversion to distribution. It currently
serves as a distributor for 20 publishers and has service
agreements with another 30, with 5,000 titles, mostly in
Arabic, currently in its inventory. In a strategic move, Ru-
foof is preparing to build an overarching directory for the
Arab book industry, aiming at including title-based infor-
mation as well as information on publishers and the avail-
ability of any listed title at as many bookstores and on as
many sales platforms as possible. Rufoof focuses primarily
on mobile devices, and its application is available from
Apple’s App Store (for which Rufoof could gain the status
of an “approved supplier”). Additional apps for Android
and Windows are forthcoming. According to its business
model, Rufoof does not charge for digital conversion serv-
ices, but splits revenues with publishers 50/50, after sug-
gesting a retail price for ebooks at a discount of 30 to 50
percent off a print title’s cover price. In upcoming devel-
opments, Rufoof aims to branch out into educational pub-
lishing as well, taking advantage of recent public an-
nouncements with regard to the UAE government’s pro-
motion and support of elearning (see, for instance, Sheik
Mohammed’s e-learning initiative of April 2012, details at
www.sheikmohammed.ae, direct link here).

Qordoba, a Canadian and Lebanese company withits legal
headquarters in Dubai, was launched in 2011 as an initia-
tive specializing in digitally publishing Arab writers. By
spring 2012, Qordoba had acquired the rights to 400 Ara-
bictitles, of which 250 were ready to be released as ebooks.
In addition, Qordoba aims at translating relevant titles as
ebooks into Arabic, mostly from English. The first English
title released in Arabic was Machiavelli’s The Prince. Ulti-
mately, Qordobawants to coverall subjects, from literature
to sciences, politics, and religion, and distribute them on
its own platform. Titles will be made available in EPUB,
across all major platforms, including Apple, Android, Win-
dows, websites, and Samsung’s SmartTV. Forty percent of
salesrevenues go to the publishers, with retail prices being
suggested at a discount of 30 percent off the print price.
eBooks carry DRM protection and can be read only
through the Qordoba App. For payments, a system of pre-
paid vouchers is available.
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eBook Yellow Pages

The eBook Yellow Pages (beta) highlight and organize professional references to relevant companies and organizations
involved in the context of evolving ebook markets.

The eBook Yellow Pages point to companies according to categories such as the following:

« eBook-only publishing startups and sub-divisions of traditional publishing houses
« Distributors and aggregators

« eBook service providers

« Online reading platforms and communities

« Specialized educational programs



eBook publishers

ublishing houses and imprints dedicated to
ebooks.

40kis an Italian ebook publishing venture, spe-

cializing in short digital-only books, both fic-

tion and essays. 40K is a sister company to ltal-
ian ebookseller BookRepublic and offers titles in a variety
oflanguage, including English, Italian, Spanish, French and
Portuguese.

BdeBooks, hasbeenlaunchedin November2011asaspin-
off of Barcelona-based Ediciones B - a privately held,
medium-size trade publisher of best-selling popular fic-
tion and non-fiction. B de Books is Spain’s first digital-only
publisher to experiment with new approaches for the
book business in several regards, including competitively
low pricing of its titles as well as publication without DRM.

Bloomsbury India, launched in September 2012, upholds
Bloomsbury’s tradition of publishing books of the highest
quality in fiction, non-fiction, children’s, academic, busi-
ness and education by both Indian and international
authors. Bloomsbury is committed to providing its cus-
tomers with content in a variety of digital formats, includ-
ing ebooks, ebook collections, online libraries and apps.

La Bourdonnaye was founded in 2011 and is a French pub-
lisher, specialized in ebooks.

Bravenewbooks is a selfpublishing platform launched in
2013 by a consortium of several of the bggest players in
Dutch publishing, namely Singel Uitgevers, a division of the
WPG publishing group, the leading online retailer
Bol.com, and the selfpublishing portal Mijnbestseller.

CompletelyNovel, based in the United Kingdom, was
founded in 2008 by Oliver Brooks and Anna Lewis. It is an
online community specializing in print-on-demand self-
publishing and advice for authors with the vision of pro-
viding them with a platform that allows works to be pub-

lished in print, at the most competitive print-on-demand
prices around.

DC Books, established in 1974, is considered as one of the
top five prestigious literary publishing houses in India. DC
Books has also ventured into ebooks through a Group pro-
moted Company EC Media, the firstin India with complete
eco-system in digital books.

Diamond Comics, founded in 1982, is the largest comic
book distributor and publisher in India. They are digitizing
the popular Diamond Comics Characters and making
them affordable and accessible on every platform.

Dotbooks is a German digital-only publisher, founded in
2012 by Beate Kuckertz, who previously had a 20-year ca-
reer in traditional publishing, notably at Droemer. Dotbook
publishes popular literature of all genres and successfully
manages the challenges of digital first, social reading, pric-
ing, and DRM.
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Der eBook-Verlag.

Ediciones B, founded in Barcelona/Spain in 1986, is the
publishing arm of Grupo Zeta. It reaches a wide audience
of all ages thanks to the variety and markedly commercial
character ofits catalog. Thettitles published by the imprints
Ediciones B, Vergara and Zeta Bolsillo demonstrate its wide
range. In 2011 Ediciones B launched a new digital imprint,
B de Books.

EDILIVRE, founded in 2007 and based in Saint Denis,
France, engages in online publishing and auto-
publications. EDILIVRE already publishes books from more
than 3,000 authors worldwide (France, Belgium, Switzer-
land, Canada, Morocco, Tunisia, Republic of Congo ...)and
offers a catalog of more than 7.000 books in print or digital.

Editions 'Harmattan, foundedin 1975, is one of the largest
French book publishers. It publishes 500 magazines and
2,000 new books per year, most as both books and ebooks,
and has a backlist of 38,000 books, 33,000 ebooks, and
1,700 videos, with about a third each on Europe, Africa, and
the rest of the world.

Editis is France’s second largest publishing group that has
built the ebook distribution platforms ePlatforme.

ELP éditeur is a French digital-only publisher. ELP éditeur
publishes 10 titles per year distributed by Immateriel.fr.

Emma Books is an Italian digital publisher that releases
fiction and non-fiction books by bestselling and debut
authors. Besides, it re-proposes backlist titles, classical
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women’s literature, in both Italian and English (original or
translation).

epubliis a German digital printing and ebook platform,
located in Berlin that was established in 2008. epubli has
experienced constant growth over the years and currently
employs 20 team members.

E-Reads™, founded in 1999 in the United States, is the old-
est independent ebook publisher in the field and an inno-
vative leader in the modern book industry. Its mission is to
bring out-of-print books back in electronic and print for-
mats and create an independent ebook market for
authors. E-Reads™ is acquired by Open Road in April 2014.

Frederatorbooks was founded 2013 by Fred Seibert as
digital-only publishing venture in the the United States.
The publisher David Wilk wants to keep alive the magic of
books and especially to preserve the unique relationship
of reader to text as we move into the digital age.

Frisch & Co is a Berlin-based German ebook company that
focuses on publishing contemporary literature in English-
language translation and was founded in 2012. Frisch &
Cos titles are available on ebook retailers throughout the
world and in DRM-free format on its website.

GEN - Grupo Editorial Nacional, founded in 2007, a market
leader in STP (scientific, technical and professional) pub-
lishing and content in Brazil, with 12.4% share in this seg-
ment. Editorial platform of some of the most notorious
publishers in this area, GEN gathers a catalog of over 3,500
active books, and over 700 of which are available in digital
versions and/or apps, in Health, Legal and Tender, Scien-
ces, Humanities and Social.

GRIN Publishing, located in Munich, Germany, has speci-
alized since its foundation in 1998 in the publication of
academic ebooks and books. The publishing website
GRIN.com offer students, graduates and university profes-
sors the ideal platform for the presentation of scientific
papers, such as research projects, theses, dissertations,
and academic essays to a wide audience.
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Ilhr Partner
fur die Verlagswelt

Hispabooks was founded in 2012 and is based in Madrid/
Spain. It is a publishing house focusing on contemporary
Spanish fiction in English-language translation, both in
ebook and trade paperback format, targeting readers
around the world who want to explore the best of today’s
Spanish literature.

Bastei Lubbe is a German publishing company, founded in
1949 and mostly known for its pulp literature in the sub-
genres of romance, crime, and the Wild West. Publishing
is still the major source of income but Bastei Entertain-
ment, the company’s e-publishing enterprise, is catching
up fast. Established in 2010 it covers everything from
ebooks, apps and digitally enhanced products. New relea-
sesare published simultaneously in printand ebook; 2,600
titles of the 3,600-strong backlist have been digitized.
Ebooks accounted for 10% of turnover in 2013.

Macmillan, a family-owned company headquartered in
Germany, was founded in 1843. Macmillan is a privately
held international publishing company owned by Georg
von Holtzbrinck Publishing Group. It has officesin 41 coun-
tries worldwide and operates in more than thirty others.
In early 2013, Macmillan started a public library elending
pilot program with a select group of backlist ebooks from
its Minotaur Books mystery and crime fictionimprint. Later
in the year, the entire ebook backlist catalog of more than
11,000 ebooks was made available to all public libraries
using the Axis 360 digital media platform.

Marabout, foundedin 1949 and a French publishing leader
in gardening, practical advice, and self-help books, is com-
mitted greatly to extending its reach into digital markets.

Mehta Publishing, an Indian book publishing company,
was established in 1976 and already entered into the gal-
axy of ebooks.

Meinbestseller, founded in 2010, is a German self-
publishing platform for authors, publishers, bookstores,
newspapers etc. It offers authors the possibility to publish
their printed books and ebooks free of charge and without
contract obligations.

Mikrotext is a German digital publisher for short digital
reading, founded in 2013 in Berlin by Nikola Richter, with
afocus on new literary texts that comment on contempo-
rary questions.

Mladinska knjiga, Slovenia’s largest and most successful
publishing house, entered the ebook market with Kobo.

Monsenstein und Vannerdat, is a German ebook publisher,
founded in 1999. Monsenstein offers professional and cus-
tomized services to authors based on the digital printing
technology Book on Demands.

Morgan & Claypool Publishers, founded in 2002 in the Uni-
ted States, is an innovative new digital publisher in engi-
neering, computing, and the life sciences, focusing on
book-length treatments of fast-moving, emerging topics.
Books are written by experts from around the world and
published online.

Narcissus is the multi-channel self-publishing platform
that currently leads the Italian ebook market. Today Nar-
cissus serves thousands of authors and lets them sell their
ebooks on all relevant online ebook stores, from Amazon’s
Kindle Store to Apple’s iBooks Store, Nokia Reading, Ko-
boBooks and many others local (national) ebook stores,
dedicated to digital self publishing.

Neelwafurat, established in 1998, was the first platform for
purchasing Arabic books online. Its headquarter is located
in Beirut, Lebanon and there is an additional branch in
Egypt. After launching its e-commerce site in 2000, it now
offers 450,000 Arabic books and 2,500 ebooks, and last
year it introduced iKitab, an ebook reader application for
the iPhone, iPad, and Android. Neelwafurat also added a
site for digital magazines, iMaghaleh, hosting about 100
magazines from all over the Arab world.

Neowood Editions is a French digital publisher.
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New Vessel Press, founded in 2012, is an ebook publishing
house inthe United States, specializing in foreign literature
in translation.

Novellix, a Swedish start-up founded in May 2011, and
specializing in the publication of short stories and other
books with a limited volume of around 32 pages each,
which are released in print, audio, and ebook formats.

Numeriklire is a French digital-only publisher specializing
in adventure, erotica, literary fiction, crime, and young
adult books, also provides its entire catalog without DRM.

Open Road Integrated Media, founded in 2009, is a US
digital publisher and multimedia content company. Open
Road creates connections between authors and their au-
diences by marketing its ebooks through a new propriet-
ary online platform, which uses premium video content
and social media. Open Road Integrated Media has signed
an agreement to acquire E-Reads, the digital publisher
founded by Richard Curtis in 1999. The purchase, which is
set to close April 1, will add more than 1,200 ebooks to
Open Road’s list

Partridge Publishing is India’s first self-publishing imprint
launched in early 2013 in partnership between Penguin
Books India and Author Solutions. Every Partridge India ti-
tle is released in digital format as an ebook, and print for-
mat is offered as an option.

Pratham Books, set up in 2004, is an Indian not-for-profit
publisher that seeks to publish high-quality books for chil-
dren at an affordable cost in multiple Indian languages.
Pratham makes its books available on open platform, as
well as on the entire range of reader applications.

Publish Green, founded in 2010, is an US full-scale ebook
publishing house.Publish Green is committed to helping
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traditionally published authors, self-published authors,
and book publishers of all sizes make their mark in the
ebook publishing world by providing a full range of ebook
formatting, distribution, editing, and marketing services.

Roli Books is an Indian general trade publisher covering a
wide range of subjects and was founded by Pramod Ka-
poor in 1978. Roli began first publishing children’s books
and subsequently moved on to illustrated book and has
recently launched about 40 titles as ebooks.

Saxo, the Danish leader in content management, circula-
tion systems and audience solutions, launched in Septem-
ber 2012 its dedicated platform for self-publishing, called
Saxo Publish.

Shelff, launched in May 2013, is a German digital-only
publisher with its headquarter in Berlin. Shelff wants to
benefit from all advantages of the digital publishing.

Sterling Publishers, the Delhi-based Indian publisher, pub-
lishes general interest and children’s books and began to
offer a wide collection of ebooks in EPUB format.

The House of Books is a new Dutch publishing companies
for fiction, nonfiction and children’s books, with a strong
focus on ebooks.

tredition, incorporated in 2006, is a publishing house
based in Hamburg/Germany and started out as a self-
publishing service provider for book publications in Ger-
many. tredition developed several tools for automated
publication of books in ebook and printed format.

Tulika Publishers is a South Indian multi-lingual children’s
books publishing house and was founded in 1996. Tulika
Publishers was among the first to experiment with book

apps.
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Aggregators and distributors

ggregators and distributors are mostly B2B
service companies aiming at connecting con-
tent and distribution services.

100knygu is an ebook store in Lithuania.

Acaiaca, one of the largest national book distributors in
Brazil, offers full-service management of online content
digital (ebooks), taking care of all tasks from the adminis-
tration and distribution to settlement.

ACK Mediais India’s leading entertainment and education
company foryoung audiences. ACKMedia, publisher of the
popular Amar Chitra Katha series, has also jumped on the
digital bandwagon for its mythological comics.

AKB eBOOKS, founded in 2011, is India’s first ebook best-
sellers and first successful independent ebook store
launched by the author Ashok Banker. As of April 2013, AKB
eBOOKS had sold over 50,000 ebooks.

Alezaa.com, launched in late 2011 by Vinapo, is a Vietnam-
ese ebook distributor with adequate ecosystem (estore,
reading platform & building tool). With Alezaa, you can
create interactive books, which are instantly delivered on
multi platform.

Amabook is a Spanish online store with presence in nine
countries (in Latin America and US) that offers an affiliate
program. Amabook comes with the latest features to allow
buying digital books, easily and fastly. It also allows exter-
nal editors publishing ebooks, and creates an online in-
ternational business channel.

Andrews UK Limited is a privately held company in the
United Kingdom, formed in the year 2000, by its current
CEO Paul Andrews. AUK has a publishing partnership mod-
el for both authors and publishers, in which the rights
owners work with AUK at no cost to them, and AUK will
convert all the content into the various formats and then

will then distribute the content globally and split the in-
come earned with the rights owners with no deductions
atall.

aNobii, an online book community, was launched in Jan-
uary 2006, and it reportedly has millions of members from
all over the world, including around 300,000 members in
Italy. In January 2014, aNobii was sold to the Italian pub-

lisher Arnoldo Mondadori Editore.

Atingo, launched in 2013 by Publit together with the tech-
nology provider Axiell, is a Swedish open platform for
ebook lending services. Atingo helps libraries and pub-
lishers to negotiate price, availability and terms in real
time.

Baker & Taylor, founded in 1828, is one of the oldest print
book distributors in the United States. But only in 2011, it
entered the ebook market with its own fully-fledged dig-
ital media platform, Axis 360. Axis 360 provides libraries
with a state-of-the-art system for circulating digital books
and audiobooks.

Barcelona eBooks is a Spanish spin-off of Roca Editorial, a
prominent publishing house in Barcelona. Roca Editorial
and Barcelona eBooks encourage a cultural exchange and
make it possible to seek out the world’s best books for
publication in both the Spanish and English languages. In
Spain, Roca Editorial already publishes E. L. Doctorow,
Nicholas Sparks, Christopher Paolini, Michael Connelly,
Noah Gordon, Robert Crais, Edward Rutherfurd, Don Win-
slow, and John Verdon.

Beam eBooks was founded in 2005 in Berlin, Germany. It is
an online ebook shop providing a broad variety of
German-language literature, from crime thrillers to spe-
cialist books. Ebooks from Beam eBooks can be read on
various devices and are not restricted by DRM. The range
of ebooks is constantly being extended.
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Bezkartek(literally “book without pages”), launched in
2009, is a Polish platform and dedicated to the distribution
of ebooks, audiobooks, ereaders, and Apple iPhones. Its
catalog includes 145,000 books, of which 1,400 are in Pol-
ish.

Biblio offers digital books in Bulgaria.

Biblos, the Slovenian ebook library distribution platform,
has started in September 2013 and qickly registered more
than 7,000 ebook library users. It is owned by the local
fiction publisher Studentska zalozba.

BoD - Books on Demand, founded in 1997, is the German
market and technology leader for digital book publica-
tions in continental Europe and offers publishers, indie
authors and other content providers professional services
in the fields of production and distribution. Today BoD has
more than 1.2 million titles on its list of publications and
ensures availability in all traditional book stores and more
than 1,000 online bookshops. Ebooks published by BoD
are distributed through major e-bookshops such as Ama-
zon Kindle-Shop, Apple iBooks, Google Play etc. BoD op-
erates in Germany, Austria, Switzerland, France, Sweden,
Denmark, Norway and Finland.

Bokon, launched in December 2012, is a Swedish start-up
online ebook store mainly owned by media group Schibs-
ted and publishing house Piratforlaget.

Bokskya, the Norwegian ebook service, was launched in
April2011.The service was intended as a national industry-
wide standard infrastructure for the distribution of ebooks
to consumers and was initiated by the largest Norwegian
publishers and a wide array of booksellers.

BOL, Netherland’s leading online store, has teamed up
since 2010 with ebook retailer txtr to provide a preloaded
ebook app on all Samsung Galaxy tablets and smart-
phones it sells. To protect authors’ copyright, the txtr app
supports digital reading with a fully embedded Adobe
DRM system.

BookBaby is a US-company that specializes in self-
publishing tools and resources, founded in 2010. BookBa-
by digitally distributes the works of independent authors,
poets, memoirists, and publishers, making their ebooks
available on the most popular ereaders worldwide.

Bookboon is a Danish company, originally started in 2005,
and focused on student textbooks written by their own in-
house staff and freelancers. In 2010, they started to diver-
sify their portfolio and integrated travel guides and busi-
ness books. Currently they have over 1,000 ebooks on their
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website and 250 in production to be released over the
course of this year. The company based on their success
has moved offices to the UK and continues to operate its
global headquarters in Copenhagen.

BookeenisaFrench company that was created in 2003 and
it is, according to one of its founders, Laurent Picard, “pri-
marily a site for book lovers. A 100 percent digital library
where the Internet user can be well served.” More than ten
years later Bookeen still offers top-quality ereading solu-
tions, such as the Cybook, and the ebook shop Bookeen-
store. Meanwhile, Bookeen has developed a complete
range of “white-label” services for partners and distribu-
tors worldwide. More than 50 countries sell Bookeen prod-
ucts today.

BookGanga, which presents itself as an “online bookstore
of Indian literature”, is a pioneer in providing Indian Liter-
atureonlinein printas well as in ebook format. BookGanga
is an US venture based MyVishwa Corporation.

Bookmasters, based in Ohio/USA and opened in 1972, is
one of the largest integrated providers of publisher serv-
ices in the world. For more than 40 years, Bookmasters has
offered services to publishers and authors such as printing,
print book warehousing and distribution, ebook conver-
sion and distribution, editorial and design, and marketing.

Bookmate, founded in 2009, is one of the biggest legal
ebook distributors in Russia. Bookmate is a social reading
service and infinite digital library. The company is a pio-
neering developer of subscription-based reading: experi-
ence across multiple devices without downloading files or
paying per book. Bookmate also provides secure cloud
storage of readers’ own books, and a platform for authors
to self-publish theirworks. The core serviceis available free
of charge; while additional functionality and access to a
broad catalog of books is available via subscription.

BookRepublic is an Italian high quality digital distribution
platform for small and medium sized publishers and an
online bookstore for buying ebooks. The company, estab-
lished in Milan, was founded in 2010 by the owners of
DigitPUB, a company focusing on digital publishing and
technology implementation in the publishing sector.

BookRix, launchedin 2008, is a German free self-publishing
platform that offers ebook distribution services to inde-
pendent writers. Our users can share their writing, connect
with other readers, and discover new books and authors -
allin one place.
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Bookwire, established in 2009, is a German aggregator of-
fering small- to medium-sized companies easy access to
the ebook market. Bookwire handles for publishing houses
amongst others the distribution of ebooks, that means the
conversion, the distribution to the stores as well as the
billings of the sales in a reporting.

Brave New Books, launched by Bol.com in 2013, is a Dutch
online self-publishing platform for authors to produce,
publish and market ebooks and POD (print on demand)
books.

Byte the Book is a British organization helping writers and
publishers connect with each other, understand technol-
ogy and link with other creative industries. Byte the Book
champions quality writing,and embraces opportunities to
connect writers with readers in the digital age.

Casa del Libro, Spain’s largest bookstore chain, founded in
1923, has continued to grow, and in 1992 became part of
Grupo Planeta, one of the main publishing groups in Spain.
Casa del Libro has a broad range of paper and digital con-
tent and offers more than a million books in print and
about 60,000 ebooks. In November 2011 Casa del Libro
launched its ereader Tagus, giving consumers access to
“the largest Spanish-language book catalog in the world,”
according to director Xavi Sola.

CBisthe leading distributor for ebooks in the Netherlands,
and they reported that the number of available titles grew
from 19,230 to 28,319 with the majority of titles (80%) pro-
tected by digital watermark DRM. They also reported that
the growth rate was accelerating, with the 2013 ebook
sales equaling the combined sales of 2013 and 2012
(720,000 ebooks).

Chichili Agency, founded by Karsten Sturm in 2009, is a
German literary agency specialized on ebooks. Since 2010,
the agency has a close partnership with the technical
ebook provider Satzweiss.

Ciela, established in 1991, is a Bulgarian publishing house
and one of the leading ebook distributors in that country.

Clearpassion is a French online ebook shop specialized on
erotic literature.

Cubolibriis Telecom Italia’s online store dedicated to the
digital publishing trade. In 2012 it changed its name from
Biblet to Cubolibri. On cubolibri, readers will find a com-
prehensive and constantly updated catalog boasting
around 23,000 ebook titles in Italian by major authors,
both Italian and foreign and distributed by the most im-
portant editorial publishers.

DAISY consortium was formed in May 1996 in Switzerland
by talking book libraries to lead the worldwide transition
from analog to digital talking books. The consortium wants
to make ebooks accessible for everyone by contributing
to the development of open accessible standards (DAISY,
EPUB 3) and supporting the inclusive publishing ecosys-
tem around the world.

Dajianet, a Chinese ebook distribution platform, was in-
troduced in 2011 by China Publishing Group Corporation,
one of the largest players in the Chinese publishing indus-

try.

Dalim Software, based in Germany, is since 1985 a global
leaderin design and development of scalable productivity
and workflow solutions for the graphic communications
industry.

Dawson France is since 1925 the French office of Dawson
Books, which is part of the Bertrams Group and Europe’s
largest supplier of academic books, ebooks, shelf ready
services and information systems to the University and FE
markets. In the continually expanding world of library
services, Dawson Books is a genuine rarity, an agile,
forward-looking company with traditional values and un-
wavering commitment to personal service.

DawsonEra has become the ebook platform of choice for
the UK’s leading academic libraries. There are many thou-
sands of ebooks in the catalog, published by academic
publishers around the world. The DawsonEra reading por-
tal provides access to the full text in PDF-format of more
than 300 ebooks. This selection is continually growing and
it covers all disciplines of the UM.

Deanta Global Publishing Services was founded in 2011 in
Ireland. The company name comes from the Irish term
‘Déanta; meaning fully-fledged. Deanta offers a full-
service project management solution to handle the pro-
duction process forinternational publishing organisations
and assists with all stages of a publication life cycle, from
designing a cover or template to delivering and managing
a set of digital assets for printing and electronic distribu-
tion.

De Marque is since 1990 a French leader in the field of
digital cultural content distribution, specifically digital
books. DeMarqueis well established in Canada, France and
Italy, and is creating an extensive multilingual network
that offers numerous opportunities for forging alliances.

Diesel-eBooks.com, launched in December 2004 and lo-
cated in the United States, is one of the world’s largest in-
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dependent ebook stores, offering over 3 million original
ebook titles and sells titles from hundreds of publishers.
Its ebook platform is compatible with iPhones and iPads,
Android phones, web browsers and many supported
ereaders.

Digiplug, based in France and founded in 1998, provides
end-to-end digital manufacturing and distribution solu-
tions across the entire digital supply chain.

Dilitheque, launched in 2010, is a French distribution plat-
form of ebooks and provides the ebook catalogs to libra-
ries dealing with ebooks and to specialized portals.

Dilve is a Spanish technological platform for the manage-
ment and distribution of the bibliographical and market-
ing information of Spanish books in print.

DLD, officially launched in April 2011, is a Brazilian digital
book distribution consortium that includes Objetiva (par-
tially owned by Santillana), Record, Sextante, Rocco, Plan-
eta, L&PM and Novo Conceito. DLD represents some 30%
of digital market today.

Draft2Digital, launchedin 2013, isan US ebook aggregator.
As of late, Draft2Digital is offering free ISBNs for all books
through its distribution service.

e-bookBG is a Bulgarian leading distributor, using Adobe
Content Server DRM.

Ebook Library (EBL) is a leading ebook aggregator for aca-
demic and research libraries, offering innovative access
models and tools to patrons and librarians with offices in
the United States, United Kingdom and Australia. EBL of-
fers a catalog of ebook titles from premier international
academic publishers and is a division of Ebooks Corpora-
tion Limited, an Australian public company founded in
1997, with additional distribution channels that include
ebook retail site ebooks.com and Ebook Services for pub-
lishers.

eBook, formerly known as Libriand founded in 1999, is one
of the leading ecommerce companies in Germany and is
among the pioneers in the rapidly growing ebook market.
EBook the largest wholesaler for printed books — and
claiming to be the lead seller of ebooks — offers a catalog
of 600,000 ebook titles as of year-end 2012, which includes
a majority of titles in languages other than German and
80,000 titles in German, as well audio books, used books,
and DVDs. EBook has an ongoing partnership with Sony for
their ereading devices. In 2013 eBook brought the first
Windows 8 READER App with Adobe DRM support onto
the German market.

81 The Global eBook Report

ebook.nlis a Dutch ebook platform, launched to sell,
stream, and lend ebooks.

eBook Architects, founded in 2008 by Joshua Tallent, is a
US full-service ebook conversion and consulting company
based in Austin, Texas. eBook Architects is committed to
making the ebook creation and publication process easy
and affordable.

eBook Partnership, an ebook distributor based in the UK,
was founded in 2010.eBook Partnership serves more than
500 clients, ranging from first time authors to traditional
publishers who want to convert their physical books to
ebooks and ensure that those ebooks are successfully sub-
mitted to all the major retailers.

Ebookpoint.pl, founded in 2011 as a Polish company, spe-
cialized in the distribution of ebooks on information tech-
nology, law, business, psychology and education. It offers
a platform for self publishers and ebook production serv-
ices for corporate and private customers.

eBooks.com was founded in 1997 as a specialist online
ebook store that offers titles from hundreds of publishers
inthe United States, the United Kingdom and Australiaand
provides high quality titles to the growing ebook customer
base globally. The company offers an extensive catalog of
digital books from the world’s leading publishers and has
developed an aggressive marketing strategy to make sure
that their titles have the best market exposure possible.

Ebrary, foundedin 1999, long before ebooks were popular,
is a ProQuest business located in Palo Alto, CA, USA. Ebrary
helps customers acquire ebooks strategically through a
three step approach involving transitioning, diversifying
and streamlining™ and currently has more than 4,500 li-
brary customers around the world serving more than 19.2
million end-users. More than 500 of the world’s most au-
thoritative publishers distribute ebooks on the Ebrary
platform. In 2013, it announced a new German-language
ebook subscription database for academic libraries.

Eden-Livres, launched in 2009, is a French joint venture of
the independent publishing houses Gallimard, La Marti-
niére/LeSeuil, Actes Sud, and Flammarion, offering a catalog
of over 5,000 titles in various formats, mostly EPUB. The
technical service provider Canadian De Marque has re-
ceived additional financing of 3 million Canadian dollars
from three French publishers: Gallimard, Flammarion (later
in the year acquired by Gallimard), and La Martiniere. A
catalog of 1,500 French Canadian ebook titles has been
cleared for distribution in France through Diffusion Dime-
dia, in a cooperation with Volumen and Eden Livresin 2013.
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eDigita is an Italian digital distribution platform, branded
in May 2010. Edigita.it is a collaboration between Feltrinel-
li, RCS Libri, Messaggerie Italiane, along with ten smaller
publishers. Together the group represents 30% of the print
market in Italy.

EditionGuard is a secure and robust ebook DRM service,
based on the industry standard Adobe Content Server, lo-
cated in the United States. EditionGuard provides publish-
ers with high-end digital publishing solutions as well as
creation and conversion services for digital publications.
Its areas of expertise range from Publishing Automation,
DRM, Digital Publishing for Mobile platforms and Web-
Print solutions.

eKényv Magyarorszag is one of Hungarians strongest dis-
tributors and retailers for ebooks.

Elefant is the leading ebook distributor in Romania.

Elib, established in 2000, is the main Swedish ebook dis-
tributor. Elib supplies technical solutions for a secure and
reliable distribution. Elib’s customer base covers the whole
distribution chain from publishing houses to libraries and
retailers in Sweden, Denmark, Norway and Finland.

Emka, a Slovenian ebook distribution platform, is stocked
with more than 1.100,000 Slovenian and foreign titles,
textbooks for all educational levels, stationery and busi-
ness gifts, and much more. The Emka.si website is part of
theretail network of Mladinska knjiga Trgovinad.o.o., which
is the leading bookseller in Slovenia.

Empik is Polish’s largest commercial chain selling books,
international press and media products. Since November
2010, Empik has promoted its own dedicated ereading de-
vice, the Oyo, and in 2011, the Empik ebook catalog in-
cluded 4,521 titles in EPUB formatand 4,068 in PDF format.

Epigrafe, founded in 2003, distributes digital publications,
protected under Adobe technology, in Spanish. Its priori-
ties are to recover cultural assets and popularize digital
content, honoring copyrights without neglecting the con-
sumer.

ePub Direct, founded in 2009, is an Irish online ebook dis-
tribution platform that connects book publishers with
1000 online retailers and over 25,500 libraries. ePub Direct
offers additional services such as ebook conversions, app
and enhanced ebook creation and white label solutions.

FastPencil is an US publishing service and writing com-
munity for authors and publishers. The company was
founded in 2007 and it was purchased in 2013 by the Cou-

rier Corporation, an innovative US book manufacturer and
content management provider. FastPencil provides
authors and publishers with full-featured, open-platform
solutions spanning content, workflow, marketing and dis-
tribution. It provides simple automated systems to help
self-publishers get to market quickly and effectively in
both print and ebook form.

Feiyr, founded in 1993, is a German distributor for creative
musicians and writers. Feiyr can publish ebooks in more
than 160 shops worldwide and millions of readers will have
access on it.

Firebrand’s Content Services is an US leading publishing
industry technology services company that was founded
in 1987. Firebrand’s Content Services is dedicated to pro-
viding leading software and services to help publishers
achieve success.

Flipkart started in 2007 in India as an online retailer of
books with the objective of making books easily available
to anyone who had internet access. Later Flipkart intro-
duced other categories of products as well. In 2013 the
company launched its ebooks app for three new platforms
—iOS, Windows Phone and PC browsers. Flipkart already
had an Android app, which was launchedin late November
2012.

Fnac, founded in 1954, is the largest chain bookstore, also
selling music and movies in France, with revenues of
€4,473 million. Fnac has additional ventures in Belgium,
Switzerland, Spain, Greece, Italy, Portugal, Taiwan, and
Brazil. Fnac offers a catalog of 82,000 ebooks (with no
breakdown available for the percentage of French titles),
of which 75% are in PDF format and the rest primarily in
EPUB. Fnac introduced its own dedicated ereader, the
FnacBook, in October 2010. In 2010, Fnac.com hosted
120,000 ebook downloads (versus 60,000 in 2009), with
130,000 in the first quarter of 2011 alone—half of which,
however, were free titles (LeMotif).

Gato Sabido was the first Brazilian ebook store, launched
in December 2009, with 150 titles for sale and now features
a broad range of over 7,000 ebooks across a number of
genres.

Gutenberg Technology, established in 2010 in France, pro-
vides digital publishing solutions for publishers. It has de-
veloped an end-to-end workflow disruptive authoring
tool that bridges the gap between creation and produc-
tion department in a publishing company, saves DTP time
and enables publishing on multiple platforms simultane-
ously (Print, Web, Tablets, ereaders and smartphones). In
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addition, it provides various services for publishers such as
customizableandinteractive appsoniPad,enhanced fixed
books and ePub 3 books, distribution platforms and An-
droid application.

HathiTrust, founded in October 2008 by the thirteen uni-
versities of the Committee on Institutional Cooperation
and the University of California, is a partnership of US aca-
demic and research institutions, offering a collection of
millions of titles digitized from libraries around the world.
HathiTrust is a digital preservation repository and highly
functional access platform.

Helikon is an ebook distributor in Bulgaria.

(((IBA) IBA, was launched 2012 by Abril, one of the largest
media groups in the Brazil. IBA is a new digital retailing
platform with 25 magazinetitles, 19 newspapers and 6,000
ebooks from 170 publishers — making it one of the largest
ebook retailers in Brazil, following Gato Sabido, which has
7,300 ebooks, and Saraiva, which has around 6,000.

IBS is the leading Italian online platform for ebooks.

Immanens, started in 2004, is a French company involved
in all digital publishing worlds (retail press, book trade,
education). Immanens is the leading French partner for
magazine and book publishers for their digital projects
with more than 500 publications, 15 publishers in educa-
tion, 8 million deliveries per year. Leader textbook distri-
bution platform in France (Lib").

Immatériel, founded in 2008, is one of the main distribu-

tion platforms of digital books in France and the designers
of various new-generation online digital libraries with the
mission of facilitating the diffusion of digital works what-
ever their access mode.

iMobilco was founded in 2008 by the Sergey and Nikolay
Belousov brothers. iMobilco is the first digital content shop
in the Russian market, providing a full range of services
and sells electronic books, videos, and music online. The
company currently offers its customers one of the most
extended ranges of books and audio books in Russia. iM-
obilco has also produced a special application for reading
ebooksoniPhone,iPad,and Android as well iMobilco’s own
electronic book reader, iChitalka.

Ingram, based in the United States, is the world’s largest
and most trusted distributor of physical and digital con-
tent. Ingram provides books, music and media content to
over 38,000 retailers, libraries, schools and distribution
partnersin 195 countries. More than 25,000 publishers use
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Ingram’s fully integrated physical and digital solutions and
programs to realize the full business potential of books.

IngramSpark, launched in 2013 in the United States, is the
only publishing platform that delivers fully integrated
print and digital distribution services to the book industry
through a single source. Therefore, the main feature of
Spark is that authors can now publish ebooks and physical
books at exactly the same time.

Innodata, founded in 1988 in New York / USA, is a global
provider of business processes, information technology
and professional services which help clients create, man-
age, use,and distribute digital information. Having worked
with over 880 global publishers, converted / distributed
over 1.75 million titles in 25 languages and by serving the
manufacturers of ebook reading devices, as well as trade,
education, and professional publishers, Innodata is one of
the largest producers of ebooks. The company manufac-
tures ebooks in multiple formats, as well as enhanced, in-
teractive, dual-, and multi-lingual ebooks.

INscribe, launchedin 2010in the United States, has quickly
established itself as a leader in the ebook publishing serv-
ices space. INscribe provides global digital distribution,
content conversion and optimization services to large and
small publishers. INscribe Digital’s retail network is quickly
expanding;they are an approved delivery partner of Apple
and have deals with Amazon, Sony, Barnes & Noble and
Kobo.

iStoryTime is a German publisher of children’s storybooks
for the iPhone, founded in 2009. The company wants to
make children’s books more accessible and entertaining
and has created a new medium for established and first
time authors to showcase their work at no expense. The
new publishing platform provides parents with a library of
compelling children’s books available anytime and any-
where.

Izneo, founded in 2010, is a French digital comic distribu-
tor. Izneo were formed as a partnership of 12 comics pub-
lishers and its big success was to overpass 3,000 titles at
the beginning of 2013 having no more than 25 partners.

KN Digital, foundedin 2011, is a German joint brand of KNV
Wholesale and KNO VA Distribution Services offering highly
integrated e-commerce solutions, print on demand and
digital warehousing as well as distribution for ebooks and
all other digital items.

KnigaFund was launched in September 2008 by Digital
Distribution Center Ltd., the largest Russian legal digital
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content distributor. KnigaFund has more than 100 univer-
sitiesamong its subscribers, more than 50,000 ebooks and
above 40,000 active user accounts. The word KnigaFund is
Russian equivalence for English The Book Fund.

KNV, founded in 1829, is Germany’s biggest book whole-
saler with worldwide export of books in various languages
and multimedia products. About 500,000 titles are avail-
able immediately and further 9 millions foreign language
titles can be obtained on special order service. Special
servicesforonline booksellers are offered as well as ebooks
(about 300.000) and PoD titles.

Knygos is a Lithuanian ebook distributor.

Kontor New Media, founded in 2003, is a German leading
digital distributor for all kind of media, no matter if it is
music, music videos, movies, TV shows, ebooks or audio
books. Kontor New Media also exploits content on plat-
forms like YouTube/Google, Maxdome, Lovefilm, On De-
mand Distribution or in the fields of mobile entertainment
through its partners Vodafone, T-Mobile, AT&T and more.

Legimi, founded in 2009 in Poland, offers a new approach
to consume books. For a monthly fee of less than 5 euros,
subscribers can gain access to a library of more than 2,000
electronic books or, for the typical ebook price, users can
access as many titles as they like, sharing a business model
with Spotify.

La Librairie numérique africaine, launched in 2013, is an
ebook platform dedicated to the African book and more
generally to the African culture. It is based in Dakar/Sene-
gal and started with a modest catalog of 150 titles.

Libranda, founded in 2010, is the biggest Spanish ebook
platform and act as a digital distributor with no direct-to-
consumer sales.

libreka is a German platform launched by Bérsenverein in
2006, offering ebooks since 2009, with more than 980,000
ebook titles. Libreka claims to be the largest German dis-
tributor of ebooks. Owned and run by Bérsenverein, Libreka
has recently announced several partnerships — such as
with Kobo in July 2011 — to position itself as a link be-
tween retail platforms and publishers, thereby strength-
eningits strategic position after facing internal challenges,
notably from domestic wholesalers, over competition is-
sues.

Librify is a New York-based social US ebook retail start-up,
founded in 2013, targeting book clubs. Librify co-founder
and CEO Joanna Stone describes the start-up as “Good-
reads plus a book-of-the-month retail platform.”

Librusek was launched in June 2007. It is a Russian online
library, for which readers can purchase a monthly sub-
scription.

LitRes, founded in 2007 and based in Moscow/Russia, is
considered to be theleading ebook retail platform for legal
titles in Russia, currently listing 200,000 ebook and audio
titles for download and its own LitRes Touch device. The
Russian ebookretailer has raised $5 millioninitsfirstround
of funding. It offers over 380,000 ebooks in Russian and
has contacts with over 100 publishing houses.

Livraria Cultura has a chain of 14 stores in Brazil as well as
a website where they sell all sorts of media in addition to
books and ebooks. Livraria Cultura had an ebook store
since 2010.1n 2012, Kobo closed an exclusive deal with the
Livraria Cultura bookshop chain to sell Kobo ereaders and
ebooks.

Livraria Saraiva is the largest Brazilian bookstore chain,
with over 100 stores around the country. Their ebook store
was launched in early 2010. In 2013 Saraiva has launched
its own self-publishing portal, “Publique-se!,” which trans-
lates to “Publish it yourself” and offers 35% royalties to
authors.

Lulu, launched in 2002 with its headquarter in the United
States, is a leading ebook self-publishing website. Lulu
pioneered the self-publishing industry and paved the way
for people around the world to publish books and bring
them to market, while allowing authors to retain full con-
trol of their work. Operating a global network, Lulu pro-
vides worldwide distribution so that authors can reach
readers justabout anywhere via print, e-readers and tablet
devices. As the leading independent self-publishing com-
pany, Lulu has enabled people in more than 225 countries
and territories to self-publish nearly two million publica-
tions, including 1.5 million books.

Mantano, a French company, is developing software for
digital publishing, e-reading and e-learning since 2007
and has contributed to the rise of e-reading by providing
powerful, robust and smooth applications that facilitate
its adoption.

Martinus, founded in 2001, is the largest internet book-
store and a growing chain of brick-and-mortar bookstores
in Slovakia. In its segment, Martinus.sk is the biggest e-
bookstore with the highest traffic by number of served
customers.

Minha Biblioteca, founded in 2011 in Brazil, is a digital
content consortium created by four of Brazil’s largest sci-
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entific, technical, and medical (STM) publishers — Editora
Atlas, Grupo A Editoras, GEN - Grupo Editorial Nacional
and Editora Saraiva. The consortium’s catalog exceeds
12,000 ebook titles and covers almost all areas of knowl-
edge, particularly in the areas of law, health, business ad-
ministration and engineering.

MintRight, founded in 2010, is a US ebook conversion and
distribution platform. This platform adapts the content
according to the specifications of different e-readers and
formats it for distribution to the selected sellers, ranging
from Apple to Amazon, Barnes & Noble, Kobo, Sony and
beyond. As the books are sold, the platform aggregates
financial reports and payments, providing publishers with
a single point of access for all sales reports.

Multimediaplaza is a leading distributor of ebooks in Hun-
gary.

MyiLibrary is an industry-leading econtent aggregation
platform for public, academic and professional libraries
around the world. This platform offers library users access
to some of the most topical and current ebooks available
today. Users can access a wide range of research, reference
and reading materials online from any location and are
able to search across many ebooks or conduct searches
within a particular ebook.

Néolibris,a French company, createsand adapts enhanced
ebooks for many different types of digital devices such as
tablets and smartphones.

NetGalley, launched in 2008, is a key marketing and pub-
licity platform for publishers and authors in the United
States. There are more than 250 publishers using the Net-
Galley service.

NetRead, foundedin 1999 in the United States, created the
first commercial ONIX-conversion application, JacketCas-
ter. As the first to upgrade to ONIX 3.0 in 2009, NetRead
continues to lead, combining its expertise in metadata
with its content and asset distribution product, EbookCas-
ter. Publishers of all sizes utilize these applications to reach
global markets in the accelerating e-landscape.

Nextois a Polish distributor, specializing in library services.
In 2013 the Nexto Reader, the firm’s own app, was recog-
nized in a competition held by MasterCard as Poland’s best
mobile purchasing app, and came second on a European
scale.

Numilog, a French ebook store was launched in 2000 and
acquired by Hachette in 2008 but was returned to its
founder in June 2012 (press release by Hachette). It is the
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main ebooks aggregator in France for multiformat ebooks,
especially PDF and EPUB, and offers digitization and dis-
tribution services to the major French-language publish-
ers and some major English-language publishers.

Overdrive, founded in 1986, is an American leading digital
distributor of ebooks, audiobooks, music, and video titles.
OverDrive currently hosts more than 1 million premium
digital titles from more than 2,000 publishers. More than
22,000 libraries, schools, and colleges worldwide utilize its
digital distribution services.

Ozon, established in 1998, is the largest Russian online re-
tailer. Ozon that started as an online and electronics book-
seller but has since branched out into fashion and logistics
services for other companies is often called “Russia’s Am-
azon” for its size and scope. Ozon has a catalog of abut

600,000 printed book titles and about 10,000 ebook titles.

Palmknihy is a Czech ebook store and one of the biggest
ebook sellers in that country.

PigeonLab, founded in 2011, is an US-service that handles
upload, distribution, and accounting for self-published
authors all around the world. Its simple distribution plat-
form lets authors easily distribute their ebooks, make sales,
and collect payments.

Polc.hu,aHungarian online bookstore, has been merchan-
dizing ebooks in Hungarian since March 2011.

Primento, founded in 2010, is the Belgium strategic digital
partner of traditional publishers. Primento works with pub-
lishers to ensure their ebooks meet their digital audience.

PubCoder, launched in March 2013, is a start-up based in
Turin, Italy. It has been founded by the experience of a
group of friends, active for many years in the digital pub-
lishing. PubCoder builds higly interactive stories and pre-
pares digital books for a multi-platform distribution:
EPUB3 iBooks and Readium ready, Kindle and many more.

Publio is a Polish online bookstore. Its advantage despite
a variety of titles from the best Polish publishers is exten-
sive functionality and the ability to download the books in
formats enabling to read them on various mobiles appli-
ances, inter alia, on Kindle.

Publit is Sweden’s second-largest ebook distributor and
initially offered print-on-demand services. Publit has inte-
grated with all major booksellers in Sweden, as well as
someinternational sellers/distributors such as Kobo, Over-
drive and iBooks.
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Publizon, founded in 2005, is Denmark’s largest distribu-
tion portal for ebooks and represents a large number of
larger and smaller publishers. Publizon is currently focus-
ing on PDF and EPUB formats. The platform releases a
weekly top ten ebook bestseller list, which currently dis-
plays a significant share of Scandinavian fiction.

Qbend, an US based company founded in 2010, is is a full
service digital partner that enables publishers establish
and maximize their ebooks business. QBend provides a
platform for publishers to go directly to their consumers
and helpstheminteract with theirreaders to see what they
like and what they want more of.

Qordoba, a Canadian and Lebanese company withits legal
headquarters in Dubai, was launched in 2011 as an initia-
tive specializing in digitally publishing Arab writers. Ulti-
mately, Qordoba wants to cover all subjects and distribute
them on its own platform. Titles will be made available in
EPUB, across all major platforms, including Apple, Android,
Windows, websites, and Samsungs’s Smart TV.

Rahva Raamat is a historical bookstore established in 1912
in Estonia. Rahva Raamat’s flagship store, which is also the
largest of its kind in the Baltic countries, was opened in
Viru Keskus in 2004. Its estore is one of the most successful
online bookstores in Estonia and the biggest seller of
ebooks.

Reader Store is an online ebook store where readers can
find a large variety of ebooks which are all available for
download directly to all compatible devices. In December
2012, Sony opened its own dedicated German ebook
store.

Readfy, a German digital platform that is offering free
ebook service, was launched on 7 February 2014 (initially
in the form of a limited “public beta launch”). Readfy offers
a sophisticated reader app for Android smartphones and
tablets containing a catalog of more than 15,000 books of
very different genres by more than 120 publishing houses
that can be read for free for the first time on Readfy. The
launch of the completely finished Readfy platform is plan-
ned for the summer of 2014.

Riidr, founded in 2010, is a Danish start-up company that
sells ebooks via and has developed reading applications
for Android and iOS. Riidr delivers end-to-end technology
andreading platforms so publishersand mediacompanies
can focus on sales.

RNTS Media was established in 2010 and is headquartered
in Berlin, Germany. RNTS Media is a multimedia publisher

that publishes RNTS branded digital content and assists
digital content providers and developers through market-
ing strategy for international distribution and promotions.

RocautoresisaSpanish self-publishing platform, launched
in December 2012 by the Spanish publisher Roca Autores,
on which the author may submit their work for evaluation
by a team of professionals, receive a read and if positive,
may purchase its editing service.

Rufoof, founded in 2010 in the United Arab Emirates, is an
ebook portal offering publishers a complete line of serv-

ices from digital conversion to distribution. Rufoof distrib-
utes 4,500 ebooks and has signed contracts with 21 pub-
lishers with a subscriber base of 74,000 worldwide.

Sellbox, founded in 2002 in the United States, provides
ebook strategy consulting, conversion services, Create-
Space POD publishing support and ebook marketing serv-
ices including distribution to the largest ebook stores.

Shelton Interactive, founded in the summer of 2010, is a
US full-service digital agency that works with books and
brands. Shelton Interactive creates social media and digital
strategies focused on helping authors and publishing
houses build better relationships with media, readers, cus-
tomers and colleagues online and off.

Simplicissimus, a recognized leader on the Italian market
of digital publishing, was founded by Antonio Tombolini
in June 2006. Simplicissimus operates an ebook distribu-
tion platform (STEALTH), and a self-publishing platform
(Narcissus), which was launched in 2012.

Sina.com is the largest social media platform for Chinese
people around the world. Sina.com introduced reading as
well as writing platform, bundled with ebook distribution
to large user communities.

Skaitykleisthefirst ebook storein Lithuania where you can
buy e-readers and ebooks in Lithuanian. This platform also
sells reading devices.

Smashwords, founded in 2008 in the United States, is an
ebook self-publishing and distribution platform founded
by Mark Coker. Smashwords provides ebooks in all kinds of
different file formats. In August 2013, Flipkart inked a deal
with Smashwords to distribute its tiles in India. For more
information, please see here.

Sourcefabric, launched in 2010, is established as a Czech
non-profit organization with its headquarters in Prague,
branches in Berlin and Toronto, and representatives in
Minsk, Guatemala, Warsaw, Belgrade and Cluj. Sourcefabric
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provides new organizations with the software, expertise
and support to produce it onlineg, in print and on air.

STEALTH, an Italian distribution platform of digital books,
was designed and created at Simplicissismus Book Farm by
Luca Razzano. It is a digital warehouse in which you can
store and preserve ebooks in EPUB (and/or PDF) format so
that all the current and future ebook stores can obtain
them whenever needed for sale. STEALTH is already capa-
ble of supplying all the relevant online bookstores like
Amazon, Apple, Kobo, Nook, Lafeltrinelli, IBS.it, BOL.it, Ul-
timaBooks.it. The reference format for the ebooks is the
EPUB format.

Submarino is the online retail giant in Brazil and could be
called the Brazilian Amazon. They started an ebook store
in a partnership with Gato Sabido, but in September 2011,
they cancelled the deal. In 2012 was launched The Sub-
marino Digital Club by Copialnteractive, LLC, creator of one
of the largest, independent, full-featured digital content
platforms.

TEA, the French ebook alternative was created 2012 by
Decitre.fr, France’s third largest online bookstore. It is an
open source platform for ebooks allowing readers to pur-
chase any kind of book on any type of e-reader.

Tertiary Publishing is a one-stop ebook and e-magazine
publishing providerbasedin Singapore. Tertiary Publishing
provides EPUB3 and Mobi conversion services from PDF,
Word documents, InDesign, HTML and RTF formats.

Todoebook is Publidisa’s solution for selling ebooks. To-

doebook.com is a Spanish platform designed to meet the
needs of publishers that wish to market their content on-
line in ebook format. The Todoebook.com platform allows
publishers to sell ebooks on their own websites or through
the affiliate program in some of the top online bookstores.

Trajectory, founded in late 2011, is a technology and mar-
keting oriented multichannel distribution company in the
United States which simplifies the process of creating and
distributing ebooks. Production is in-house. Trajectory
markets high-quality catalogs, particularly children’s illus-
trated books, for conversion to ebooks and global distri-
bution.
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Txtr is a German ebook storage and reading service und
was founded in 2008 in Berlin by Christophe Maire. Txtr
offers a choice of over one million ebooks including best-
sellers, free books and classics and give free access to an
unlimited cloud library.Txtr operates 14 ebook stores
worldwide and the company launched 2012 a store in
Denmark. It currently offers access to more than 2,000 lo-
calized ebooks by leading publishers Gyldendal and Lind-
hardt og Ringhof. It also stocks close to 500,000 English
language titles from leading British and American pub-
lishers.

Uculture, launched in 2013, is a French ebook store which
distributes 120,000 ebooks and 650,000 printed titles,
based on the catalog of Decitre.

Valobox, an UK-based start-up, was launched in 2012. Va-
loBox allows readers to search the text of a participating
publisher’s book and then buy individual chapters or pa-
ges. Publishers set an ebook’s price and ValoBox splits it
up, primarily based on the book’s table of contents.

Virtualo is a leading distributor of digital publications in
Poland and offers 31,000 titles, in four file formats: EPUB,
MOBI, PDF, and MP3. Virtualo specializes in professional
digitization of content to digital formats, distribution of
ebooks and audiobooks through the distribution network
and developing innovative conversion technologies.
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Vivacom is a Bulgarian leader in developing modern tele-
communication services to meet the highest professional
standards and leading ebook distributor in that country.

Vook, founded in 2009 and one of the pioneering ebook
appdevelopersinthe United States, created a cloud-based
ebook publishing platform, with the features Vook Store,
personalized ebook webpages, and the ability for authors
to sell ebooks via a browser reader and keep 85% of their
royalties.In the beginning of 2014 Vook acquired the
ebook platform Bookrl.

Wheelers ePlatform is a secure library-lending platform
that hosts and facilitates the lending of ebook titles.
Wheelers are the largest library and school supplierin New
Zealand and have been in operation for more than 40
years. The Wheelers ePlatform was one of the first ebook
library lending platforms for schools and publiclibraries in
the world.

Widbook was founded in June 2012 by Flavio Aguiar and
co-founders André Campelo and Joseph Bregeiro.lt is an
intelligent platform where new authors and readers find
the opportunity to create, explore and collaborate with
people their best digital content worldwide. In addition to
its 30,000 members, Widbook has 1,100 ebooks already
published and 6,000 currently in progress. Widbook’s pres-
ence spans 200 countries with over half of its members in
the United States.

Wink Store, launched in late 2010 is an Indian online store,
offering ebooks and magazines. It is an associate of DC
Books. In 2010, it had launched and marketed the Wink
eReader, an e-ink device, but the ebooks and the apps are
available for readers to read on other devices.

Woblink is a Polish ebook platform selling ebooks on iOS,
Android, PC and e-inks. It offers bestsellers, multimedia
books and comics.

Xeriph, founded in 2010, is a Brazilian ebook aggregator
based in Rio de Janeiro and controls the largest ebook cat-
alog in the country. Xeriph works with 240 different pub-

lishers and over 30 sales channels, rendering it the largest
ebook distributor in Latin America. In 2013, Xeriph was ac-
quired by media giant Abril.

XinXii,launched in 2008, is a German pioneer in digital self-
publishing and a leading international platform for pub-
lishing and distribution of ebooks of indie authors and in-
dependent publishers. The XinXii ebook shop offers more
than 20,000 titles by more than 15,000 authors and is
growing on a daily basis. In 2012, XinXii has officially
opened its publishing platform for writers and readers in
Russia.

YouBoox is a French innovative platform on a freemium
model, which enables people to come and read whatever
books they want on the iPad and on the web for free.

YPS Publishing, founded in 1993, is a full range publisher
based in the north of England. The company provides a
complete range of publishing services for both self-
publishers and established publishers. YPS Publishing
helps authors focus on the most profitable opportunities
fordeveloping, distributing, marketing and selling ebooks.

YUDU, founded in 2003, is headquartered in London UK,
and has offices in North West UK and New York/Boston,
USA. YUDU is a multi-platform publishing service using
cloud architecture to enable leading publishers, brand
owners, marketers and retailers to publish interactive, rich
media content to the web and to any mobile and tablet
device.

Yun Zhong Shu Cheng, meaning “Library in the Clouds”,
was launched in October 2010. It is the ebook website of
the Chinese company Cloudary Corporation.

Zebralution was founded by Kurt Thielen and Sascha La-
zimbat in 2003 as one of the first digital music distributors
in Germany. Zebralution is one of the leading distributors
of digital media content - ranging from music & videos,
audio books & audio drama and ebooks to mobile enter-
tainment products.
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Educational organizations

rganizations and institutions offering profes-
sional education that focuses on ebooks and
digital publishing.

Bitness, an Italian company, produces since

the early 1990s digital content creation tools
for educational publishers. In the last two years Bitness
developediPad apps, tabletapps and new ebook contents
for Mondadori education and RCS education.

Espresso Education, founded in 1997, is the UK’s leading
provider of digital resources to schools. Its award-winning
video clips, interactive activities, quizzes and games are
available for licence to publishers, ministries and educa-
tional businesses worldwide.

Hurix was founded in October 2010 and has two delivery
centers in Mumbai & Chennai in India, & sales offices in
North America, Europe & Asia-Pacific in India. Hurix is the
leading digital content solutions provider to global edu-
cational publishers and institutions. Its product and ser-
vice solutions allows clients to serve students of all ages
and backgrounds by providing effective, compelling and
engaging digital content across traditional and newer mo-
bile platforms, formats and devices.

Learnetic is a world leading, e-learning developer for ed-
ucation, based in Poland. Its products are used in over 30
countries. Today, it focuses specifically on creating and
deploying new generation mobile content, authoring
tools and platforms for the growing base of mobile devi-
ces.

Oneclick, a Spanish company, offers solutions, products
and advanced digital services for the development of the
digital society of knowledge. From public to private sector
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by promoting strategies, solutions and knowledge man-
agement services and sophisticated training tools, e-
learning and simulation, to citizens, developing educa-
tional digital multimedia content, social integrated plat-
formsand advance solutionsfortraining, participationand
networking.

Piron Corporation, founded in 2011, is a leading provider
of learning technology solutions, based out of the United
States and India. The e-learning company offers flexible,
cross-platform and innovative technology solutions that
enhance teaching and learning. Piron provides cost-
effective learning solutions to individuals, schools and en-
terprises in more than 20 countries.

Scholastic India was set up in 1997 and is India’s largest
publisherand distributor of children’s books. The company
is in the process of converting its backlist into e-enabled
books, compatible with the Kindle platform.

Time to Know, founded in 2005, is the global leader in dig-
ital teaching platforms, and converting curriculum to dig-
ital content with its headquarter in the United States. By
partnering with content publishers and educators, Time to
Know helps create, distribute, manage, and conduct digital
learning programs.

WolnelLektury(Free Literature) is a project launched by the
Modern Poland Foundation in 2007. This Polish school e-
library is the only digital library in Poland that makes its
collection available on the Open Internetin the form of the
texts that are semantically arranged. The readings from
this library are not only scanned text - the interactive na-
ture of the Internet has allowed the Foundation to build in
additional tools for work and study based on the texts.


http://www.bitness.it
http://www.espresso.co.uk
http://www.hurix.com
http://www.learnetic.com
http://www.oneclick.es
http://www.flexiguru.com
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http://wolnelektury.pl

Professional organizations

rofessional organizations dedicated toactorsin
ebook and digital publishing.

To be added in the next update of the Global
eBook report in fall 2014.
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Online reading platforms

nline reading platforms and communities

are Internet based platforms bringing to-

gether readers and books, for commercial as

well as non-commercial purposes, inviting

readers to review and comment on books,
and allowing publishers and authors to promote their
works.

24Symbols, foundedin 2010, is a Spanish platform that has
been created to read and share books. The site works with
publishers to provide their ebooks online for free to users,
who can read them right off of the app or browser. There
is nothing to download, and users can skip around as they
like between titles, all for free.

Blendle is a Dutch startup offering a subscription service
for reading magazine and news articles.

Casalini Libri Torrossa, launched in 2011, is an Italian full
ebook platform and hosts, to-date, 15000 ebooks, and 650
ejournals from 160 publishers and new content is added
every week.

Ciando is a German independent retail platform for
ebooks, based in Munich, with 325,000 currently available
titles from about 1,650 publishing houses, including both
independent (e.g., Hanser, Campus) and corporate (e.g.,
Random House, the Bonnier group) as well asinternational
(e.g., Pearson Education, Wiley, O'Reilly) publishers.

Circulo de Lectores is the largest community of readers in
Spain since 1962. In recent years, Circulo de Lectores has
entered the digital world with force, with numerous
projects including the launch of the virtual platform Boo-
quo in 2012, and the creation of its own digital imprint,
arrobabooks, and of Nubico, a major platform for the com-
mercialization of ebooks, in partnership with Telefénica.
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Dito, launched in September 2011, is a Swedish integrated
reading and bookselling platform, with an app available
for both Apple and Android platforms.

Deutsche Digitale Bibliothek (DDB), a German library, was
launched in summer 2007 and is to provide free access to
books, pictures, sculptures, music and other sound record-
ings, films and sheet music, information on preserving
monuments, virtual exhibitions, archive inventories. As the
central national portal, it will eventually link up the digital
services offered by all cultural and scientific institutions in
Germany as a means of granting all interested parties ac-
cess to the nation’s cultural heritage.

Libranova is a Polish promotional platform for ebooks and
digital reading.

ceebo,an German ebook platformlaunchedin March 2011
by Media Control, can already look back on more than two
years of successful production and is a neutral ebook al-
ternative for traders.

neobooks, started in 2010, is a German online writing
community launched by German publisher Droemer
Knaur, and is seeking out the intersection between self
publishing and traditional publishing.

Nubico, a Spanish ebook subscription service, launched in
September 2013 and co-owned by Planeta’s Circulo de Lec-
tores, provides subscription-based access to thousands of
ebooks from major Spanish publishing houses in Spanish,
English and Catalan.

PaperC, a German online platform, was founded 2008 by
Felix Hofmann, Lukas Rieder and Martin Frohlich. PaperC
isthe largest specialized library in the Internet for scientific
subjects and offers students and interested persons free

access to almost 18,000 ebooks from more than 100 text-
book publishers.
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PhoneReader, created in 1998, is a French online commu-
nity platform which judges the books based on the last
reviews they got on the web and the social networks.

Readmill, founded in 2010, is a Berlin, Germany-based so-
cial and shareable reading platform. Led by CEO Henrik
Berggren, Readmill allows users to highlight parts of an
ebook, share these highlights with friends and start dis-
cussionsaround them.The company alsoannounced part-
nerships with six major independent stores including
Leanpub, Readlists, Free-ebooks.net, Jottify, OR Books,
Publit, and Bibliocrunch.In March 2014, Readmill has been
acquired by Dropbox.

Skoobe, launched in 2010, is a German consortium led by
Bertelsmann and Holtzbrinck that specializes in lending
ebooks as a “mobile library” via an app in the Apple App
store or from Google Play. Skoobe is currently lending
25,000 ebook titles from over 400 publishers at a monthly
fee of €9.99.

Sobooks, a project of the German blogger and online ac-
tivist Sascha Lobo, was launched at the Frankfurt Book Fair
2013 as closed beta version. It is a reading platform but
digital bookshop and small digital publisher at the same
time.
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Service providers

lIzone Digital Services is a premier provider of

e-publishing Services. Allzone Digital Services

is headquartered in Los Angeles (United

States) and has offices in London (United

Kingdom) and has two state-of-the art deliv-
ery centers in Chennai and Vellore (India) with over 500+
employees. The company provides a complete range of
ebooks - related services such as typesetting, fixed layouts,
ebooks, e-learning, XML conversions, HTML5 and apps de-
velopment.

Apabi, founded in 2006, a Chinese global leading provider
of digital publishing technologies and services, offers
comprehensive digital publishing technologies and solu-
tions to publishers of newspapers, periodicals and maga-
zines. More than 90% of the publishing houses in China
are using digital publishing technologies and platforms
from Apabi to publish ebooks, and the number of titles
exceeds 2.2 million.

Arta Tech, a Polish company, creates dedicated software
for ebook reading devices for the comfort of the users as
well as for education purposes. Arta Tech gives support to
those who would like to create their own software for Onyx
Boox e-readers. Its domain is to create dedicated IT solu-
tions for ebook and econtent distribution platforms.

arvato Systems was founded in 1996 and is headquartered
in Gutersloh, Germany. arvata Systems develops and mar-
kets integrated software solutions for broadcasting and
media industries in Germany and internationally. It pro-
vides media sales, channel management, media research,
production planning, digital media management, and
business intelligence solutions. The company also offers
consulting, development, integration, application man-
agement, and systems operation services.

Blankpage is a Swiss start-up company that empowers
publishers through consulting and technology to securely
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distribute and monetize their electronic content. It offers
solutions for protecting, selling, transferring and viewing
books, magazines and newspapers on various devices.

BooXtream was launched in 2010 by Icontact, a Dutch firm
that has been providing a similar digital watermark service
to Dutch audiobook distributors since 2006. BooXtream
was the first dedicated web service based watermarking
solution for EPUB ebooks. BooXtream adds both visible,
personalized information and invisible, redundant water-
marks to an ebook. One of the visible features is a person-
alized ex libris (bookplate). The ebooks watermarked with
BooXtream are 100% compatible with the EPUB2 and
EPUB3 standard. Watermarked ebooks can be read on any
device or platform supporting these standards, no addi-
tional software is required for the end user.

Contentment is a London based tech start-up building
tools for publishers. Its cloud-hosted platform, Padify,
makes it simple and cost effective to remix content into
apps, digital magazines and ebooks that will work on all
devices.

Contentra Technologies, established in 2005 in India, is a
contentservices provider with aglobal clientele. Contentra
delivers full life-cycle content management services that
include content creation, capture, digitization, preserva-
tion, and distribution to leading publishers, content ag-
gregators, Fortune 500 companies, and government or-
ganizations. Contentra has five offices across United States,
Europe, and India.

Dalim Software, headquartered in Kehl/Germany since
1985, is maker of highly efficient, scalable software solu-
tions for the creation, production and management of
cross-media content.

Datamatics, founded in 1975, is an international company
with more than 5,000 employees and offices in Asia, Amer-


http://www.allzonedigital.com
http://www.apabi.cn
http://artatech.pl
http://publishing.arvato-systems.de
http://www.blankpage.ch
http://www.booxtream.com
http://getcontentment.com
http://www.contentratechnologies.com
http://www.dalim.com
http://dprs.blog.datamatics.eu

ica, England, Switzerland and Germany with its headquar-
ter in India. The German subsidiary Datamatics Global
Services GmbH was established more than 14 years ago
and in addition to having an advisory board made up of
renowned representatives of the German publishing in-
dustry, a team of project supervisors and publishing con-
sultants, italso has a center for proofreading and language
services, which covers major European languages. Data-
matic takes a strategic approach to help publishers, media
companies and retailers embrace the digital landscape. In
addition to online enablement services, Datamatics also
offers smart solutions for the media and publishing com-
panies.

diacriTech, established in 1997, is a leading provider of
book, journal and multimedia publishing services. diacri-
Tech has two offices in the United States and three facilities
in India with over 900+ employees. Its primary objective is
to use technology and human skills to solve publishers’
business problems.

Digibooks4all was launched in 2010 in Athens, Greece and
offers a unique software solution designed for publishers
and booksellers that need an end-to-end platform to ex-

tend their business in ebook era. With no need for upfront
investments, and technical expertise, Digibookss4all gives
to any company the capability to participate immediately
in the future digital world of books.

Digimarc Guardian, founded in 1995 and based in the Uni-
ted States, provides the leading solution to protect pub-
lishers and authors from book piracy losses by cost effec-
tively and globally disrupting the distribution of pirated
content. Digimarc Guardian is an end-to-end service that
discovers and validates pirated content on cyberlockers,
peer-to-peer networks and other offending sites.

EBSCO Information Services, founded in 1984, is the lead-
ing provider of resources for libraries including discovery,
resource management, databases, ebooks, historical dig-
ital archives and more in the United States. EBSCO offers
more than 375 full-text and secondary research databases
and over 515,000 ebooks plus subscription management
services for 360,000 ejournals, ejournal packages and print
journals.

Epagine, a French company founded in 2008, offers edi-
tors, bookshops, and librarians the perfect tools to work
with ebooks. Epagine transforms French and Dutch source
formats of books into formats ready to be read as ebooks.
In addition, it offers editors the production, storage, and
protection of their ebooks and assistance in developing

catalogs. It also operates a Dutch platform, serving a broad
list of publishers.

Green Apple Data Center, established in 1992, is the first
enterprise in China in digital publication. With the largest
production base for digitalization in China, GA has more
than 1,000 clients all over North America, Europe and Asia.
As a service provider and specialist in the areas of publish-
ing and digital production, Green Apple has utilized the
latest technological advances to enhance its capabilities
in digital content conversion and newspaper content dig-
italization.

Firstsource, founded in 2001, is an Indian onshore offshore
publishing services provider focusing on EPUB3, publish-
ing back office services, data conversion, magazine pro-
duction, editorial services and an innovative platform for
optimizing and automating the rights and persmissions
process.

hgv - Hanseatische Gesellschaft fiir Verlagservice is one of
the leading service providers to publishing houses in Ger-
man and was founded in 1989 as a subsidiary of the Georg
von Holtzbrinck publishing group. With offices in Hamburg,
Munich and Kusterdingen, _hgv_offers a wide range of
products relating to publishing contents — from classic IT
solutions, customer and financial service, production and
logistics to digital delivery.

Integral is a company with its headquarter in India and
offices in Boston, Sydney and Jaipur. Integral specializes in
providing complete spectrum of Digital Publishing solu-
tions, ebook conversion, Prepress production, XML solu-
tions, and Digitization services. Integral caters to major
publishers, libraries and data conversion companies based
out of Australia, North America and Europe.

La Factoria, founded in 2000, is a Spanish leading partner
for interactive educational digital content to the publish-
ing industry. La Facotoria has more than ten years of pro-
fessional experience in multimedia products design, edu-
cational interactive and the development of customized
digital applications.

Leer-eisthe one-stop shop where Spanish-language pub-
lishers and retailers of ebook and digital content meet. The
company offers a complete range of services for publish-
ers: digitization, translation, editing, conversion, publica-
tion, promotion, and distribution (including its own online
shops for publishers).

le-tex, a German company since 1999, specializes in con-
tent engineering - the highly varied range of tasks in-
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volved in producing publications. Alongside print data,
the items most frequently produced by le-tex are ebooks.

Midvox, founded in 2000, is an independent service pro-
vider for the book trade. Midvox offers marketing solutions
for online bookshops, local bookshops and publishing
houses.

Mobcast is a British digital book platform providerand was
foundedin 2007 by CEO Tony Lynch and bestselling author
Andy McNab. In 2012, Mobcast has been purchased by the
retail giant Tesco in order to have its own digital book dis-
tribution platform, including cloud-based storage for the
books. Mobcast is responsible for BlinkBox Books service.

moresophy founded in 2011, offers software applications
forthe analysisand structuring of big data andinformation
in client-oriented web-applications and has quickly estab-
lished itself in the field of developing intelligent content
solutions.Leading German publishers, e.g., Haufe Lexware,
the Klett Group, WEK, and Dashdofer Publishing trust mor-
esophy with their digital business and consulting exper-
tise.

Ninestars founded in 1999, is an Indian company that pro-
vides IP-driven digital content solutions from creation to
consumption including digitization, conversion, mobile
apps and digital commerce. Publishers, Media firms, Li-
braries and aggregators trust Ninestars to build solutions
that enhance monetization and reader engagement.

OdiloTID, founded in Spain in 2011, is a Library manage-
ment System Provider. Its services allow the library loan of
ebooks respecting conditions of licensing and copyright.
OdiloTID allows libraries to directly negotiate ebook ac-
quisition.

Paragon Software Group, established in 1994, is an inno-
vative US software developer focused on two dynamic
growth markets with officesin the United States, Germany,
Japan and Russia. The company provides premium soft-
ware applications and unique technologies that allow
users of every computing platform to be more productive,
whether working at a desk or learning on the go with a
tablet or smartphone. Paragon Software’s mobility product
portfolio includes more than 350 electronic dictionaries,
encyclopedias and phrase books in the widest combina-
tion of over 30 languages, with databases provided by the
world’s leading publishing houses, such as Duden,
Merriam-Webster, Oxford, PONS, Van Dale, VOX, and oth-
ers.
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Pixellence is a French well-established publishing services
provider that has become an XML specialist in ebook pro-
duction. The company designs content in a variety of pa-
per and digital formats.

Planet Media, founded in 2010 in Spain, is one of the in-
ternational leading companies in providing omni-channel
solutions and it's focused on end-to-end software devel-
opment and delivery. Planet Media is providing multi-
channel solutions for smart phones, tablets, Smart TV and
web.

Publidisa, founded in 2000 in Sevilla/Spain, offers integral
services to the publishing industry, including companies
and organizations with their own publishing department.
These services include the creation of protected ebooks
from publications supplied by publishers in digital format
and their marketing on the Internet.

Publiwide, founded in 2010, is a Swiss company that sup-
plies a complete solution for online publishing. Its aim is
to provide publishersand authors with arange of specialist
software solutions that aim at streamlining editorial work-
flow for the distribution of dynamic ebooks to a global
audience.

Publ Studio, founded in 2011, is a Korean publisher of in-
teractive digital media and G-learning content for iOS and
Android devices. It specializes in appbook creation, mobile
gaming content, and smart platforms.

readbox, founded 2008 in Germany, is one of the leading
technology companies of the book industry and supports
publishers in the production, the marketing and the dis-
tribution of ebooks and other digital products.

ReadCloudisan Australian company founded in April 2009
to create a software platform that enables the transition
from physical texts to ebooks. The company has created
the world’s first social ereading software which allows
ebooks distribution and user sharing of annotations di-
rectly inside the ebooks, turning the digital book into a
place for discussion and collaboration. ReadCloud pro-
vides a white-label e-commerce platform, which allows
bookstores to sell ebooks online. It was launched in No-
vember 2011 and over 100 bookstores in Australia have
signed up to the platform.

Read Forward LLC, founded in 2012, is a Romanian digital
studio dedicated to building book-apps (Apple, Android,
Windows). Its catalog includes fiction and non-fiction ti-
tles, books for children, and other cultural apps.
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Satzweiss, the Germany-based company provides end-to-
end ebook publishing services and tools. With customers
throughout Germany, Austria and Switzerland, Satz-
weiss.com has become the dominant player in providing
German-language DRM-protected ebooks and was one of
the early companies to deploy Adobe Content Server
(ACS).

SPi Global is a multinational platform and one of the
world’s largest and most diversified Business Process Out-
sourcing (BPO) service providers in terms of clients, geo-
graphic presence, and capabilities.

Wildfire Digital Publishing, launched in spring 2013, is an
Austrian company, specialized on consulting services and
implementation of digital publications, digital magazins

and ebooks.

Xentral Methods is a boutique ICT company in Malaysia
focusing on content digitalisation, web development, and
motion graphics processing namely for the ebook indus-
try.Itis an entity which promotes creativity and innovation
for a realistic cost and constraints. Xentral Methods is re-

sponsible for e-Sentral, the biggest ebook Portal in South
East Asia.

Yindo is a Dutch ebook provider that expanded 2011 their
services to include a new subscription plan. For a flat
monthly fee, users can borrow up to a limited number of
ebooks at a time.

Yuxi Pacific is an international software consulting firm
founded in 2005 to help customers leverage their existing
intellectual property to create new products and generate
new revenue. Based in the United States, with regional of-
ficesin both Asia and Latin America, Yuxi Pacific helps busi-
nesses architect software products and take them to mar-
ket internationally.

Zeilenwert, founded in 2012 and based in Germany, oper-
ates as an ebook service provider. The company creates
ebooks, delivers works to various national and interna-
tional sales platforms, supports online and social media
marketing and provides reports of monthly billing, statis-
tics, and payment of sales.

The Global eBook Report 96


http://www.satzweiss.com
http://www.spi-global.com
http://www.wildfire.co.at
http://www.xentralmethods.com
http://www.yindo.nl
http://www.yuxipacific.com
http://www.zeilenwert.de

Advertising in the eBook

Yellow Pages

he eBook Yellow Pages invite companies and

organizations dedicated to ebooks and digital

publishing to advertise their servicesin a special
section.

This new section provides an overview of rele-
vant playersacross markets,and supports theresearch and
dissemination of the Global eBook report.

Book your advertisement in
the eBook Yellow Pages

Your personalized company ad here

Advertisements will allow companies to have
their logo and personalized profile highlighted
with the company name and link.

The advertisement will be live in the report for the full year
of 2014.
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Your
advertisement

here!

Advertisements have a standard size of 80x80 mm
(3.1x3.1") and cost 250 Euros each (at the introductory
rate, instead of the regular 300 Euros).

Register by email today to Sabine Stalujanis at eboo
kYP@wischenbart.com[ebookYP@wischenbart.com], or
check for more details at www.Global-eBook.com.


mailto:ebookYP@wischenbart.com
mailto:ebookYP@wischenbart.com
mailto:ebookYP@wischenbart.com
http://www.global-ebook.com
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